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2 Begriffsdefinitionen 
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=$%($&$&!7#,*(@!8$@%$/(!,%./!*+2!6%$!7#8%$($&!+#6!6$2%#%$&(!3*&5$#!*C,!$%#!VQI#6$C!(a1%,./$&!
3*&5$(%#-%#,(&+)$#($!$%#$,!7#8%$($&,X! YQ7P3`7dF>![\\j?! GB!i^B!D%$!9$&(%5*C$!;&$%,8%#6+#-!
+#6! <$)12$/C+#-! ,:=%$! 6%$! G1&+#-=$&8+#-k!-$C($#! *C,! Q$%,1%$C$! ,:C./$&! 3*&5$(%#-%#,(&+<
)$#($B!A%&6!6*8$%!*+2!6*,!78,*(@,a,($)!Q$@+-!-$#:))$#?!,:!,($CC(!6%$!3*&5$!$%#$!-$,./C:,<
,$#$!78,*(@5:#@$1(%:#!6*&B!D:./!*+./!6%$,$!D$2%#%(%:#!,1%$-$C(!6$#!3*&5$#8$-&%22!#%./(!5:&<
&$5(!=%$6$&?!6*!*#/*#6!6$,,$#!9$&,./%$6$#$!3*&5$#!5$%#$!3*&5$#!=4&$#! Y9-CB!Q7P3`7dF>!
[\\j?!GB!i^B!G:)%(!6$2%#%$&(!Q7P3`7dF>!Y[\\j?!GB!k^!$%#$#!2I#2($#!7#,*(@B!D%$,$&!%,(!6$&!%#($<
-&%$&($! 7#,*(@?! =$C./$&! 9$&,./%$6$#$! 7,1$5($! *+,! 6$#! 8%,/$&%-$#! 7#,4(@$#! *+2-&$%2(?! ,%$!
5:)8%#%$&(!+#6! ,./C%$HC%./! *+2$%#*#6$&! *8,(%))(B!D*,!;&:8C$)!,:C./$&!K:)8%#*(%:#$#!8$<
,($/(!6*&%#?!6*,,!@=*&!&$C$9*#($!7#,%./($#!8$&I.5,%./(%-(?!6:./! %)!`$-$#@+-!6*@+!*+./!6%$!
L*./($%C$!6$&!$%#@$C#$#!7#,4(@$!5:)8%#%$&(!=$&6$#B!!

S$&,+./(!)*#!*C,:!6%$!9$&,./%$6$#$#!7#,4(@$!@+!$%#$&!D$2%#%(%:#!@+!5:)8%#%$&$#?!,:!%,(!$%#$!
3*&5$!C$(@($#6C%./!VE%#!L*)$?!Q$-&%22?!'$%./$#?!Ga)8:C?!$%#$!`$,(*C(+#-,2:&)!:6$&!$%#$!K:)<
8%#*(%:#!*+,!6%$,$#!Q$,(*#6($%C$#?!=$C./$,!8$%!6$#!&$C$9*#($#!L*./2&*-$&#!8$5*##(! %,(!+#6!
%)!S$&-C$%./!@+!K:#5+&&$#@*#-$8:($#!$%#!6%22$&$#@%$&$#6$,!")*-$!*+2=$%,(?!=$C./$,!@+!;&4<
2$&$#@$#!2I/&(X!YQ7P3`7dF>![\\j?!GB!s^B!D%$,$!D$2%#%(%:#!8*,%$&(!*+2!6$)!#*./2&*-$8$@:-$#$#!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
k!G1&+#-=$&8+#-!%,(!$%#!"#,(&+)$#(?!V8$%!6$&!%#!6$&!;&:6+5(=$&8+#-!6$&!>$&,($CC$&!6%$!78,*(@)%((C$&!
Y7#)B!6B!S$&2Bn!'=%,./$#/4#6C$&^!8$=+,,(!I8$&,1&%#-(!+#6!,%./!6%$!3*&5$(%#-5:))+#%5*(%:#!+#)%(<
($C8*&!*#!6%$!S$&8&*+./$&!&%./($(X!YEGZ>![\U]*^!
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7#,*(@!+#6!8$@%$/(!6%$!9$&,./%$6$#$#!>*+1($C$)$#($!6$&!&$,(C%./$#!7#,4(@$!)%(!$%#B! "#!6$&!
9:&C%$-$#6$#!7&8$%(!=%&6! 6$&! Q$-&%22! b3*&5$c! #*./! 6$&! 9:#! EGZ>! Y[\U\?! GB! [[^! 9$&5I&@($#!
+#6!9$&$%#2*./($#!M:&)!6$2%#%$&(n!!

 

2.4 Markenkommunikation 

3*&5$#5:))+#%5*(%:#! %,(! *CC-$)$%#! -$2*,,(! 6%$! VK:))+#%5*(%:#! 9:#! +#6! 2I&! 3*&5$#X!
Y3PL'"L`Ed!e!3PG"fR![\\h?!GB!U]^B!G%$!=%&6!:2(!#+&!)%(!;&%#(<!+#6!FS<A$&8+#-!%#!S$&8%#6+#-!
-$8&*./(?! N$6:./! -$/0&(! =$%(! )$/&! 6*@+B! G:! -$/0&$#! *+./! G1:#,:&%#-?! f#C%#$<;&:):(%:#,?!
3:8%C$! 3*&5$(%#-! +#6! =$%($&$! A$&8$2:&)$#! @+! 6$&! K:))+#%5*(%:#?! 6%$! 3*&5$! +#6! '%$C<
-&+11$!9$&8%#6$(B!'+6$)!5*##!6%$!$%-$#(C%./$!3*&5$!#%./(!#+&!I8$&!,%./!,$C8,(?!,:#6$&#!*+./!
I8$&! %/&$! ;&:6+5($?! %/&! 7#-$8:(! :6$&! I8$&! 9$&,./%$6$#$! E&2*/&+#-,=$&($! 5:))+#%@%$&(!
=$&6$#! Y9-CB!3PL'"L`Ed!e!3PG"fR![\\h?! GB! U]^B!D%$!3*&5$#5:))+#%5*(%:#!#%))(!6$)#*./!
$%#$!G./CI,,$C&:CC$!%#!6$&!3*&5$#2I/&+#-!$%#?!=:6+&./!,%$!%)!A$,$#(C%./$#!@+)!7+28*+!6$,!
3*&5$#=$&(,!8$%(&4-(! Y9-CB!>EdQGF![\\]?! GB! iU^B!P)!6%$,$,!'%$C! @+!$&&$%./$#?!8*+(!6%$!3*&<
5$#5:))+#%5*(%:#! C$(@($#6C%./! *+2! @=$%! E8$#$#! *+2n! '+#4./,(! )+,,! ,%$! 6*2I&! ,:&-$#?! 6%$!
3*&5$!8$%!6$#!K:#,+)$#($#!@+!9$&*#5$&#!+#6!,:)%(!3*&5$#8$5*##(/$%(!@+!,./*22$#B!D*&*+2!
2:C-$#6! )I,,$#! 6%$! -$@%$C(! 1:,%(%9$#! `$64./(#%,,(&+5(+&$#! @+! $%#$&! 3*&5$! =$%($&! 9$&(%$2(!
=$&6$#?!,:6*,,!,%$!#%./(!#+&!$%#$#!/:/$#!Q$5*##(/$%(,-&*6!$&&$%./(?! ,:#6$&#!,%./!*+./!$%#!
-$=%,,$,!3*&5$#%)*-$!8$%)!d$@%1%$#($#!8%C6$(!Y9-CB!EGZ>!e!R7L`LEd!e!PRRd"Z>![\\h?!GB!U]k^B!!

D$&!E&2:C-!6$&!3*&5$#5:))+#%5*(%:#!5*##!)%(/%C2$!9:#!9$&,./%$6$#$#!3$(/:6$#!6$&!$)1%<
&%,./$#!K:))+#%5*(%:#,2:&,./+#-!+#($&,+./(!=$&6$#B!>%$&8$%!C%$-(!$%#!-&:H$,!G1$5(&+)!*#!
3$(/:6$#!9:&?!=$C./$!,%./!%#!%/&$&!K:)1C$p%(4(?!%#!6$&!D*+$&!,:=%$!%#!6$&!7&(?!:8!,%$!v+*C%(*<
(%9!:6$&!v+*#(%(*(%9!,%#6?!+#($&,./$%6$#!Y9-CB!3PL'"L`Ed!e!3PG"fR![\\h?!GB![Uk^B!

!

V3*&5$#!,%#6!S:&,($CC+#-,8%C6$&!%#!6$#!K012$#!6$&!7#,1&+./,-&+11$#?!6%$!$%#$!"6$#(%2%5*<
(%:#,<!+#6!D%22$&$#@%$&+#-,2+#5(%:#!I8$&#$/)$#!+#6!6*,!A*/C9$&/*C($#!1&4-$#XB!
!

P#($&!3*&5$#5:))+#%5*(%:#!=%&6!6*,!A$&8$#!9:#!+#6! 2I&!3*&5$#!9$&,(*#6$#?!8$%!6$&!
6%$! /$&*+,&*-$#6$#!E%-$#,./*2($#!6$&!3*&5$!6*&-$,($CC(!=$&6$#?! +)! %/&$#!3*&5$#=$&(!
*+2@+8*+$#!+#6!,%./!,./C%$HC%./!9:)!A$((8$=$&8!@+!6%22$&$#@%$&$#B!



Begriffsdefinitionen 

! U]!

2.5 Testimonials 

7C,!F$,(%):#%*C<A$&8+#-!=$&6$#!*CC$!M:&)$#!6$&!A$&8+#-!9$&,(*#6$#?!V%#!6$#$#!)%(!>%C2$!
9:#! 7+,,*-$#! +#6! P&($%C$#! @+2&%$6$#$&! K+#6$#! 6%$! `C*+8=I&6%-5$%(! 6$&! A$&8$8:(,./*2(!
$&/0/(!=$&6$#!,:CCX!Y3ED"7R"LE![\U]8^B!D$&!Q$-&%22!,(*))(!9:#!6$)!C*($%#%,./$#!A:&(!b($,<
(%):#%+)c!*8!+#6!8$6$+($(!b'$+-$#*+,,*-$?!Q$=$%,cB!")!=$%($&$#!G%##$!=+&6$!6%$!6$+(,./$!
S$&=$#6+#-!*+,!6$)!E#-C%,./$#!I8$&#:))$#?!=:!b($,(%):#*Cc!)%(! bd$2$&$#@!:6$&!A$&(<
,./4(@+#-c!I8$&,$(@(!=%&6!Y9-CB!A"GGELBDE![\U]^B!G./C%$HC%./!-$8$#!F$,(%):#%*C,!'$+-#%,!2I&!
6%$! R$%,(+#-! $%#$&! 3*&5$! *8! +#6! V8I&-$#! 2I&! 6$&$#! J+*C%(4(?! `I($?! LI(@C%./5$%(! +#6e:6$&!
;&$%,=I&6%-5$%(X! YK"R"7L! [\U\?! GB! U\r^B! G:)%(! 1&4-$#! ,%$! 3*&5$#! +#6! C*,,$#! 6%$,$! 2I&! 6%$!
K:#,+)$#($#!*((&*5(%9!+#6!*#@%$/$#6!$&,./$%#$#B!

")! 5C*,,%,./$#! G%##!=$&6$#! :2()*C,! C$6%-C%./! ;&:)%#$#($! *+2-&+#6! %/&$&! D:)%#*#@! %#! 6$&!
A$&8+#-! *C,!F$,(%):#%*C,! *#-$,$/$#!+#6! -C$%./-$,$(@(?! N$6:./!50##$#! *CC-$)$%#! 9$&,./%$<
6$#$! ;$&,0#C%./5$%($#! 6%$! ;:,%(%:#! *C,! F$,(%):#%*C! $%##$/)$#! Y9-CB! 3ED"7R"LE! [\U]8^B! G:!
50##$#!,%$!%#!6&$%!`&+11$#!+#($&($%C(!=$&6$#!Y9-CB!K"R"7L![\U\?!GB!U\j^n!!

UB Z/*&*5($&$!+#6!79*(*&$!
[B L%./(1&:)%#$#($!D*&,($CC$&!
]B ;&:)%#$#($!d$1&4,$#(*#($#!

Q$%!6$#!<'7,7:&(,(*!.*=!>;7&7,(*!5*##!@+6$)!#:./!@=%,./$#!3*&5$#<!+#6!E%-$##*)$#!
,:=%$!M&$)6)*&5$!+#($&,./%$6$#!=$&6$#B!D%$!=:/C!8$5*##($,($#!Q$%,1%$C$! 2I&!3*&5$##*<
)$#<79*(*&$!,%#6!b3$%,($&!;&:1$&c!:6$&!6%$! C%C*!b3%C5*<K+/cB!E,!/*#6$C(!,%./!6$)#*./!+)!
$%#!5I#,(C%./!-$,./*22$#$,!F$,(%):#%*C?!6$,,$#!L*)$!%6$#(%,./!)%(!6$&!3*&5$!%,(B!")!`$-$#<
,*(@! 6*@+! -%8(! $,! *+./! 79*(*&$! :6$&! Z/*&*5($&$?! 6%$! $%#$#! $%-$#$#! L*)$#! $&/*C($#?! 6$&!
,./C%$HC%./!)%(!$%#$&!3*&5$!%#!S$&8%#6+#-!-$8&*./(!=%&6B!Q$%,1%$C$!/%$&2I&!,%#6!bR+&./%c?!6$&!
G*C*)*#6$&!9:#!$8$#!6%$,$&!G./+/)*&5$?!:6$&!bQ%8$#6+)c?!6*,!b3%./$C%#<34##./$#cB!D%$!
6&%(($!`&+11$!6$&!5I#,(C%./! -$,./*22$#$#!Z/*&*5($&$! %,(! 6%$!M&$)6)*&5$?! 8$%!6$&! *+2-&+#6!
9:#!R%@$#@-$,./42($#!8$5*##($!M%-+&$#!*C,!F$,(%):#%*C!9$&=$#6$(!=$&6$#B!G:!/*(!6$&!E#$&<
-%$9$&,:&-$&!E#QA!)%(!6$#!Z:)%.2%-+&$#!bF:)!m!g$&&ac!-$=:&8$#!Y9-CB!K"R"7L![\U\?!GB!U\j^B!

x/#C%./!=%$!8$%!6$#!5I#,(C%./$#!F$,(%):#%*C,! C*,,$#!,%./!*+./!6%$!*0?'&$,%-0*(*&(*!@7,A
)&(//(,!+#($&-C%$6$&#B!G:!-%8(!$,!L%./(1&:)%#$#($!)%(!E%-$#<!:6$&!3*&5$##*)$#!:6$&!,:-*&!
:/#$!$%#$#!:22%@%$CC$#!L*)$#B!Q$%!6$#!3*&5$##*)$#!/*#6$C(!$,!,%./!=%$6$&!+)!;$&,:#$#?!6%$!
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2I&!$%#$!3*&5$!,($/$#!+#6!6$&$#!L*)$#!*#-$#:))$#!/*8$#?!=%$!6%$,!8$%!bK41(y#!"-C:c!:6$&!
bP#.C$!Q$#y,c!6$&!M*CC!%,(B!G$C($#$&!*C,!8$%!6$#!79*(*&$#!50##$#!6%$!F$,(%):#%*C,!*+./!E%-$#<
#*)$#!/*8$#B!D:./!6%$!=:/C!/4+2%-,($!S$&=$#6+#-!6$&!#%./(1&:)%#$#($#!d$1&4,$#(*#($#!
C%$-(!8$%!6$#!;$&,:#$#!:/#$!:22%@%$CC$#!L*)$#?!=%$!8$%,1%$C,=$%,$!8$%!6$&!bK#:11$&,c!A$&<
8+#-!b3:&-$#,!+)!/*C8!@$/#!%#!D$+(,./C*#6c!Y9-CB!K"R"7L![\U\?!GB!U\j^B!D%$,$!`&+11$!5*##!
=$%($&/%#! %#!@=$%!7&($#!+#($&($%C(!=$&6$#B!'+)!$%#$#!-%8(!$,!6%$! (a1%,./$#!K+#6$#?!6%$!6%$!
3*&5$! ,$C8,(! 8$#+(@$#?! +#6! @+)! *#6$&$#! 6%$! %6$*C%,%$&(! 6*&-$,($CC($#! K+#6$#! Y9-CB! 77KEd!
Uhhs?!GB!Uir^B!

R$(@($#6C%./!=%&6! N$6:./!9:#!9%$C$#!P#($&#$/)$#! %))$&!/4+2%-$&!*+2!$,%-0*(*&(! B($,CA
)(*&7*&(*! *C,!A$&8$(&4-$&! @+&I.5-$-&%22$#B!>%$&!=$&6$#! @=%,./$#!1&:)%#$#($#!`&I#6$&#!
:6$&!3*#*-$&#!$%#$&!3*&5$!+#6!Z$C$8&%(%$,!+#($&,./%$6$#B!7C,!Q$%,1%$C!2I&!$%#!1&:)%#$#($,!
F$,(%):#%*C!*C,!`&I#6$&! %,(!ZC*+,!>%11! 2I&!6$#!b>%11!Q*8a<Q&$%c! Y9-CB!K"R"7L![\U\?!GB!U\j^B!
D:./!/*+1(,4./C%./!=%&6!*+2!Z$C$8&%(%$,!@+&I.5-$-&%22$#?!8$%!=$C./$#!6%$!>:22#+#-!*+2!$%#$#!
")*-$(&*#,2$&!9:)!;&:)%#$#($#!*+2!6%$!3*&5$!8$,($/(!Y9-CB!M"GZ>Ed![\U[?!GB!kU^B!

")!M:C-$#6$#!6$&!7&8$%(!=%&6!N$6:./!*+2!;&:)%#$#($!+#6!*+2!D+&./,./#%((,8I&-$&!*C,!F$,(%<
):#%*C,! -$#*+$&! $%#-$-*#-$#?! +)! ,./C%$HC%./! 6*&*+2! *+28*+$#6! $%#$#! S$&-C$%./! @=%,./$#!
6%$,$#! 8$%6$#! Fa1$#! @%$/$#! @+! 50##$#B! D*/%#-$/$#6! =%&6! F$,(%):#%*C! *C,! `&+#6C*-$! 6$&!
*#,./C%$H$#6$#!K*1%($C!2:C-$#6$&)*H$#!6$2%#%$&(n!

  

F$,(%):#%*C,?! *+./! *C,! 3*&5$#8:(,./*2($&! 8$@$%./#$(?! ,%#6! ;$&,:#$#! 022$#(C%./$#! :6$&!
#%./(<022$#(C%./$#!R$8$#,?!6%$!@+&!G(4&5+#-!$%#$&!3*&5$!6%$,$!8$2I&=:&($#!+#6!6%$!J+*C%<
(4(!-*&*#(%$&$#B!
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3 Grundlagen der Werbung 

3.1 Funktionen der Werbung 

D%$!M+#5(%:#!6$&!A$&8+#-!=%&6!#*./!d";;ER!YUhrk?!GB!s\^!*C,!):6$&#$!A%&(,./*2(,=$&8+#-!
6$2%#%$&(?!6%$! ,%./! V%)!d*/)$#!6$,! ,(&*($-%,./$#!E%#,*(@$,!*CC$&!=%./(%-$#!3*&5$(%#-%#,(&+<
)$#($!+)!6%$!Q$$%#2C+,,+#-!6$&!E#(,./$%6+#-!6$,!S$&8&*+./$&,!@+-+#,($#!6$,!8$=:&8$#$#!
;&:6+5(,! t8$)I/(u?!=:8$%! 6$&! S$&8&*+./$&5&$%,! *C,! '%$C1$&,:#! 8$,:#6$&,! ,1$@%2%@%$&(!=%&6!
+#($&! Q$&I.5,%./(%-+#-! &$C$9*#($&! 1,a./:C:-%,./$&! M*5(:&$#XB! D:./! 6$#! =$&8C%./$#! 3*H<
#*/)$#! 50##$#! 9$&,./%$6$#$#! M+#5(%:#$#! @+5:))$#?! 6%$! *8$&! %)! $#-$#! '+,*))$#/*#-!
@+$%#*#6$&!,($/$#B!L$8$#!6$#!=%&(,./*2(C%./$#!+#6!-$,$CC,./*2(C%./$#!7,1$5($#!6$&!A$&8+#-!
5*##!,%$!*+./!1,a./:C:-%,./!:&%$#(%$&(!,$%#!Y9-CB!GZ>3"DF![\\i?!GB![i\! l!d";;ER?!Uhrk?!GB!js^!
+#6!,:)%(!@+&!VQ$$%#2C+,,+#-!5:#,+)(%9$&!E#(,./$%6+#-$#X!Yd";;ER!Uhrk?!GB!js2B^!,:&-$#B!G:!
C4,,(!,%./!C$(@($#6C%./!$&5$##$#?!6*,,!6%$!):6$&#$!A$&8+#-!2*,(!*CC$!Q$&$%./$!6$,!)$#,./C%<
./$#!'+,*))$#,$%#,!8$$%#(&4./(%-(!Y9-CB!d";;ER?!Uhrk?!GB!js^B!")!M:C-$#6$#!=$&6$#!6%$!$%#<
@$C#$#!M+#5(%:#$#!#4/$&!6+&./C$+./($(?!+)!6%$!@$#(&*C$!d:CC$!6$&!A$&8+#-!6*&@+C$-$#B!

3.1.1 Ökonomische Funktionen 

7C,!S:&*+,,$(@+#-!2I&!N$6$!=$&8C%./$!75(%9%(4(!-%C(!$%#$!2&$%$!+#6!=$((8$=$&8,+#8$$%#2C+,,($!
S:C5,=%&(,./*2(B! >%$&8$%! 6%$#(! A$&8+#-! 9:&! *CC$)! *C,! G($+$&+#-,$C$)$#(! 6$&! -$,*)(=%&(<
,./*2(C%./$#! ;&:@$,,$! Y9-CB! d";;ER! Uhrk?! GB! jr^B! G./C%$HC%./! $&@$+-(! 6%$! A$&8$=%&(,./*2(!
S:C5,$%#5:))$#?! 8$,./C$+#%-(! @+6$)! ;&:@$,,$! 6$,! >*#6$C,! +#6! ,:&-(! 2I&! 7#-$8:(! +#6!
L*./2&*-$!*+2!6$)!A$&8$)*&5(B!G%$!%,(!$%#!=%./(%-$&!Q$,(*#6($%C!6$,!3*&5$(%#-<3%p?!=:&*+,!
*+,! )%5&:05:#:)%,./$&s!G%./(! 6%$! S$&*#(=:&(+#-! @+&! G%./$&+#-! 6$,! Q$,(*#6,! ,:=%$! @+&!
S$&8$,,$&+#-!6$&!3*&5(./*#.$#!/$&9:&-$/(! Y9-CB! GZ>3"DF![\\i?! GB! [i\^B!D*,!S$&/*C($#!6$&!
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3.1.2 Psychologische Funktionen 
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3.1.3 Gesellschaftliche Funktionen 
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3.2 Zielsetzungen der Werbung 
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3.3 Grundsätze der Werbung 
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3.3.1 Wirksamkeit 
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3.3.2 Wahrheit 
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3.3.3 Klarheit 
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5$%#$! +#($&,./=$CC%-$#! F$./#%5$#! $%#-$,$(@(! =$&6$#X! YdG(S! Y%6M! 9B! UkBeUrBU[B[\U\^! w! kj!
78,B! "! G*(@![^B!'+!6$#!+#($&,./=$CC%-$#!F$./#%5$#!@4/C$#!@+)!Q$%,1%$C!6*,!5+&@@$%(%-$!E%#<
8C$#6$#!9:#!A$&8$($p($#!+#6!GC:-*#,?!6%$!:/#$!Q$=+,,(,$%#!*+2-$#:))$#!=$&6$#?!N$6:./!
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3.3.4 Wirtschaftlichkeit 
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3.4 Rechtliche Rahmenbedingungen 
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3.5 Werbemittel und Werbeträger  
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4 Grundlagen der Markenpolitik 

4.1 Identitätsbasiertes Markenmanagement 
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4.1.1 Markenidentität 
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>%$&@+! @4/C$#!3*&5$#/$&5+#2(?!3*&5$#5:)1$($#@?!3*&5$#C$%,(+#-?!3*&5$#9%,%:#?!3*&5$#<
-&+#6I8$&@$+-+#-!+#6!3*&5$#1$&,0#C%./5$%(!Y9-CB!G7FFREd!e!SqRZKLEd![\\r?!GB!ks2B^!

4.1.1.1 Markenherkunft 
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2$,(-$/*C($#! Y9-CB! QR"LD7! e! QPd37LL! [\\]?! GB! kj2B^B! D%$! 3*&5$#/$&5+#2(! %,(! -$-$#I8$&! 6$&!
3*&5$#/%,(:&%$! $%#$! 6+&./! 6*,! 3*&5$#)*#*-$)$#(! VC*#-2&%,(%-! -$,(*C(8*&$! "6$#(%(4(,5:)<
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&4+)C%./! 8$-&$#@8*&! %,(?! ,:#6$&#! 8$&I.5,%./(%-(! *+./! 6%$! 5+C(+&$CC$! +#6! %#,(%(+(%:#$CC$! D%<
)$#,%:#!Y9-CB!QEZKEd![\Ui!l!QR"LD7!e!QPd37LL![\\]?!GB!]r22B^B!D%$!-$:-&*1/%,./$!>$&5+#2(,<
6%)$#,%:#!+)2*,,(!6%$!5:#(%#$#(*C$?!#*(%:#*C$?!&$-%:#*C$!+#6!C:5*C$!78-&$#@+#-!6$&!3*&5$?!
=:&*#!L*./2&*-$&! ;&:6+5($! +#6!3*&5$#! :2()*C,! 8$=$&($#B! G:)%(! 8*+$#! 9$&,./%$6$#$!P#<
($&#$/)$#! *+2! 6%$! -$:-&*1/%,./$!3*&5$#/$&5+#2(! +#6! ,$(@$#! 6%$,$! -$@%$C(! %#! 6$&!3*&5$#<
5:))+#%5*(%:#!$%#B!D:./!*+./!6%$!5+C(+&$CC$!D%)$#,%:#!5*##!$%#$#!1&4-#*#($#!E%#2C+,,!*+2!
6%$!3*&5$#/$&5+#2(!+#6!6*&*+22:C-$#6!*+2!6%$!75(%9%(4($#!6$,!3*&5$#)*#*-$)$#(,!/*8$#B!
G./C%$HC%./!%,(!6%$!-$:-&*1/%,./$!>$&5+#2(!6+&./!6%$!=*./,$#6$!"#($&#*(%:#*C%(4(!+#6!`C:8*<

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Ui!%#2:&)*(%:#!./+#5n!VG./CI,,$C%#2:&)*(%:#?!6%$!2I&!6$#!K+#6$#!8$%!6$&!K*+2$#(,./$%6+#-!8$,B!=%./(%-!
%,(!+#6!*#6$&$!"#2:&)*(%:#$#!$&,$(@$#!:6$&!8I#6$C#!5*##!Y@BQB!3*&5$?!;&$%,?!E&-$8#%,,$!9:#!;&:6+5(<
($,(,!$(.B^X!YEGZ>![\Ui^!
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C%,%$&+#-!#%./(!%))$&!$%#6$+(%-!$&5$##8*&?!=$,/*C8!6%$!L*./2&*-$&!*+2!6%$!,:-$#*##($#!b.+C<
(+&*C! .+$,cUk!@+&I.5-&$%2$#B!D%$,$! ,%#6! :2()*C,! -&$%28*&$&! *C,! ,1$@%2%,./$?! -$:-&*1/%,./$! "#<
2:&)*(%:#$#!@+)!>$&5+#2(,C*#6!+#6!50##$#!6$##:./!$%#$!-$=%,,$!d%./(+#-!@+&!-$:-&*1/%<
,./$#!78-&$#@+#-! -$8$#B! D%$! 6&%(($! +#6! ,:)%(! C$(@($!D%)$#,%:#! %,(! 6%$! %#,(%(+(%:#$CC$!>$&<
5+#2(!+#6!-%8(!7+,5+#2(!I8$&!6$#!P&,1&+#-!$%#$&!3*&5$! %#!$%#$&!8$,(%))($#!Q&*#./$!:6$&!
f&-*#%,*(%:#B!G:!50##$#!3*&5$#!,(*&5!)%(! %/&$&!3+(($&)*&5$! %#!S$&8%#6+#-!-$8&*./(!=$&<
6$#B!'+!6$#!=%./(%-$#!K:)1:#$#($#!6$&!%#,(%(+(%:#$CC$#!>$&5+#2(!@4/C$#!6%$!Q&*#./$#8&4+<
./$?!6%$!P#($&#$/)$#,5+C(+&!+#6!6%$!P#($&#$/)$#,-&I#6$&B!D%$!3*&5$#%6$#(%(4(!5*##!9:&!
*CC$)!9:#!6$#!P#($&#$/)$#,-&I#6$&#!+#6! <2I/&$&#! ,(*&5!8$$%#2C+,,(!+#6!-$1&4-(!=$&6$#B!
Q$%,1%$C,=$%,$!,($/(!D&B!ZC*+,!>%11!*C,!P#($&#$/)$#,2I/&$&!)%(!,$%#$)!L*)$#!2I&!6%$!J+*C%<
(4(! 6$&! ;&:6+5($! 6$&! Q*8a#*/&+#-,)*&5$! b>%11c?! =:6+&./! 6$&! %#,(%(+(%:#$CC$! Q$@+-! 9:)!
L*./2&*-$&!=*/&-$#:))$#!+#6!%6$#(%2%@%$&(!=$&6$#!5*##!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE!
[\\]?!GB!Uh2B^B!!

'+,*))$#-$2*,,(!6$2%#%$&$#!QR"LD7!+#6!QPd37LL!Y[\\]?!GB!]h^!6%$!3*&5$#/$&5+#2(!*C,!V`$<
,*)(/$%(! *CC$&! -$:-&*1/%,./$#?! 5+C(+&$CC$#! +#6! %#,(%(+(%:#$CC$#! E%#2CI,,$?! 6%$! 2$,(C$-$#?! 9:#!
=:?! =$)! :6$&! =*,! $%#$! 3*&5$! $#(,(*))(XB! D+&./! 6%$! >$&9:&/$8+#-! 6$&! $%#@$C#$#! >$&<
5+#2(,2*.$(($#! 5*##! 6*,! 3*&5$#)*#*-$)$#(! 6%$! =*/&-$#:))$#$! >$&5+#2(! $%#$&! 3*&5$!
C*#-2&%,(%-!9$&4#6$&#!+#6!1&4-$#!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE![\\]?!GB![\^B!

4.1.1.2 Markenvision 

D%$!3*&5$#9%,%:#!5C4&(!6%$!M&*-$!bA:/%#!=:CC$#!=%&_c!+#6!8$@%$/(!,%./!%6$#(%(4(,,(%2($#6!*+2!
6*,!'+5+#2(,9$&/*C($#!6$&!3*&5$B!G%$!&$1&4,$#(%$&(!$%#$#!=$,$#(C%./$#!Q$,(*#6($%C!6$&!3*&<
5$#%6$#(%(4(! +#6! -%8(! 6%$! *+2! 2I#2! 8%,! @$/#! g*/&$! *+,-$C$-($!E#(=%.5C+#-,&%./(+#-! 9:&! Y9-CB!
QR"LD7![\\s?!GB!U\k^B!>%$&2I&!=$&6$#!8%C6/*2(<$):(%:#*C$!R$%(C%#%$#!$#(=%.5$C(?!6%$!,./C%$H<
C%./!6%$!Q$6$+(+#-!+#6!M+#5(%:#!6$&!3*&5$!8$%!6$&!d$*C%,%$&+#-!6$&! C*#-2&%,(%-$#?! ,(&*($-%<
,./$#!P#($&#$/)$#,@%$C$!!6*&,($CC$#!,:CC$#!Y9-CB!78,./#%((!]B[^B!D%$!3*&5$#@%$C$!,%#6!N$6:./!
5:#5&$(%,%$&($&!+#6!6+&./!$%#$#!5C$%#$&$#!'$%(&*/)$#!-$5$##@$%./#$(!Y9-CB!QPd37LL!e!QR"L<
D7!e!L"FGZ>KE![\\]?!GB![[^B!D%$!3*&5$#9%,%:#!6%$#(!,:)%(!$/$&!*C,!V3:(%9*(%:#,<!+#6!"#,1%&*(%<
:#,v+$CC$?! 6%$! 6%$! @+5I#2(%-$! E#(=%.5C+#-! $%#$&!3*&5$! 2I&! 6%$! %#($&#$#!Q$@+-,-&+11$#! $&<
2*,,8*&!)*./(X!YQR"LD7![\\s?!GB!U\k^B!R$(@($#6C%./!*-%$&(!6%$!3*&5$#9%,%:#!*C,:!*C,!K::&6%#*<
(%:#,2+#5(%:#! I8$&! 6%$! '$%(! +#6! ,($CC(! $%#! +#($&#$/)$#,=$%($,?!)%(! 6$#!3*&5$#@%$C$#! 5:#<
2:&)$,!>*#6$C#!,%./$&!Y9-CB!QPd37LL!e!>7R7G'fS"Z>!e!>E337LL![\U[?!GB!ih^B!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Uk!D(n!K+C(+&$CC$!7#/*C(,1+#5($!
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4.1.1.3 Markenkompetenz 

L$8$#!6$&!3*&5$#/$&5+#2(!6%$#(!*+./!6%$!3*&5$#5:)1$($#@!*C,!Q*,%,!2I&!6%$!"6$#(%(4(!$%#$&!
3*&5$B!3%(!6$&!Q$*#(=:&(+#-!6$&!M&*-$!bA*,!50##$#!=%&_c!&$1&4,$#(%$&(!,%$!6%$!,1$@%2%,./$#!
:&-*#%,*(%:#*C$#!M4/%-5$%($#!$%#$,!P#($&#$/)$#,!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE![\\]?!GB!
[\^B!G%$!-%8(!*#?!%#!=$C./$)!Q$&$%./!6%$!3*&5$!$%#$#!/:/$#!L+(@$#!2I&!6$#!L*./2&*-$&!8%$($(?!
+#6! -&$%2(! 6*8$%! *+2! 8$,(%))($?! &$C$9*#($! d$,,:+&.$#! +#6! K:)1$($#@$#! 6$,!3+(($&+#($&<
#$/)$#,!@+&I.5!Y9-CB!QR"LD7!e!QPd37LL![\\]?!GB![h^B!f2(!=%&6!6$&!Q$-&%22!%#!4C($&$#!3*&5$#<
2I/&+#-,*#,4(@$#! *+./! *C,! Ga#:#a)! 2I&! 6%$! ;&:6+5(v+*C%(4(! 9$&=$#6$(B! D%$,$! Q$-&%22,6$+<
(+#-!-%8(! N$6:./!#+&! ,$/&!9$&5I&@(!6*,! $%-$#(C%./$!S$&,(4#6#%,!6$&!3*&5$#5:)1$($#@!=%$<
6$&B! G./C%$HC%./! =$&6$#! 6%$! "#($&6$1$#6$#@$#! @=%,./$#! 6$&! 3*&5$! +#6! %/&$&! E#(,($/+#-!
*+H$&*./(!-$C*,,$#?!=$C./$! N$6:./!*#/*#6!6$,! %6$#(%(4(,8*,%$&($#!3*&5$#2I/&+#-,*#,*(@$,!
*+,,./C*--$8$#6!,%#6?!6*!6%$!3*&5$!C$(@($#6C%./!*C,!6*,!E&-$8#%,!6$&!&%./(%-$#!K:)8%#*(%:#!
6$&!P#($&#$/)$#,&$,,:+&.$#!9$&,(*#6$#!=%&6B!7+,!6%$,$&!K:)8%#*(%:#!$#(,($/(!,./C%$HC%./!
$%#$!*#!6$#!3*&5(*#2:&6$&+#-$#!*+,-$&%./($($!3*&5$B!E&,(!)%(!$%#$)!I8$&C$-$#$#!K+#6$#<
#+(@$#! %,(! $%#$!D:)%#*#@! 6$&!3*&5$! -$-$#I8$&! 6$)!A$((8$=$&8!)0-C%./B!>*#6$C(! $,! ,%./!
6*8$%! +)! $%#$#! 6*+$&/*2(! I8$&C$-$#$#! K+#6$##+(@$#?! ,:! =%&6! 9:#! K$&#5:)1$($#@$#! -$<
,1&:./$#B!G:=:/C!6%$!K:)1$($#@$#!*C,!*+./!6%$!K$&#5:)1$($#@$#!8*,%$&$#!N$6:./!*+2!A%,<
,$#,9:&,1&I#-$#!-$-$#I8$&!6$,!A$((8$=$&8,?!=*,! ,%$! ($)1:&4&!)*./(B!P)!6%$!;:,%(%:#%$<
&+#-!@+!/*C($#!+#6!=$%($&/%#!6$&!K:#5+&&$#@!I8$&C$-$#!@+!,$%#?!)I,,$#!1$&)*#$#($!"#9$,(%<
(%:#$#!%#!6%$!E&#$+$&+#-!9:#!K:)1$($#@$#!-$(4(%-(!=$&6$#!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ><
KE![\\]?!GB![\2B^B!

4.1.1.4 Markenwerte 

Q$%!6$#!3*&5$#=$&($#!YbA:&*#!-C*+8$#!=%&_c^!/*#6$C(!$,!,%./!+)!6%$!`&+#6I8$&@$+-+#-$#!
$%#$,!P#($&#$/)$#,?!6%$!6*,!(4-C%./$!S$&/*C($#!8$$%#2C+,,$#B!D+&./!,%$!=%&6!6$&!d*/)$#!2I&!
,(&*($-%,./$!+#6!:1$&*(%9$!E#(,./$%6+#-$#!-$,$(@(?!=:6+&./!6%$!7&(!6$,!-$-$#=4&(%-$#!3*&<
5$#*+2(&%((,!6$($&)%#%$&(!=%&6!Y9-CB!GZ>7RRE>L![\UU?!GB!si^B!G7FFREd!+#6!SqRZKLEd!Y[\\r?!GB!
Urh^!6$2%#%$&$#!6$#!3*&5$#=$&(! YQ&*#6!Ev+%(a^!*C,! V6$#N$#%-$#!A$&(?!6$&!)%(!6$)!L*)$#!
:6$&!Ga)8:C!6$&!3*&5$!9$&8+#6$#!%,(XB!E&!8&%#-(!6$)#*./!V=%./(%-$!$):(%:#*C$!K:)1:#$#<
($#!6$&!3*&5$#%6$#(%(4(!,:=%$!6%$!AI#,./$!6$&!&$C$9*#($#!'%$C-&+11$#!*#!$%#$!%6$*C$!3*&5$!
@+)!7+,6&+.5X!YQPd37LL!e!>7R7G'fS"Z>!e!>E337LL![\U[?!GB!k[^B!'+,*))$#!)%(!6$&!G($%-$<
&+#-!6$&!3*&5$#,(4&5$!-%C(!6%$!G($%-$&+#-!6$,!A$&($,!*C,!:8$&,($,!'%$C!6$&!3*&5$#2I/&+#-!%#!
6$)! %6$#(%(4(,8*,%$&($#! 3*&5$#)*#*-$)$#(*#,*(@B! g$6:./! 5*##! 6$&! 3*&5$#=$&(! N$! #*./!
'=$.5!+#6!3*&5$#9$&,(4#6#%,!+#($&,./%$6C%./!*8-$-&$#@(!=$&6$#B!D*8$%!=%&6!@=%,./$#!6$#!
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05:#:)%,./$#?!):#$(4&$#! +#6! 6$#! 1,a./:-&*2%,./$#?! #%./(<):#$(4&$#!A$&($#! +#($&,./%$<
6$#B!3%(!C$(@($&$)!8$,./42(%-(!,%./!9:&!*CC$)!6%$!9$&/*C($#,:&%$#(%$&($!M:&,./+#-?!6%$!,%./!)%(!
6$&!3$,,+#-! 9:#!3*&5$#=$&(%#6%5*(:&$#!8$,./42(%-(?!=%$! @BQB! 6$&!3*&5$#8$5*##(/$%(! Y9-CB!
78,./#%((!iB[^!:6$&!6$,!3*&5$#%)*-$,!Y9-CB!78,./#%((!iBUB[!l!QR"LD7![\\s?!GB!r]2B!l!G7FFREd!e!
SqRZKLEd![\\r?!GB!Urh^B!A%&6!6$&!3*&5$#=$&(!N$6:./!*+,!05:#:)%,./$&!G%./(!8$(&*./($(?!,:!
=%&6!$&!6*-$-$#!V*C,!Q*&=$&(!@+5I#2(%-$&!)*&5$#,1$@%2%,./$&!E%#@*/C+#-,I8$&,./I,,$!6$2%<
#%$&(X!YG7FFREd!e!SqRZKLEd![\\r?!GB!Urh^B!7+2-&+#6!6$&!2$/C$#6$#!G(*#6*&6%,%$&+#-!6$&!3$,<
,+#-!6$,!3*&5$#=$&($,!5*##!$%#!6%&$5($&!S$&-C$%./!@=%,./$#!9$&,./%$6$#$#!3*&5$#=$&($#!
#%./(!,(*((2%#6$#!Y9-CB!QR"LD7![\\s?!GB!ri^B!D$,!A$%($&$#!5*##!6$&!3*&5$#=$&(!$#(=$6$&!=$%(!
:6$&! $#-! *8-$-&$#@(!=$&6$#B! E&! 5*##! ,:=:/C! *+,!):#$(4&$&!;$&,1$5(%9$! 2I&! C$6%-C%./! $%#$!
:6$&!I8$&!)$/&$&$!;$&%:6$#!$&)%(($C(!=$&6$#B!A$%($&-$/$#6!50##$#!@+5I#2(%-$?!8%,/$&!#%./(!
&$*C%,%$&8*&$!A$&(,./012+#-,)0-C%./5$%($#!$8$#2*CC,! %#!6%$!3$,,+#-!6$,!3*&5$#=$&($,!)%(!
$%#8$@:-$#!=$&6$#!Y9-CB!G7FFREd!e!SqRZKLEd![\\r?!GB!Urh2B^B!!

4.1.1.5 Markenpersönlichkeit 

D%$!3*&5$#1$&,0#C%./5$%(!YbA%$!(&$($#!=%&!*+2_c^!=%&6!6+&./!6$#!9$&8*C$#!+#6!#:#<9$&8*C$#!
K:))+#%5*(%:#,,(%C! $%#$&! 3*&5$! I8$&! *CC$! 3*&5$<K+#6$#<K:#(*5(1+#5($! /%#=$-! *+,-$<
6&I.5(!Y9-CB!QR"LD7![\\s?!GB!U\j^B!D%$!3*&5$!5*##!6*8$%!$%#$!;$&,0#C%./5$%(!*##$/)$#?!4/#<
C%./!=%$!6%$! $%#$,!3$#,./$#B! G./C%$HC%./!/*8$#!3$#,./$#! C*+(!`"R3fdE,! YUhUh^! bF/$:&a!:2!
7#%)%,)c!6%$!L$%-+#-?!P#8$,$$C($,!@+!8$,$$C$#?!%#6$)!,%$!%/#$#!)$#,./C%./$!E%-$#,./*2($#!
9$&C$%/$#B!D+&./!6%$,$!S$&$%#2*./+#-!6$&!"#($&*5(%:#!)%(!f8N$5($#!C4,,(!,%./!$%#$!3*&5$!)%(!
)$#,./C%./$#!3$&5)*C$#!/%#,%./(C%./!$%#$&!;$&,0#C%./5$%(!$#(=%.5$C#!Y9-CB!QPd37LL!e!QR"L<
D7!e!L"FGZ>KE! [\\]?! GB! []^B! D$&! K:))+#%5*(%:#,,(%C! =%&6! ,:=:/C! 9:#! 6$#! d$1&4,$#(*#($#!
$%#$&!3*&5$!*C,!*+./!9:#!6$&!3*&5$#/$&5+#2(!-$1&4-(B!D$,!A$%($&$#!,:CC($!6%$!3*&5$#1$&<
,0#C%./5$%(!$#-!)%(!6$#!3*&5$#=$&($#!9$&5#I12(!,$%#B!A%&6!,%$!1:,%(%9!9:#!6$)!K:#,+)$#<
($#!=*/&-$#:))$#?!,:!$#(,($/(!$%#!$):(%:#*C$&!Q$@+-!@=%,./$#!6%$,$)!+#6!6$&!3*&5$?!=*,!
@+!$%#$&!"6$#(%2%5*(%:#!)%(!6$&!3*&5$!,$%($#,!6$,!K:#,+)$#($#!+#6!,./C%$HC%./!@+!$%#$&!,(*&<
5$#!3*&5$#8%#6+#-! 2I/&$#!5*##B! "#!*#6$&$#!A:&($#!8$$%#2C+,,(!6%$!3*&5$#1$&,0#C%./5$%(?!
*+2!=$C./$!A$%,$!6%$!3*&5$!9:#!6$#!'%$C-&+11$#!=*/&-$#:))$#!=%&6!Y9-CB!QR"LD7![\\s?!GB!
U\j^B!D%$!;$&,0#C%./5$%(!$%#$&!3*&5$!5*##!6*8$%!9$&,./%$6$#$!D%)$#,%:#$#!*##$/)$#?!6%$!
)%(! >%C2$! 6$&!3*&5$#5:))+#%5*(%:#! I8$&)%(($C(!=$&6$#! 50##$#! Y9-CB! QPd37LL!e!QR"LD7!e!
L"FGZ>KE![\\]?!GB![]^B!!
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4.1.1.6 Markenleistung 

D%$!-&+#6,4(@C%./$!M:&)!6$&!3*&5$#C$%,(+#-!%,(!6%$!8I#6$C#6$!K:)1:#$#($!+#6!8*,%$&(!*+2!
6$#! 9:&*#-$/$#6! *+2-$2I/&($#! K:)1:#$#($#! 6$&!3*&5$#%6$#(%(4(B! D+&./! ,%$! C4,,(! ,%./! 6%$!
,1$@%2%,./$!3*#%2$,(*(%:#! 6$,!L+(@$#9$&,1&$./$#,! *C,! ;&:6+5(! :6$&!D%$#,(C$%,(+#-! *+,6&I<
.5$#! Y9-CB! GZ>7RRE>L![\UU?!GB!sk^B! D%$!3*&5$#C$%,(+#-! 5C4&(! 6%$! M&*-$! bA*,! (+#!=%&_c! +#6!
&$1&4,$#(%$&(!V6%$!-&+#6,4(@C%./$!M:&)!+#6!7+,,(*((+#-!6$&!;&:6+5($!+#6!D%$#,(C$%,(+#-$#!
YK$&#C$%,(+#-$#^! $%#$,! P#($&#$/)$#,! %#! %/&$&! ($./#%,./<v+*C%(*(%9$#! +#6! 9%,+$CC$#! `$,(*C<
(+#-! ,:=%$! ,a)8:C%,./<$):(%:#*C$#! 7+2C*6+#-! +#6! 6$)! 6*6+&./! 8$6%#-($#! 7+2(&$($#! *+2!
6$)!3*&5(X!YQR"LD7![\\r?!GB!U\h^B!R*+(!Q7P3`7dF>!Y[\\j?!GB!s^!%,(!$%#$!3*&5$!*+,!G%./(!6$,!
3*&5$#%#/*8$&,!$&,(!6*##!05:#:)%,./!&$C$9*#(?!V=$##!6%$,$!6+&./!6%$!S$&8%#6+#-!)%(!$%#$&!
R$%,(+#-!@+!9:&($%C/*2($#!F*+,./9:&-4#-$#!2I/&(XB!Q$%!6$#!3*&5$#C$%,(+#-$#!5*##!6*8$%!@=%<
,./$#!@=$%!*CC-$)$%#$#!M:&)$#!+#($&,./%$6$#!=$&6$#B!'+)!$%#$#!,($CC$#!,%$!6%$!78,*(@C$%,<
(+#-$#?!=%$!@BQB!;&:6+5($!:6$&!D%$#,(C$%,(+#-$#?!+#6!@+)!*#6$&$#!6%$!Q$,./*22+#-,C$%,(+#<
-$#?!=%$!@BQB!6$#!;$&,:#*C)*&5(?!6*&!Y9-CB!Q7P3`7dF>![\\j?!GB!s^B!D%$!-&+#6,4(@C%./$!7&(!9:#!
3*&5$#C$%,(+#-$#!-%8(!9:&?!=$C./$#!L+(@$#!$%#$!3*&5$!2I&!6$#!K:#,+)$#($#!(&4-(B!x/#C%./!
=%$! 6%$! 1$&,0#C%./$! "6$#(%(4(! $%#$,!3$#,./$#! 2$,(C$-(?!=$C./$!d:CC$! +#6!M+#5(%:#!6%$,$&! %#!
6$&!`$,$CC,./*2(?! @BQB! %#!M:&)!,$%#$,!Q$&+2$,?! $&2ICC$#!)0./($?! ,:! %,(!6%$,!*+./!8$%!6$&!3*&<
5$#%6$#(%(4(!6$&!M*CCB!G%$!6$($&)%#%$&(?!V=$C./$#!2+#5(%:#*C$#!+#6!,a)8:C%,./$#!L+(@$#!$%#$!
3*&5$!6$)!L*./2&*-$&!8%$($#!,:CCX!YQR"LD7![\\r?!U\h^B!

4.1.2 Markenimage 

D*,!3*&5$#%)*-$! ,($CC(! 6*,! @=$%($! =$,$#(C%./$! K:#,(&+5(! 6$,! %6$#(%(4(,8*,%$&($#!3*&5$#<
)*#*-$)$#(,! 6*&B! ")! `$-$#,*(@! @+&!3*&5$#%6$#(%(4(! %,(! $,! N$6:./! $%#!)$/&6%)$#,%:#*C$,!
E%#,($CC+#-,5:#,(&+5(!$p($&#$&!'%$C-&+11$#!Y9-CB!QR"LD7![\\s?!GB!U\h2B^?! V=$C./$,!6*,! %#!6$&!
;,a./$!&$C$9*#($&!$p($&#$&!'%$C-&+11$#!2$,(!9$&*#5$&($?!9$&6%./($($?!=$&($#6$!S:&,($CC+#-,<
8%C6!9:#!$%#$&!3*&5$!=%$6$&-%8(X!YQPd37LL!e!QR"LD7!e!L"FGZ>KE![\\]?!GB!k2B^B!E,!%,(!6$)#*./!
V6*,!E&-$8#%,!6$&! ,+8N$5(%9$#!A*/&#$/)+#-!+#6!D$5:6%$&+#-! *CC$&! 9:#!6$&!3*&5$! *+,-$<
,$#6$($#! G%-#*C$! 6+&./! $%#! "#6%9%6++)X! YQPd37LL!e!>7R7G'fS"Z>!e!>E337LL! [\U[?! GB! kh^B!
D*8$%!-%C(!6%$!3*&5$#8$5*##(/$%(! Y9-CB!78,./#%((!iB[^!*C,!#:(=$#6%-$!Q$6%#-+#-B!R%$-(!$%#$!
Q$5*##(/$%(!6$&!3*&5$!9:&?!5*##!6*,!3*&5$#%)*-$!6$,!A$%($&$#! %#!6&$%!K:)1:#$#($#!+#<
($&($%C(!=$&6$#n!3*&5$#)$&5)*C$?!2+#5(%:#*C$&!+#6!,a)8:C%,./$&!L+(@$#!Y9-CB!788%C6+#-!k^B!!



Grundlagen der Markenpolitik 

! "#!

!
!""#$%&'()*+),-./-'0'10')%02)34560'#.4(02)78&0$$0+)9:;3!<<)=)9>?<@!)=)
<?ABCD,E)FGGHI)BJ)KL)

$%&'&!()&%!*+,-+.&./&.!0%)1&.!'%23!4&/5/&.(4%23!678!(%&!9&4&:6.5!(&'!*678:&)364/&.'!67';!<&!
67'=&-)>=/&)!(%&!*+,-+.&./&.!?&%!(&,!*+.'7,&./&.!'%.(@!(&'/+!3A3&)!%'/!(6'!*678:&)364B
/&.;!$%&!34560'.056.4$0! )&-)>'&./%&)&.!(6?&%! '>,/4%23&!C%=&.'2368/&.@! '+0+34! '6234%23B
)6/%+.64&! 64'! 6723! ?%4(368/&! 7.(! &,+/%+.64&@! (%&! :+,! D6238)6=&)! 063)=&.+,,&.! 0&)(&.;!
E&%/&)3%.!1A..&.!(%&!F&)1,64&!%.!-3G'%'23&)!D6/7)!64'!6723!%.!%,,6/&)%&44&)!H+),!678/)&B
/&.;! $7)23! (&.! D6238)6=&)! 0&)(&.! (%&'&! F6)1&.,&)1,64&! :&)(%23/&/! 7.(! ?&0&)/&/@! (6'!
'234%&I4%23!57,!063)=&.+,,&.&.!87.1/%+.64&.!7.(!'G,?+4%'23&.!D7/5&.!&%.&)!F6)1&!8J3)/!
K:=4;!LM9FNDD!O!LPQD$N!O!DQRSTU*C!#VVW@!S;!XY;!!

$%&!D7/5&.1+,-+.&./&.!0&)(&.!'/6)1!:+.!(&.!$&/&),%.6./&.!(&)!F6)1&.%(&./%/>/!=&-)>=/;!
E>3)&.(! (&)! 87.1/%+.64&! F6)1&..7/5&.! -)%,>)! 678! (&)! F6)1&.4&%'/7.=@! B1+,-&/&.5! 7.(!!
B3&)17.8/! ?6'%&)/@! '+! '/&44&.!(6=&=&.! &3&)!(%&!Z%'%+.@! (%&! [&)'A.4%231&%/@! (%&!E&)/&! 7.(!(%&!
U&)17.8/! (%&!\)7.(46=&!(&'! 'G,?+4%'23&.!D7/5&.'! (6)! K:=4;! LM9FNDD!O!UNPNS]^ZQTU!O!UCFB
FNDD!#V_#@! S;! `_Y;! $&)! M&'61#-'4$0) <&1N0'! ?&'/&3/! (6?&%! 67'! :&)'23%&(&.&.! D7/57.='(%B
,&.'%+.&.@!0%&!67'!-3G'%164%'23B87.1/%+.&44&.!F&)1,64&.!(&)!,6)1%&)/&.!P&%'/7.=!64'!6723!
67'! (&)! Q.8+),6/%+.'B! 7.(!Z&)/)67&.'87.1/%+.!(&)!F6)1&;!$%&!F6)1&!0%)(! 64'!U%48&! (&)! Q.B
8+),6/%+.'?&'236887.=!063)=&.+,,&.;!S%&!)&(75%&)/!(%&!063)=&.+,,&.&!*+,-4&a%/>/!(&'!
F6)1/6.=&?+/'!7.(!'+)=/!'234%&I4%23!57!&%.&)!S&.17.=!(&)!R)6.'61/%+.'1+'/&.! %,!*678-)+B



Grundlagen der Markenpolitik 

! i]!

@$,,B!A$%($&/%#!%,(!6%$!M+#5(%:#!6$&!d%,%5:&$6+5(%:#!6$)!2+#5(%:#*C$#!L+(@$#!8$%@+,($+$&#B!
G:!50##$#!6%$!d%,%5$#!6+&./!6$#!K*+2!8@=B!6+&./!6%$!L+(@+#-!$%#$&!3*&5$!9$&&%#-$&(!=$&<
6$#B!Q$%! 6$#!d%,%5$#!5*##!$,! ,%./!+)!6%$!;&:6+5(,%./$&/$%(?! 6*,!7#-$8:(! ($./#%,./$&!K+#<
6$#6%$#,(C$%,(+#-$#?!6*,!2%#*#@%$CC$!,:=%$!6*,!,:@%*C$!d%,%5:!/*#6$C#!Y9-CB!QPd37LL!e!QR"LD7!
e!L"FGZ>KE![\\]?!GB!j^B!

D$##:./! 8$&+/(! 6$&! E&2:C-! 6$&!3$/&@*/C! 6$&!3*&5$#! %))$&! ,(4&5$&! *+2! 6$)! $):(%:#*C$#!
'+,*(@#+(@$#?!6$&!*+,!6$&!,a)8:C%,./$#!Q$6$+(+#-!6$&!3*&5$!/$&9:&-$/(B!VD$&!)#-8%/0)?'(!
[.&F(*! 8$@%$/(! ,%./! *+2! 6%$! %#6%9%6+$CC$! :6$&! ,:@%*C$! 7+2=$&(+#-! 6$&! $%-$#$#! ;$&,:#! 8@=B!
9$&4#6$&($!A*/&#$/)+#-!+#6!Q$=$&(+#-!6$&! $%-$#$#!;$&,:#!6+&./!6%$! "6$#(%2%5*(%:#!)%(!
6$&!3*&5$#%6$#(%(4(!+#6!6%$!S$&=$#6+#-!6$&!3*&5$X!YQR"LD7![\\s?!GB!UU[^B!D%$!3*&5$!,($/(!
6$)@+2:C-$! ,a)8:C/*2(! 2I&!=%./(%-$!3:(%9*(:&$#!6$,!S$&/*C($#,!6$&!L*./2&*-$&!+#6! ,(%2($(!
6%$,$#!#$8$#!6$)!2+#5(%:#*C$#!*+./!$%#$#!@+,4(@C%./$#!L+(@$#B!P#($&!6%$,$#!'+,*(@#+(@$#!
2*CC$#!8,1=B!6%$!A*/&#$/)+#-!6$&!3*&5$!*C,!3%(($C!@+&!G$C8,(9$&=%&5C%./+#-?!6%$!S$&5#I1<
2+#-!@+!1$&,0#C%./$#!E&C$8#%,,$#!:6$&!6%$!3*&5$!*C,!G%##8%C6!%#6%9%6+$CC!=%./(%-$&!A$&($!+#6!
R$8$#,,(%C$!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE![\\]?!GB!j2B^B!

4.2 Markenpositionierung 

VD%$!3*&5$#1:,%(%:#%$&+#-! 5*##! *C,! $%#$! *5(%9$! +#6! @%$C-$&%./($($! `$,(*C(+#-! 6$&! G($CC+#-!
$%#$&!3*&5$!%)!3*&5(!%)!>%#8C%.5!*+2!Y9:#!L*./2&*-$&#!,+8N$5(%9!=*/&-$#:))$#$^!@$#(&*C$!
D%)$#,%:#$#!Y;:,%(%:#%$&+#-,6%)$#,%:#$#^!6+&./!3*&5$#*#8%$($&!6$2%#%$&(!=$&6$#X!YG7FF<
REd!e!SqRZKLEd![\\r?! GB! kj^B! G%$! %,(! F$%C! 6$,! ,(&*($-%,./$#!3*&5$#)*#*-$)$#(,! +#6! 2%#6$(!
%/&$#!7+,-*#-,1+#5(!%#!$%#$&!2$,(-$C$-($#!3*&5$#%6$#(%(4(B!D%$!3*&5$#1:,%(%:#%$&+#-!&%./($(!
,%./!,:=:/C!#*./!6$#!*5(+$CC$#!+#6!@+5I#2(%-$#!;:,%(%:#$#!&$C$9*#($&!A$((8$=$&8,)*&5$#!
*C,! *+./!#*./!6$#!*5(+$CC$#!+#6! @+5I#2(%-$#!Q$6I&2#%,,$#!6$&!'%$C-&+11$#B! G./C%$HC%./!/*(!
6%$!3*&5$#1:,%(%:#%$&+#-!6%$!M+#5(%:#?!6%$!3*&5$#%6$#(%(4(!)0-C%./,(!-+(!6$#!K:#,+)$#($#!
@+!9$&)%(($C#?!,:6*,,!,./C%$HC%./!6*,!G$C8,(8%C6!Y3*&5$#%6$#(%(4(^!)%(!6$)!M&$)68%C6!Y3*&<
5$#%)*-$^!I8$&$%#,(%))(!Y9-CB!G7FFREd!e!SqRZKLEd![\\r?!GB!kj^B!G:!6$2%#%$&(!`PFg7>d!Y[\UU?!
GB! U]k^n! V3*&5$#1:,%(%:#%$&+#-! /$%H(! 3*&5$#2I/&+#-! %#! 6%$! '+5+#2(XB! D%$,$! 7+2-*8$! =%&6!
N$6:./! 6+&./! 9$&,./%$6$#$! M*5(:&$#! $&,./=$&(B! >*+1(+&,*./$! /%$&2I&! %,(! 6%$! 9$&4#6$&($!
3*&5(,%(+*(%:#B! G:! C*,,$#! ,%./! 3*&5$#! +#6! ;&:6+5($! /%#,%./(C%./! %/&$&! E%-$#,./*2($#! +#6!
%/&$&! J+*C%(4(! 5*+)!+#($&,./$%6$#B! "#! 6$&! /$+(%-$#! '$%(! C%$-(! $%#$! /:/$! +#6!=$%($&! @+#$/<
)$#6$!7+,(*+,./8*&5$%(!9:#!3*&5$#!*+,!L*./2&*-$&,%./(!9:&!Y9-CB!QPd37LL!e!>7R7G'fS"Z>!e!



Grundlagen der Markenpolitik 

! ii!

>E337LL![\U[?!GB!hj^B!D$,!A$%($&$#!$#(,./$%6$(!6$&!1:,():6$&#$!K:#,+)$#(!,%(+*(%9!+#6!
+#*8/4#-%-!9:#!9$&)%(($C($#!A$&($#B!

"#!6$#!3*&5$#(/$:&%$#!/$%H(! $,! *+2!6$&!$%#$#!G$%($?!6*,,!6%$! ,+8N$5(%9$!A*/&#$/)+#-!6$&!
3*&5$!,$C8,(!2I&!6%$!;:,%(%:#%$&+#-!$#(,./$%6$#6!,$%B!"#!*#6$&$#!A:&($#!8$,(%))(!6%$!3*&5$!
,$C8,(?!=%$!,%$!,%./!6*&,($CC$#!+#6!1:,%(%:#%$&$#!)0./($B!D$)!-$-$#I8$&!,($/(!N$6:./!*+2!6$&!
*#6$&$#!G$%($?!6*,,!$%#$!3*&5$!5$%#!*+H$&/*C8!=*/&#$/)8*&$,!f8N$5(!%,(B!G%$!=%&6!9%$C)$/&!
%)!Q$=+,,(,$%#!6$,!K:#,+)$#($#!*+2!6$&!`&+#6C*-$!6$&!3*&5$#,a)1*(/%$?!6$,!3*&5$#9$&<
(&*+$#,!,:=%$!6$&!D%22$&$#@%$&+#-!9:#!*#6$&$#!A$((8$=$&8$&)*&5$#!-$8%C6$(B!R$(@($#6C%./!
5:))(! $,! 8$%! 6$&! 3*&5$#1:,%(%:#%$&+#-! 6*&*+2! *#?! 6%$! D$#5<! +#6! S$&/*C($#,)+,($&! 6$&!
1:,():6$&#$#! K:#,+)$#($#! ,:=%$! 6%$! `$2I/C,=$C($#! 6$&! 3*&5$#! @+! $&,./C%$H$#! +#6! ,%$!
6*&*#!*#@+1*,,$#B!G./CI,,$C8$-&%22$!,%#6!6*8$%!6$&!Ga)1*(/%$=$&(!+#6!6*,!%#(+%(%9$!S$&(&*+<
$#! Y9-CB! `PFg7>d! [\UU?! GB! U]k22B^B! VG%./$&! %,(?! 6*,,! #$8$#! 6$#! 8$=+,,(,$%#,24/%-$#! ")*-$<
S:&,($CC+#-$#!+#6!6$#!6*)%(!9$&8+#6$#$#!$p1C%@%($#!L+(@$#$&=*&(+#-$#!6%$!1&:6+5(+#*8<
/4#-%-$! %)1C%@%($! 3*&5$#,+8,(*#@! 6%$! $#(,./$%6$#6$! d:CC$! ,1%$C(X! Y`PFg7>d! [\\U?! GB! U]r^B!
D$)#*./! %,(! 2I&!6$#!E&2:C-! $%#$&!6%22$&$#@%$&$#6$#!3*&5$#1:,%(%:#%$&+#-!6*,! "#9:C9$)$#(!
6$,!K:#,+)$#($#!$#(,./$%6$#6B!'%$C!%,(!$,?!6*,,!8$%)!K:#,+)$#($#!$%#!/:/$,!+#6!6*+$&/*2<
($,?! $):(%:#*C$,! "#9:C9$)$#(! 9:&C%$-(! Y9-CB! `PFg7>d! [\UU?! GB! U]r2B^B! R%$-(! -$&%#-$,! "#9:C9$<
)$#(!6$,!K:#,+)$#($#!9:&?!,:!%,(!$&!:/#$!%##$&$,!E#-*-$)$#(?!=*,!@+&!M:C-$!/*(?!6*,,!%/)!
6*,!7#-$8:(!-C$%./-IC(%-! %,(B!D*,! "#9:C9$)$#(!5*##!,./C%$HC%./!9:#!9$&,./%$6$#$#!M*5(:&$#!
*8/4#-$#B!'+)!$%#$#!%,(!$,!-$1&4-(!6+&./!1$&,0#C%./$!A$&($!+#6!;$&,0#C%./5$%(,)$&5)*C$#B!
D$,!A$%($&$#!,1%$C$#!*+./!6$&!;&$%,?!6%$!=*/&-$#:))$#$#!d%,%5$#!6$,!K*+2,!+#6!6$&!L+(<
@+#-!,:=%$!6%$!,:@%*C$!7+224CC%-5$%(!6$,!;&:6+5($,!$%#$!d:CC$B!'+!-+($&!R$(@(!%,(!*+./!6*,!3*&<
5$#%#9:C9$)$#(! $#(,./$%6$#6?! %#! *#6$&$#!A:&($#! 6%$! Q%#6+#-! @+! 8$9:&@+-($#!3*&5$#B! g$!
#*./! '%$C-&+11$!)+,,! 6*,! ;:,%(%:#%$&+#-,@%$C! %)! ,(&*($-%,./$#!3*&5$#)*#*-$)$#(! *#! 6%$!
7+,1&4-+#-! 6$,! E#-*-$)$#(,! 6$,!K:#,+)$#($#! *#-$1*,,(!=$&6$#B!>%$&8$%!=%&6! @=%,./$#!
5:-#%(%9$)!+#6!$):(%:#*C$)!"#9:C9$)$#(!+#($&,./%$6$#!Y9-CB!EGZ>![\U[?!GB!Usi2B^B! VQ$%!/:<
/$)!5:-#%(%9$#!"#9:C9$)$#(!#$/)$#!K:#,+)$#($#!"#2:&)*(%:#$#!*5(%9!*+2!+#6!9$&*&8$%($#!
6%$,$!)%(! /:/$)!7+2=*#6B! tBBBu! Q$%! /:/$)! $):(%:#*C$#! "#9:C9$)$#(! 6$#5(! 6$&! K:#,+)$#(!
5*+)!I8$&!$%#!7#-$8:(!#*./?!,:#6$&#!=%CC!$,!$%#2*./!/*8$#X!YEGZ>![\U[?!GB!Usk^B!;$&,0#C%./$!
A$&($?! 3:(%9$! +#6! E%#,($CC+#-$#! 6$,! K:#,+)$#($#! 8$$%#2C+,,$#! 6%$! $):(%:#*C$! G$%($B!
G./C+,,2:C-$&#6!50##$#!9%$&!L:&)@%$C$!6$&!;:,%(%:#%$&+#-!+#($&($%C(!=$&6$#!Y9-CB!788%C6+#-!
s^B!!



Grundlagen der Markenpolitik 

! ik!

!
>880/=.*1!_9![%,-F0(/(!=(,!`%)0&0%*0(,.*1!JK.(//(9!D*!>*/('*.*1!7*!YE<"!3O23Q!ER!2__T!

Q$%!/:/$)!$):(%:#*C$#!,:=%$!5:-#%(%9$#!"#9:C9$)$#(!,$%($#,!6$,!K:#,+)$#($#!%,(!6*,!'%$C!
$%#$!1(-0)?'&(!`%)0&0%*0(,.*1B!D$&!K:#,+)$#(!/*(!%#!6$)!M*CC!,:=:/C!Q$6I&2#%,,$!*C,!*+./!
"#($&$,,$!*#!"#2:&)*(%:#$#!@+!8$,(%))($#!7#-$8:($#B!"#!6$&!;:,%(%:#%$&+#-!%,(!$,!*C,:!=%./<
(%-?!6*,,!*#!6*,!Q$6I&2#%,!*11$CC%$&(!=%&6!+#6!@+-C$%./!"#2:&)*(%:#$#!I8$&!6*,!7#-$8:(!-$<
-$8$#!=$&6$#?!6%$!,./C%$HC%./!6%$!Q$6I&2#%,,$!8$2&%$6%-$#!Y9-CB!EGZ>![\U[?!GB!Usi2B^B!Q$%,1%$C$!
/%$&2I&!,%#6!7+(:)*&5$#!=%$!3$&.$6$,?!Q3A?!$(.B!D%$!$):(%:#*C$!K:)1:#$#($!%,(!6*8$%!6*,!
;&$,(%-$?!6*,!I8$&!6%$!3*&5$#1$&,0#C%./5$%(!9$&)%(($C(!=%&6B!D%$!5:-#%(%9$!K:)1:#$#($!6*<
-$-$#! %,(! 6%$! G%./$&/$%(?! 9$&)%(($C(! I8$&! ,1$@%2%,./$! ;&:6+5($%-$#,./*2($#! Y9-CB! G7FFREd! e!
SqRZKLEd![\\r?!GB!si^B!

D*,!@=$%($?!)0-C%./$!L:&)@%$C! %,(!$%#$!)7?'%,0(*&0(,&(! `%)0&0%*0(,.*1B!D%$,$! C%$-(!8$%!/:<
/$)! 5:-#%(%9$#! +#6! -$&%#-$)! $):(%:#*C$#! "#9:C9$)$#(! 9:&B! D$&! K:#,+)$#(! /*(! 6$)#*./!
$%#!/:/$,!"#2:&)*(%:#,%#($&$,,$?!*CC$&6%#-,!5$%#$!*5(+$CC$#!Q$6I&2#%,,$B!E,!/*#6$C(!,%./!6*<
8$%! +)! 6%$! 5C*,,%,./$! M:&)! 6$&! ;:,%(%:#%$&+#-?! 6%$! 8$,:#6$&,! 8$%! 6$&! K:))+#%5*(%:#! 2I&!
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GB! Usi2B^B! D%$! K:#,+)$#($#! ,*))$C#! *5(%9! +#6!)%(! /:/$)!7+2=*#6! "#2:&)*(%:#$#! @+! 6$#!
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Q$%! /:/$)! $):(%:#*C$#! +#6! -$&%#-$)! 5:-#%(%9$#! "#9:C9$)$#(! C%$-$#! *5(+$CC$! Q$6I&2#%,,$!
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6*!6%$!;&:6+5($%-$#,./*2($#!8$5*##(! ,%#6B!>%$&8$%! /*#6$C(! $,! ,%./!+)!$%#$!(,/(8*0)%,0(*A
&0(,&(!8@=B!$%#$!(-%&0%*7/(!`%)0&0%*0(,.*1B! VD%$,$,!;:,%(%:#%$&+#-,@%$C! %,(!6$&!K0#%-,=$-!
2I&!-$,4((%-($!34&5($?!*+2!6$#$#! "#2:&)*(%:#$#!I8$&!*+,-$&$%2($!+#6! %#!Q$@+-!*+2!,*./C%./$!
E%-$#,./*2($#!*+,(*+,./8*&$!7#-$8:($! (&%9%*C! ,%#6X! YEGZ>![\U[?!GB!Usr^B!A4/&$#6!6*,! "#($<
&$,,$!#*./!;&:6+5(%#2:&)*(%:#$#!8$%!6$#!K:#,+)$#($#!#*./C4,,(?!,+./$#!,%$!9$&,(4&5(!#*./!
$):(%:#*C$#! ")1+C,$#! +#6!7#&$-+#-$#?! 6%$! %/#$#! $%#$#! I8$&! 6$#! ,*./C%./$#!`&+#6#+(@$#!
/%#*+,-$/$#6$#!'+,*(@#+(@$#!9$&,./*22$#B!D$&!S:&($%C!6*&*#!%,(?!6*,,!E&C$8#%,1:,%(%:#%$&+#<
-$#! ,./=$&$&! 9:#! 6$&! K:#5+&&$#@! #*./*/)8*&! ,%#6! %)! S$&-C$%./! @+&! ,*./C%./$#! ;:,%(%:<
#%$&+#-B!A$%($&/%#!$&/*C($#!E&C$8#%,5:#@$1($!$%#$!-&0H$&$!1,a./:C:-%,./$!d$C$9*#@?!6%$!2I&!
$%#$!(%$2$&$!S$&*#5$&+#-!6$&!3*&5$!8$%)!K:#,+)$#($#!,:&-(B!E%#!Q$%,1%$C!/%$&2I&!%,(!bK&:)<
8*./$&!Q%$&c?!=$C./$,! ,%./!6+&./!6%$!E&C$8#%,,$!bM&%,./$c!+#6!bL*(+&c!9:#!,$%#$#!A$((8$<
=$&8$&#!6%22$&$#@%$&(!Y9-CB!EGZ>![\U[?!GB!Usr^B!

D*,!C$(@($!L:&)@%$C!%,(!6%$!ab,=(,.*1!=(,!X7,:(*8(:7**&'(0&!Y9-CB!78,./#%((!iB]^!8@=B!6%$!
;:,%(%:#%$&+#-!6+&./!75(+*C%(4(B!G%$!%,(!6+&./!-$&%#-$,!5:-#%(%9$,!,:=%$!-$&%#-$,!$):(%:#*C$,!
"#9:C9$)$#(!-$1&4-(B!>%$&8$%!,%#6!,:=:/C!6%$!Q$6I&2#%,,$!*C,!*+./!6%$!"#2:&)*(%:#$#!(&%9%*CB!
E,! ,:CC! C$6%-C%./! 6+&./! K:))+#%5*(%:#! *+2! $%#! 7#-$8:(! *+2)$&5,*)! -$)*./(! =$&6$#B! D%$!
75(+*C%,%$&+#-!@%$C(!#%./(!*+2!6%$!S$&)%((C+#-!,*./C%./$&!:6$&!$):(%:#*C$&!E%-$#,./*2($#!*8?!
,:#6$&#! 9%$C)$/&! *+2! 6%$! &$%#$! F/$)*(%,%$&+#-! 6$&! 3*&5$B! D*6+&./! $#(,($/(! $%#! 3$&$<
Ep1:,+&$<E22$5(Us?! =:6+&./! 6%$! E%#,($CC+#-! @+&! 3*&5$! 9$&8$,,$&(! =%&6B! R$(@($#6C%./! ,:CC!
6+&./!6%$!M0&6$&+#-!6$&!3*&5$#8$5*##(/$%(!6%$!3*&5$!bF:1!:2!3%#6c!=$&6$#!8@=B!$%#$!6:<
)%#*#($?! $p5C+,%9$! 3*&5$#8$5*##(/$%(! $&C*#-$#B! G:)%(! 5*##! $,! ,./:#! 2I&! $%#$! 3*&5$! =%$!
bZ/%v+%(*c!-$#I-$#?! %))$&!=%$6$&! (/$)*(%,%$&(!+#6! %#!6$&!K:))+#%5*(%:#!1&4,$#(!@+!,$%#!
+#6!6*)%(!,./C%$HC%./!bF:1!:2!3%#6c!@+!=$&6$#!Y9-CB!EGZ>![\U[?!GB!Usj2B^B!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Us!D$&!3$&$<Ep1:,+&$<E22$5(! 8$,*-(?! V6*,,! YA$&8$<^7+,,*-$#! +#6! *#6$&$! G(%)+C%! Y@BQB! R:-:,?! Q%C6$&!
:6$&!Q$-&%22$^!$%#$!,(4&5$&$!Ga)1*(/%$!/$&9:&&+2$#?!=$##!,%$!)$/&)*C,!1&4,$#(%$&(!=$&6$#B!D$&!E2<
2$5(! C4,,(! ,%./! *+2! 6*,! `$2I/C! 6$&! S$&(&*+(/$%(! @+&I.52I/&$#?! 6%$! 6+&./! 6%$! )$/&2*./$! ;&4,$#(*(%:#!
$#(,($/(X!Y37dKFMfdGZ>PL`BDE![\Ui^!
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4.3 Markenbekanntheit 

3%(!>%C2$!6$&!3*&5$#8$5*##(/$%(!@+,*))$#!)%(!6$)!3*&5$#%)*-$!6$&!$p($&#$#!'%$C-&+11$#!
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6%$!3*&5$#1:,%(%:#%$&+#-!$&2:C-&$%./!=*&B!D*8$%!6$2%#%$&$#!G7FFREd!+#6!SqRZKLEd!Y[\\r?!GB!
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3*&5$!=%&6!*+./!*C,!+#-$,(I(@($!3*&5$#8$5*##(/$%(!8$@$%./#$(B!D%$!A%$6$&$&5$##+#-!6*<
-$-$#!%,(!$%#$!-$,(I(@($!3*&5$#8$5*##(/$%(!Y9-CB!*+./!78,./#%((!]BrB[^B!E&,($&$! %,(!6$)#*./!
$%#$!*5(%9$!Q$5*##(/$%(!$%#$&!3*&5$?!6%$! %#!6$&!;,a./$!6$,!K:#,+)$#($#! 2$,(!9$&*#5$&(! %,(!
+#6!*+2!6%$!,%./!6$&!L*./2&*-$&!8$@%$/(B!",(!6%$,$&!*C,:!Q$6I&2#%,&$%@$#!*+,-$,$(@(!:6$&!=%&6!
:/#$!3*&5$#8$@+-!#*./!$%#$&!;&:6+5(5*($-:&%$!-$2&*-(?!5*##!$&!,%./!*#!6%$!3*&5$!:/#$!>%C<
2$,($CC+#-$#! $&%##$&#! Y9-CB! QR"LD7! [\\s?! GB! UUU^B! D%$! '+:&6#+#-! @=%,./$#!3*&5$! +#6! ;&:<
6+5(5*($-:&%$! 5*##! ,%./! 6*8$%! *+./! I8$&! )$/&$&$! K*($-:&%$#! $&,(&$.5$#B! E,! )+,,! N$6:./!
8$*./($(!=$&6$#?!6*,,!6%$,$!'+:&6#+#-!*+./!,(*((2%#6$(!+#6!#%./(!#+&!$%#$!Q$5*##(/$%(!6$&!
3*&5$!*CC$%#!:/#$!Q$@+-!@+&!K*($-:&%$!9:&C%$-(B!G:)%(!-%C(!=$%($&/%#?!6*,,!V3*&5$#8$5*##(<
/$%(!tBBBu!#%./(!#+&!*C,!6%./:(:)$!Y$%#$!3*&5$!%,(!8$5*##(!:6$&!+#8$5*##(^?!,:#6$&#!*+./!*C,!
5:#(%#+%$&C%./$!`&0H$!9$&,(*#6$#!=$&6$#!t5*##uX!YG7FFREd!e!SqRZKLEd![\\r?!GB!sh^B!!

G:!/*(!*+./!!77KEd!YUhh[?!GB!ji^!6%$,$,!K:#(%#++)!6$&!3*&5$#8$5*##(/$%(!%#!6$&!3*&5$#8$<
5*##(/$%(,1a&*)%6$! @+,*))$#-$2*,,(! +#6! #*./! :8$#! /%#! $&=$%($&(B! G:! 8$,($/$#! #%./(! #+&!
$%#$!1*,,%9$?!-$,(I(@($!+#6!$%#$!*5(%9$?!+#-$,(I(@($!Q$5*##(/$%(!,:#6$&#!*+./!$%#$!%#($#,%9$?!
*5(%9$! YF:1! :2! 3%#6^! ,:=%$! $%#$! 6:)%#*#($?! $p5C+,%9$! 3*&5$#8$5*##(/$%(B! bF:1! :2! 3%#6c!
8$6$+($(!6*8$%?!6*,,!6$)!K:#,+)$#($#!6%$,$!3*&5$!,:2:&(!8@=B!*C,!E&,($,!$%#24CC(B!E%#$!6:<
)%#*#($?! $p5C+,%9$!3*&5$#8$5*##(/$%(! I8$&6$.5(! 6*-$-$#! *CC$!=$%($&$#!3*&5$#! 6$,!A$((<
8$=$&8,!+#6!2I/&(!,:-*&!@+&!2$,($#!O8$&@$+-+#-?!6%$!3*&5$!,$%!6%$!$%#@%-!9$&2I-8*&$!%#!6%$<
,$&!;&:6+5(5*($-:&%$! Y9-CB!dE"LEZKE!e!g7L'![\\r?!GB![ki2B! l! G7FFREd!e!SqRZKLEd![\\r?!GB!sh^B!
D%$! "#($#,%(4(! 6$&! 3*&5$#8$5*##(/$%(! 5*##! 6*8$%! 9:#! 9$&,./%$6$#$#! M*5(:&$#! 8$$%#2C+,,(!
=$&6$#?!=%$!@BQB!6+&./!6*,!7+,)*H!6$&!$&%##$&($#!Q$,(*#6($%C$!,:=%$!6$&!=*/&-$#:))$#!
75(+*C%(4(!+#6!S$&(&*+(/$%(!6$,!3*&5$#@$%./$#,!*C,!*+./!6+&./!6%$!Q&$%($!6$&!;&:6+5(5*($<
-:&%$!+#6!6%$!7#@*/C!6$&!$&%##$&($#!3*&5$#!Y9-CB!G7FFREd!e!SqRZKLEd![\\r?!GB!sh^B!
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4.4 Markenwahrnehmung und -interpretation 

P#($&! 6$&!3*&5$#=*/&#$/)+#-! 9$&,($/(!)*#! 6$#! V;&:@$,,! 6$&! 7+2#*/)$?! f&6#+#-?! 7+,<
=*/C! +#6! "#($&1&$(*(%:#! 9:#!)*&5$#8$@:-$#$#! "#2:&)*(%:#$#X! YK"R"7L! [\Ui^B! D*8$%! /4#-(!
6%$!A*/&#$/)+#-!#$8$#!6$#!1/a,%5*C%,./$#!G(%)+C%!*+./!9:#!6$&!Q$@%$/+#-!6%$,$&!G(%)+C%!
@+&!P)-$8+#-!*8B!D$,!A$%($&$#!,1%$C$#!*+./!6%$!Q$6%#-+#-$#!6$,! "#6%9%6++),!,$C8,(!$%#$!
d:CC$B! G:)%(!50##$#!@=$%!;$&,:#$#?!)%(!6$#,$C8$#!`&+#69:&*+,,$(@+#-$#?! $%#!G(%)+C%!9:CC<
,(4#6%-! +#($&,./%$6C%./! =*/&#$/)$#B! '=*&! $&2*,,$#! 8$%6$! ;$&,:#$#! 6$#! $%#-$/$#6$#! "#<
2:&)*(%:#,2C+,,!)%(!6$#,$C8$#!G%##$,=*/&#$/)+#-$#?!N$6:./!$&2:C-(?!6%$!E&2*,,+#-?!E%#:&6<
#+#-!+#6!"#($&1&$(*(%:#!*+2!+#($&,./%$6C%./$!A$%,$!Y9-CB!KfFREd!e!QR"E3ER!Uhhh?!GB!][j^B!!

4.4.1 Wahrnehmungsprozess 

D$&!A*/&#$/)+#-,1&:@$,,!$%#$,!G(%)+C%!$&2:C-(!I8$&!6&$%!;/*,$#n!,$C$5(%9$!Q$*./(+#-?! ,$<
C$5(%9$!S$&@$&&+#-!+#6!,$C$5(%9$!E&%##$&+#-B!

Q$%!6$&!)(/(:&0;(*!U(7?'&.*1!/*#6$C(!$,!,%./!+)!6%$!*+2-$#:))$#$#!"#2:&)*(%:#,&$%@$?!6%$!
I8$&!6%$!3*,,$#)$6%$#!*+,-$,(&*/C(!=$&6$#B!G./C%$HC%./!%,(!6$&!3$#,./!(4-C%./!$%#$&!/:/$#!
7#@*/C! 9$&,./%$6$#$&! d$%@$! *+,-$,$(@(B! G./:#! 8$%! 6$&! K:#2&:#(*(%:#! 2%C($&(! 6$&!3$#,./! 6%$!
G(%)+C%! +#6! ,./$#5(!#+&! $%#$&!3%#6$&/$%(! ,$%#$!7+2)$&5,*)5$%(B!D$&!S$&8&*+./$&! &$*-%$&(!
6*8$%!$/$&!*+2!d$%@$?!=$##!,%$!@+!$%#$)!*5+($#!Q$6I&2#%,!%#!Q$@+-!,($/$#?!8$&$%(,!*#(%@%1%$&(!
=$&6$#!:6$&! 9:)!-$=:/#($#!3*H!*8=$%./$#B!D%$!7+2-*8$!6$&!3*&5$#5:))+#%5*(%:#!8$<
,($/(! C$(@($#6C%./!6*&%#?!6%$!Q$*./(+#-!6$,!K:#,+)$#($#!@+!-$=%##$#B!G:)%(!)+,,!,%$! ,%./!
9:#!6$&!P)-$8+#-,&$%@2C+(!*8/$8$#?!+)!=*/&-$#:))$#!@+!=$&6$#!Y9-CB!KfFREd!e!QR"E3ER!
Uhhh?! GB! ][j2B^B! E&,(! 6*##! 5*##! 6%$! #$+&:C:-%,./$! G./=$CC$! I8$&,./&%(($#! =$&6$#! +#6! 6%$!
G(%)+C%!=$&6$#!,$C$5(%9!)%(!6$#!G%##$#!=*/&-$#:))$#!Y9-CB!788%C6+#-!r^B!7+H$&6$)!,%#6!
+#($&,./%$6C%./$!;&42$&$#@$#!,:=:/C!2I&!6%$!G%##$,5*#4C$!*C,!*+./!2I&!6%$!S$&@$&&+#-$#!$#(<
,./$%6$#6!Y9-CB!Md7L'![\UU^B!!

")! $&,($#! 1$&,:#$#8$@:-$#$#! M%C($&! 5:))(! $,! *C,:! @+&! )(/(:&0;(*! G(,F(,,.*1B! g$6$&!
3$#,./!#%))(!6%$!$%#-$/$#6$#!"#2:&)*(%:#$#!*+2!6%$,$!A$%,$!*+2?!6*,,!,%$!@+!,$%#$)!8$&$%(,!
8$,($/$#6$#!D$#5,./$)*(*!1*,,$#B!D%$!S$&@$&&+#-!%,(!6*8$%!,:!@+!9$&,($/$#?!6*,,!6$&!L*./<
2&*-$&! 6%$! "#2:&)*(%:#$#! 6+&./! 1$&,0#C%./$! D$+(+#-$#! 9$&@$&&(?! ,:6*,,! ,%$! %/&$! S:&$%#-$<
#:))$#/$%(!,(I(@$#!+#6!#%./(!%#!M&*-$!,($CC$#!Y9-CB!KfFREd!e!QR"E3ER!Uhhh?!GB!][h^B!
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!
:880/;.*1![9!C.8f(>&0S0&W&!;(,!O7',*('-.*1!@A.(//(9!B*!:*/('*.*1!7*!bF:PX!3J22R!

")!#4./,($#!G./&%((!2:C-(!$%#!1,a./:C:-%,./$&!;&:@$,,?!8$%!6$)!6%$!G%##$,$%#6&I.5$!8$=$&($(!
=$&6$#B!D%$!Q$=$&(+#-!=%&6!6*8$%!6+&./!6%$!;$&,0#C%./5$%(?!E&2*/&+#-$#?!A$&($!+#6!`C*+<
8$#,,a,($)$!,:=%$!6+&./!6%$!F*-$,2:&)!8$$%#2C+,,(B!D%$!1$&,0#C%./$#!E&2*/&+#-$#!+#6!;&4<
-+#-$#!6$,!L*./2&*-$&,! 50##$#! @+6$)!*+./!7+,=%&5+#-$#! *+2! 6%$!S$&@$&&+#-$#!:6$&! 6%$!
M:5+,,%$&+#-$#! 6$&! $&,($#! M%C($&$8$#$! /*8$#! Y9-CB! Md7L'! [\UU^B! D%$! L*./2&*-$&! ,1$%./$&#!
,%./!6*&*+2/%#!#+&!6%$!"#2:&)*(%:#$#!%)!`$64./(#%,?!6%$!%/&$!E%#,($CC+#-$#!+#6!O8$&@$+-+#<
-$#!,(I(@$#B!D%$,!=%&6!*C,!)(/(>&0S(! D,0**(,.*1!8$@$%./#$(!Y9-CB!KfFREd!e!QR"E3ER!Uhhh?!GB!
][h^B!"#!M:C-$!6$,,$#!$&-%8(!,%./!6%$!,+8N$5(%9$?!%#($&#$!d$1&4,$#(*(%:#?!*+2!6%$!6$&!L*./2&*<
-$&!)%(!`$2I/C$#!+#6!>*#6C+#-$#!&$*-%$&(!Y9-CB!Md7L'![\UU^B!

4.4.2 Neuromarketing in der Markenpolitik 

A%$!%#!78,./#%((!iBiBU!8$,./&%$8$#?!=$&6$#!9:#!6$)!3$#,./$#!%#!6$)!A*/&#$/)+#-,1&:<
@$,,!9:#!A$&8+#-!9$&,./%$6$#$!M%C($&!$%#-$,$(@(?!+)!6%$,$!@+!8$=$&($#B!G$%(![\\[!8$,./42<
(%-(!,%./!$%#!Q$&$%./!6$,!3*&5$(%#-,!-$#*+$&!)%(!6$#!78C4+2$#!%)!K:12!6$,!K:#,+)$#($#B!G:!
$&-*8! $%#$! =%,,$#,./*2(C%./$! P#($&,+./+#-! 9:#! 6$)! F$*)! +)! 6%$! >%&#2:&,./$&! G*)+$C!
3.ZC+&$!+#6!d$*6!3:#(*-+$?!6*,,!Z:.*<Z:C*!+#6!;$1,%!90CC%-!+#($&,./%$6C%./$!>%&#8$&$%./$!
*#,1&$./$#B!A4/&$#6!8$%!6$)!K:#,+)!5$%#$!3*&5$#!-$@$%-(!=+&6$#?!,:!@$%-($#!,%./!5$%#$!
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P#($&,./%$6$B! D%$,! 4#6$&($! ,%./! N$6:./! 8$%)! '$%-$#! 6$&! 3*&5$! =4/&$#6! 6$,! K:#,+),B! G:!
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5 Einsatz von Testimonials in der Markenkom-
munikation 

5.1 Entwicklung von Testimonialwerbung in Deutsch-
land 
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&$%./$! ")*-$5*)1*-#$#B! 7+./! K:#2%,$+&$! 5&$%$&$#! 3:@*&(5+-$C#! +#6! L*1:C$:#,./#%(($#!
+#6!-&$%2$#!6*)%(!1&:)%#$#($!;$&,0#C%./5$%($#!*+2?!+)!6$#!78,*(@!@+!,($%-$&#B!3%(!6$)!7+2<
,./=+#-!6$,!E%#,*(@$,!9:#!1&:)%#$#($#!3*&5$#8:(,./*2($&#!/*8$#!,%./!*+./!;$&,0#C%./5$%<
($#!/$&*+,5&%,(*CC%,%$&(?!6%$!8$,:#6$&,!8$-$/&(!%#!6$&!3*&5$#5:))+#%5*(%:#!=*&$#B!G:!5:##<
($!6$&!d$%./,5*#@C$&!MI&,(!Q%,)*&.5! YUjUk<Ujhj^!;&:6+5($#!$%#!1:,%(%9$,! ")*-$!9$&C$%/$#?!
=$,/*C8!Q%,)*&.5!$%#!/4+2%-!9$&=$#6$($,!F$,(%):#%*C!=+&6$B!E&!=*&!6$&!V3$6%$#,(*&!$%#$,!
*#6$&$#!'$%(*C($&,X!YGF"MFPL`!>7PG!DEd!`EGZ>"Z>FE!DEd!QPLDEGdE;PQR"K!DEPFGZ>R7LD![\\U?!GB!
[\^B!!



Einsatz von Testimonials in der Markenkommunikation 

! kk!

G:!/*(! ,%./!6*,!S$&=$#6$#!9:#!F$,(%):#%*C,! %#!6$&!3*&5$#5:))+#%5*(%:#!8%,!/$+($!#%./(!
9$&4#6$&(B! G./:#!d*%#$&!'%))$&)*##?!6*)*C%-$&!ZEf!6$&!=$C(=$%(*-%$&$#6$#!A$&8$*-$#<
(+&!QQDf?!8$/*+1($($?!6*,,!$,!5$%#!-&0H$&$,!;&:N$5(!-%8(!:/#$!6$#!E%#,*(@!9:#!1&:)%#$#($#!
F$,(%):#%*C,B!G:)%(!,%#6!;&:)%#$#($!8$%!P#($&#$/)$#!+#6!7-$#(+&$#!-C$%./$&)*H$#!8$C%$8(!
+#6! =$&6$#! *+./! %#! 6$&! /$+(%-$#! '$%(! -$&#$! 9$&=$#6$(B! D*8$%! ,:CC! N$6:./! #%./(! *+2! 6%$!
")*-$12C$-$!6$,!;&:)%#$#($#?! ,:#6$&#!9%$C)$/&!6$&!3*&5$!$%#-$-*#-$#!=$&6$#! Y9-CB! GF"M<
FPL`!>7PG!DEd!`EGZ>"Z>FE!DEd!QPLDEGdE;PQR"K!DEPFGZ>R7LD![\\U?!GB![\2B^B!7+2-&+#6!6$,!9%$C<
9$&,1&$./$#6$#!E&2:C-,!=+&6$!6%$,$&!E22$5(!V)*&5(-$&$./(!9:&8$&$%($(!+#6!*+,-$,./C*./($(X!
YGF"MFPL`!>7PG!DEd!`EGZ>"Z>FE!DEd!QPLDEGdE;PQR"K!DEPFGZ>R7LD![\\U?!GB![U^B!D%$,!/*(!N$6:./!
@+&!M:C-$?!6*,,!6$&!E&2:C-!9:#!A$&8+#-!)%(!1&:)%#$#($#!3*&5$#8:(,./*2($&#!%#!6$#!C$(@($#!
g*/&$#!,(*&5!#*./-$C*,,$#!/*(!+#6!6$&!E%#,*(@!9:#!D+&./,./#%((,8I&-$&#!,(4&5$&!%#!6$#!S:&<
6$&-&+#6!-$&4(B!G./C%$HC%./!$&-*8!$%#$!G(+6%$!6$&!`2K<F$p(%C=%&(,./*2(?!6*,,!&+#6!jU!;&:@$#(!
6$&! Q$2&*-($#! D+&./,./#%((,8I&-$&! *C,! A$&8$-$,%./($&! %#! 6$&! 3:6$8&*#./$! 8$9:&@+-$#!
=I&6$#! Y9-CB! dqGZ>! [\UU^B! E,! 8C$%8(! *C,:! 6%$! M&*-$! 8$,($/$#?! :8! %#! 6$&! #*/$#! '+5+#2(! $%#!
A*#6$C!%#!6$&!A$&8$8&*#./$!/%#,%./(C%./!6$,!E%#,*(@$,!9:#!F$,(%):#%*C,!8$9:&,($/(B!!

5.2 Funktionen und Ziele von Testimonials 
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5.3 Erfolgsfaktoren von Testimonialwerbung 
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6 Empirische Studie 

6.1 Methodik und Vorgehensweise 
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6.1.1 Aufbau des Fragebogens 

Q$%! 6$)! M&*-$8:-$#! /*#6$C(! $,! ,%./! +)! $%#$! f#C%#$+)2&*-$! I8$&! 6%$! Q$2&*-+#-,,:2(=*&$!
bJ+$,(Q*.5! P#%1*&5cB! D$&! M&*-$8:-$#! %,(! %#! 9%$&! F/$)$#8C0.5$! +#($&($%C(B! 7C,! M&*-$#(a1!
=$&6$#!/*+1(,4./C%./!-$,./C:,,$#$!M&*-$#!9$&=$#6$(B!VQ$%!8#$23+($$#)#)!M&*-$#!-%8(!$,!$%#$!
8$-&$#@($!+#6!6$2%#%$&($!7#@*/C!)0-C%./$&!7#(=:&(5*($-:&%$#?!%#!=$C./$!6%$!Q$2&*-+#-,1$&<
,:#!%/&$!7#(=:&(!$%#1*,,$#!Yz2:&)*(%$&$#y^!)+,,X!Y;fdGF![\Ui?!GB!k]^B!D*)%(!=%&6!8$@=$.5(?!
$%#$#!%6$*C$#!S$&-C$%./!@=%,./$#!6$#!$%#@$C#$#!;&:8*#6$#!@%$/$#!+#6!6%$!E&-$8#%,,$!8$,,$&!
*+,=$&($#! @+! 50##$#B! '+,4(@C%./! =%&6! 6%$! E%#2*./#$##+#-! 6$&! -$,./C:,,$#$#! M&*-$#! -$<
=4/C(?! =$,/*C8! ,%./! 6$&! L+(@$&! 2I&! $%#$! 7#(=:&(! $#(,./$%6$#!)+,,B! P)! @+! 9$&,./%$6$#$#!
F/$)$#!6%$!E%#,($CC+#-!6$,!;&:8*#6$#!@+!$&2:&,./$#?!=$&6$#!6%$!)$%,($#!M&*-$#!,:!2:&)+<
C%$&(?!6*,,!$%#$!k<;+#5(<R%5$&(<G5*C*Uj!9$&=$#6$(!=$&6$#!5*##B!>%$&)%(!50##$#!8$,()0-C%./!
S$&-C$%./$!-$@:-$#!+#6!$%#$!$%#/$%(C%./$!7+,=$&(+#-!-$=4/&C$%,($(!=$&6$#B!P)!6$#!M&*-$<
8:-$#!2I&!6$#!F$%C#$/)$&!@+!9$&$%#2*./$#!+#6!=$%($&/%#!@+!-$=4/&C$%,($#?!6*,,!6%$,$&!6$#!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Uj!R%5$&(<G5*C*?!*+./!R%5$&<G5*C%$&+#-?!%,(!$%#!*+2!d*(%#-!8*,%$&$#6$,!G5*C%$&+#-,9$&2*/&$#!@+&!3$,<
,+#-!6$&!E%#,($CC+#-!Y9-CB!AOQQEL>fdGF![\Ui^!
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M&*-$8:-$#!#%./(! 2&I/@$%(%-! *88&%./(?!=%&6!6+&./!6$#!M&*-$8:-$#!/%#=$-!6%$,$&!M&*-$#(a1!
-&0H($#($%C,!8$%8$/*C($#B!

D$&! $&,($! M&*-$#8C:.5! 8$,./42(%-(! ,%./! )%(! 6$&! *CC-$)$%#$#! Ga)1*(/%$! @+! A$&8+#-B! >%$&<
6+&./! ,:CC! /$&*+,-$2+#6$#! =$&6$#?! =$C./$! A%&5+#-! +#6! E%#,($CC+#-! A$&8+#-! *CC-$)$%#!
8$%)!K:#,+)$#($#!/$&9:&&+2(B!D%$,$!E%#,($CC+#-!5*##!,./C%$HC%./!*+./!E%#2C+,,!*+2!6%$!F$,<
(%):#%*C=$&8+#-!/*8$#B!A$##! @BQB! $%#$! -&+#6,4(@C%./$!78#$%-+#-! -$-$#I8$&!A$&8+#-!8$<
,($/(?!,:!50##$#!6%$!7#(=:&($#!%#!Q$@+-!*+2!6%$!F$,(%):#%*C=$&8+#-!$8$#2*CC,!#$-*(%9!8$$%#<
2C+,,(!=$&6$#!+#6!*#6$&,/$&+)B!!

")!@=$%($#!F$%C! 6$,!M&*-$8:-$#,!=%&6! (%$2-&I#6%-$&! *+2!6%$!F$,(%):#%*C=$&8+#-!$%#-$-*#<
-$#B!'+!Q$-%##!6%$,$,!M&*-$#8C:.5,!,:CC$#!6%$!;&:8*#6$#!$%#$!*CC-$)$%#$!G($CC+#-!@+!F$,(%<
):#%*C,! %#! 6$&! A$&8+#-! $%##$/)$#B! L$8$#! 6$&! *CC-$)$%#$#! E%#,($CC+#-! =$&6$#! 6%$! F$%C<
#$/)$&!@+6$)!@+!9$&,./%$6$#$#!E%-$#,./*2($#!9:#!F$,(%):#%*C=$&8+#-!8$2&*-(?!+)!$%#$#!
E%#8C%.5! @+! $&/*C($#?!=$C./$!K&%($&%$#! 2I&! 6%$!K:#,+)$#($#! 8$,:#6$&,!=%./(%-! +#6!=$C./$!
$/$&!+#=%./(%-!,%#6B!D$,!A$%($&$#!=%&6!%)!D$(*%C!6%$!-&+#6C$-$#6$!E%#,($CC+#-!@+!1&:)%#$#<
($#!F$,(%):#%*C,!%)!S$&-C$%./!@+!D+&./,./#%((,8I&-$&#!+#($&,+./(B!7C,!`&+#6C*-$!6%$#(!/%$&<
8$%!6%$!7"D7<M:&)$C!Y9-CB!78,./#%((!]BsB[^?!+)!@+!I8$&1&I2$#?!=%$!=%&5,*)!6%$!$%#@$C#$#!F$,<
(%):#%*C2:&)$#!*+2!6$#!K:#,+)$#($#!,%#6B!G:)%(!=%6)$#!,%./!6%$!M&*-$#!6$&!7+2)$&5,*)<
5$%(,*#&$-+#-?!6$&! "#($&$,,$#,$#(=%.5C+#-?!6$,!K*+2=+#,./$,!,:=%$!6$&!>*#6C+#-,*8,%./(B!
7C,!M&*-$#(a1!=%&6!*+./!/%$&!6%$!R%5$&(<G5*C*!9$&=$#6$(B!'+6$)!=$&6$#!6%$!M&*-$#!,:=:/C!
2I&!6%$!1&:)%#$#($#!3*&5$#8:(,./*2($&!*C,!*+./!2I&!6%$!D+&./,./#%((,8I&-$&!-C$%./-$/*C($#?!
+)!$%#$#!8$,()0-C%./$#!S$&-C$%./!@%$/$#!+#6!,./C%$HC%./!$%#$!$&,($!7+,,*-$!I8$&!6%$!8$%6$#!
F$,(%):#%*C2:&)$#!2:&)+C%$&$#!@+!50##$#B!

D$&!6&%(($!78,./#%((!8$,./42(%-(!,%./!)%(!6$&!'+:&6#+#-!9:#!F$,(%):#%*C,!@+!%/&$#!8$2I&=:&<
($($#! 3*&5$#B! >%$&! ,:CC! -$($,($(! =$&6$#?! 8$%! =$C./$#! 3*&5$#! 6%$! 3*&5$#<F$,(%):#%*C<
S$&8%#6+#-!8$%!6$)!K:#,+)$#($#!$%#1&4-,*)!%,(!+#6!8$%!=$C./$#!#%./(B!D*8$%!%,(!8$,:#6$&,!
=%./(%-?!6*,,!6$&!;&:8*#6!,1:#(*#!*#(=:&($(!+#6!#%./(!%)!"#($&#$(!&$./$&./%$&(B!D$&!M&*-$#<
8C:.5!%,(!%#!6&$%!M&*-$#!+#($&-C%$6$&(B!A4/&$#6!6%$!$&,($!M&*-$!6*&*+2!$%#-$/(?!:8!6*,!&%./(%-$!
1&:)%#$#($!F$,(%):#%*C! @+! $%#$&!3*&5$! @+-$:&6#$(!=$&6$#! 5*##?! ,:! 5*##!6$&!F$%C#$/)$&!
6$,!M&*-$8:-$#,!8$%!6$&!@=$%($#!M&*-$!6%$!3*&5$!8@=B!6%$!3*&5$#!6$,!N$=$%C%-$#!;&:)%#$#<
($#! #$##$#B! Q$%! E&,($&$)!=$&6$#! N$=$%C,! 2I#2!)0-C%./$! F$,(%):#%*C,! *#-$@$%-(?! *+,! 6$#$#!
6$&! F$%C#$/)$&! 6$#! &%./(%-$#! ;&:)%#$#($#! *+,=4/C$#!)+,,B! R$(@($&$,! %,(! *C,! :22$#$! M&*-$!
5:#,(&+%$&(B!D*!;&:)%#$#($!%))$&!/4+2%-$&!2I&!)$/&$&$!3*&5$#!=$&8$#?!/*8$#!6%$!;&:8*#<
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6$#!6%$!30-C%./5$%(?!8%,! @+!6&$%!3*&5$#!$%#@+-$8$#?! 2I&!6%$!6*,!F$,(%):#%*C!=%&8(!8@=B!-$<
=:&8$#!/*(B!7+2!6%$,$!A$%,$!5*##!I8$&1&I2(!=$&6$#?!=%$!-&:H!6$&!A%$6$&$&5$##+#-,=$&(!
6$&!A$&8$1*&(#$&,./*2(!@=%,./$#!3*&5$!+#6!F$,(%):#%*C! %,(B!P)!@+,4(@C%./!*+./!6%$!F$,(%<
):#%*C=*/C!8$%!6$#!D+&./,./#%((,8I&-$&#!@+!1&I2$#?!50##$#!6%$!;&:8*#6$#!8$%!6$&!6&%(($#!
M&*-$!6$,!QC:.5,!*#-$8$#?! 2I&!=$C./$!3*&5$!6%$! N$=$%C,!*8-$8%C6$($#!F$,(%):#%*C,!=$&8$#B!
>%$&8$%!5*##!6$&!L+(@$&! N$=$%C,! $%#$!3*&5$!$%#-$8$#?!6*!D+&./,./#%((,8I&-$&! %#!6$&!d$-$C!
#+&! 2I&!$%#$!3*&5$!=$&8$#B!7#/*#6!9:#!*5(+$CC$#!A$&8+#-$#!,:=:/C!)%(!;&:)%#$#($#!*C,!
*+./!)%(!D+&./,./#%((,8I&-$&#!*C,!3*&5$#8:(,./*2($&#!5*##!6$)#*./!6%$!G(4&5$!6$&!F$,(%<
):#%*C<3*&5$#<S$&8%#6+#-! +#6! 6*)%(! $%#/$&-$/$#6!6$&! E&2:C-! #*./-$=%$,$#!=$&6$#B!D*<
9:#! *8C$%($#6! 50##$#! 6%$! 1:,%(%9! *+,-$2*CC$#$#! 3*&5$#! *C,! Q$,(! ;&*.(%.$! 6%$#$#?! =:&*#!
,./C%$HC%./!>*#6C+#-,$)12$/C+#-$#!2I&!P#($&#$/)$#!$&2*,,(!=$&6$#!50##$#B!

D$&! 9%$&($!+#6! C$(@($!F$%C! 6$&!P)2&*-$!8$@%$/(! ,%./! *+2! 6%$! ,:@%:6$):-&*2%,./$#!D*($#!6$&!
K:#,+)$#($#?!+)!6%$!E&-$8#%,,$!8$,,$&!@+:&6#$#!@+!50##$#!+#6!@+!1&I2$#?!=$C./$!`&+11$!
9:#!;$&,:#$#!*)!)$%,($#!9$&(&$($#!%,(!+#6!:8!6%$!;&:8*#6$#!,./C%$HC%./!6%$!`&+#6-$,*)(<
/$%(!=%$6$&,1%$-$C#B!

6.1.2 Auswahl der Fallbeispiele 

A%$!%#!78,./#%((!sBUBUB!8$,./&%$8$#?!8$,./42(%-(!,%./!6$&!6&%(($!F$%C!6$&!P)2&*-$!)%(!6$&!'+<
:&6#+#-!@=%,./$#!F$,(%):#%*C!+#6!3*&5$B!MI&!6%$,$!K*($-:&%$!=+&6$#!9$&,./%$6$#$!M*CC8$%<
,1%$C$!*+,-$=4/C(?!+)!$%#$!9%$C24C(%-$!7+,=*/C!@+!-$=4/&C$%,($#B!"#!6$&!$&,($#!K*($-:&%$!=%&6!
$%#$!3*&5$!9:&-$-$8$#?!8$%!6$&!6%$!Q$2&*-($#!6*,!&%./(%-$!1&:)%#$#($!F$,(%):#%*C!*+,=4/<
C$#!)I,,$#B!>%$&8$%!=+&6$#!2I#2!M*CC8$%,1%$C$!*+,-$=4/C(?!6%$!8$%!6$&!E&,($CC+#-!6$&!G(+6%$!
*5(+$CC!+#6!)%(!9$&,./%$6$#$#!A$&8$,1:(,!%#!6$&!M$&#,$/=$&8+#-!1&4,$#(!,%#6B!D$,!A$%($<
&$#!,%#6!,%$!8$5*##(! 2I&!6$#!E%#,*(@!9:#!1&:)%#$#($#!3*&5$#8:(,./*2($&#!+#6!-$/0&$#!@+!
6$#! =$&8$,(4&5,($#! P#($&#$/)$#! %#! D$+(,./C*#6B! G:! -$/0&$#! bL"SE7! Mfd! 3ELc! 9:#!
Q$%$&,6:&2!+#6!bG./=*&@5:12c!@+!6$#!=$&8$,(4&5,($#!K:#,+)-I($&/$&,($CC$&#!+#6!-$=4/&<
C$%,($#! 6*6+&./! $%#$!K:#(%#+%(4(! +#6!;&4,$#@! %#! 6$&! M$&#,$/=$&8+#-! Y9-CB! GF7F"GF7! [\U[^B!
P)! *+./! 9$&,./%$6$#$! Q&*#./$#! *+2@+2I/&$#?! =+&6$#! @+,4(@C%./! 6%$! b"L`! D%Q*c?!!
bf1$Cc!+#6!6%$!bG1*&5*,,$c!/%#@+-$@:-$#B!7+./!6%$,$!3*&5$#!,%#6!%#!6$&!FS<A$&8+#-!,(*&5!
9$&(&$($#B!b"L`!D%Q*c!=+&6$!6*8$%!%)!G1$@%$CC$#!*+,-$=4/C(?!6*!6%$,$!3*&5$!6+&./!$%#$!*+<
H$&-$=0/#C%./!C*#-N4/&%-$!A$&8$1*&(#$&,./*2(!)%(!6$)!LQ7<Q*,5$(8*CC,1%$C$&!D%&5!L:=%(@<
5%!*+,-$@$%./#$(!%,(!Y9-CB!"L`!D"Q7![\U]^B!G:)%(!5*##!,./C%$HC%./!-*&*#(%$&(!=$&6$#?!6*,,!6%$!
8$2&*-($#! ;$&,:#$#!)%(! 6$#! $%#@$C#$#!3*&5$#! +#6! %/&$#! F$,(%):#%*C,! %#! K:#(*5(! -$(&$($#!
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,%#6B! D*6+&./! C%$-(! 8$%! 6$#! K:#,+)$#($#! 6%$,$C8$! `&+#6C*-$! 9:&! +#6! $,! 5*##! 9$&)%$6$#!
=$&6$#?!6*,,!6%$!Q$2&*-($#!5$%#$#!Q$@+-!@+&!3*&5$!/*8$#B!!!

Q$%! 6$&! 3*&5$#@+:&6#+#-! 6$&! 1&:)%#$#($#! F$,(%):#%*C,! =+&6$! 6*&*+2! -$*./($(?! 6*,,! ,:<
=:/C!/4+2%-!9$&=$#6$($!3*&5$#8:(,./*2($&!=%$!6*,!3:6$C!>$%6%!KC+)!*C,!*+./!8%,!6*(:!=$<
#%-$&!9$&=$#6$($!=%$!3:6$&*(:&%#!L*@*#!E.5$,!:6$&!G4#-$&%#!R$#*!3$a$&<R*#6&+(B! "#,-$<
,*)(!=+&6$#!8$%!6%$,$)!M&*-$#(a1!*CC$&6%#-,! %)!`$-$#,*(@!@+)!$&,($#!F$%C! ,%$8$#!M*CC8$%<
,1%$C$!9$&=$#6$(?!6*!6%$!Q$2&*-($#!5$%#$!7+,=*/C)0-C%./5$%($#!/*8$#?!,:#6$&#!,$C8,(!I8$&!
$%#!F$p(2$C6!6%$!9$&)+($($!3*&5$!#:(%$&$#!)+,,($#B!P)!*C,:!$%#$!-&0H$&$!Q*#68&$%($!@+!C%$<
2$&#?!=+&6$#!,:)%(!)$/&!M*CC8$%,1%$C$!*+,-$=4/C(!*C,!8$%!6$)!9:&/$&%-$#!M&*-$#(a1B!L$8$#!
>$%6%!KC+)!+#6!L*@*#!E.5$,!=+&6$#!6$,!A$%($&$#!*+./!8$%!6%$,$&!'+:&6#+#-!=%$6$&!$%#$!
C*#-N4/&%-$! A$&8$1*&(#$&,./*2(! *+2-$-&%22$#! +#6! @=*&! 6%$! @=%,./$#! >*&%8:! +#6! F/:)*,!
`:((,./*C5B!P)!=$%($&$!9$&,./%$6$#$!Fa1$#!9:#!;&:)%#$#($#!,:=:/C!8$%!6$&!Q$&+2,8$@$%./<
#+#-! *C,! *+./! 8$%! 6$)! Ga)1*(/%$=$&(! 6*&@+C$-$#?! =+&6$#! 6%$!3*&5$#8:(,./*2($&! D*#%$C*!
K*(@$#8$&-$&?!6%$!KC%(,./5:<Q&I6$&!+#6!`$:&-$!ZC::#$a!*C,!=$%($&$!M*CC8$%,1%$C$!*+,-$=4/C(B!
G:)%(! &$1&4,$#(%$&$#! 6%$!3*&5$#8:(,./*2($&! 6%$! Q$&+2,-&+11$#!3:6$C?! 3:6$&*(:&?! G4#-$&?!
E#($&(*%#$&?!G1:&(C$&!+#6!G./*+,1%$C$&B!!

Q$%!6$#!D+&./,./#%((,8I&-$&#!=+&6$!$8$#2*CC,!$%#$!9%$C24C(%-$!7+,=*/C!-$#:))$#?!+)!6$#!
;&:8*#6$#!9$&,./%$6$#$!M*CC8$%,1%$C$!6*&C$-$#!@+!50##$#B!D*8$%!=+&6$#! 2I#2!M*CC8$%,1%$C$!
@+!+#($&,./%$6C%./$#!3*&5$#!-$=4/C(?!6%$!$#(=$6$&!8$&$%(,!C*#-2&%,(%-!)%(!D+&./,./#%((,8I&<
-$&#!*C,!F$,(%):#%*C,!=$&8$#!:6$&!*8$&!$&,(!,$%(!5+&@$)!%#!6$&!M$&#,$/=$&8+#-!)%(!D+&./<
,./#%((,8I&-$&#! 1&4,$#(! ,%#6B! D*&I8$&! /%#*+,! =+&6$#! ,:=:/C! Q$%,1%$C$! 6%$! (a1%,./$#! *C,!
*+./!6%$!%6$*C%,%$&(!6*&-$,($CC($#!K+#6$#!*C,!F$,(%):#%*C,!*+2-$-&%22$#B!bK#:11$&,c!%,(!6*8$%!
=:/C! 6%$! 8$5*##($,($!3*&5$!)%(! $%#$)! C*#-N4/&%-$#! E%#,*(@! 9:#! D+&./,./#%((,8I&-$&#! *C,!
3*&5$#8:(,./*2($&B! D%$!A$&8+#-! b3:&-$#,! /*C8! U\! %#! D$+(,./C*#6c?! 8$%! 6$&! 9$&,./%$6$#$!
;$&,:#$#! %#! +#($&,./%$6C%./$#! G%(+*(%:#$#! @+! bK#:11$&,c! 8$2&*-(!=$&6$#?! 6I&2($! 8$%! *CC$#!
Q$2&*-($#! 8$5*##(! ,$%#B! 7+./! b>:C%6*aZ/$.5c! +#6! bQ&%CC$! M%$C)*##c! =$&8$#! )%(! D+&./<
,./#%((,8I&-$&#?!6%$!9$&)$%#(C%./!%)!P&C*+8!8@=B!*+2!6$&!G(&*H$!@+!6$#!1:,%(%9$#!E%-$#,./*2<
($#!6$&!N$=$%C%-$#!3*&5$!%#($&9%$=(!=$&6$#B!D%$,$)!Q$%,1%$C! 2:C-(!*+./!b>D{c?!$%#!#$+$&$,!
Q$%,1%$C!6$&!(a1%,./$#!K+#6$#?!+#6!8$2&*-(!6%$!F$,(%):#%*C,!'+/*+,$?!+)!,%$!9:#!6$&!3*&5$!
@+!I8$&@$+-$#B!P)!N$6:./!*+./!$%#!M*CC8$%,1%$C!2I&!6$#!%6$*C%,%$&(!6*&-$,($CC($#!K+#6$#!*+2<
@+-&$%2$#?!=+&6$!6%$!M*)%C%$!*+,!6$&!bL+($CC*c!A$&8+#-!*+,-$=4/C(B!D%$,$!,:CC!$%#$!D+&./<
,./#%((,2*)%C%$! ):&-$#,! 8$%)! M&I/,(I.5! %#! 9$&,./%$6$#$#! G(:&a,! =%$6$&,1%$-$C#B! D%$! 2I#2!
M*CC8$%,1%$C$!6%$#$#!*C,! $%#$!`&+#6C*-$!9:#!9$&,./%$6$#$#!P),$(@+#-$#!6$,!E%#,*(@$,! 9:#!
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D+&./,./#%((,8I&-$&#! *C,!3*&5$#8:(,./*2($&#!+#6!50##$#!6*)%(!7+,5+#2(! I8$&!6$#!E&2:C-!
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6.3 Ableitung der Ergebnisse 

D$&!E&-$8#%,,$!6$&! G(+6%$! 50##$#!*#/*#6!$%#$&!L+(@=$&(*#*Ca,$! -$#*+$&!+#($&,+./(!=$&<
6$#?!=:&*+,!,%./!,./C%$HC%./!$&-%8(?!=$C./$!7&(!9:#!F$,(%):#%*C!8$,,$&!2I&!6%$!A$&8$8&*#./$!
-$$%-#$(! %,(!+#6!$%#$#!A$&8$$&2:C-!$&@%$C$#!5*##B!D%$!7#*Ca,$!=%&6! %#!,$./,!78,./#%(($!+#<
($&-C%$6$&(?! 6%$! -&0H($#($%C,! *+,! 6$&! G(+6%$! *8@+C$%($#! ,%#6B! R$6%-C%./! 6$&! 78,./#%((! K:,($#!
8$@%$/(! ,%./!*+2!6%$!F/$:&%$B! G:)%(!+#($&($%C(! ,%./!6%$!7#*Ca,$! %#! 2:C-$#6$!K$##@*/C$#n!7+2<
)$&5,*)5$%(?! 7"D7<3:6$CC?! E%-$#,./*2($#?! Q&*#./$#$%-#+#-?! A%$6$&$&5$##+#-,=$&(! +#6!
K:,($#B!"#,-$,*)(!C%$-(!$%#$!`$=%./(+#-!9:#!U\\!;+#5($#!9:&?!6%$!*+2!6%$!$%#@$C#$#!K$##@*/<
C$#! N$! #*./! A$&(%-5$%(! +#($&,./%$6C%./! 9$&($%C(! =+&6$#B! D%$! Q$=$&(+#-! $&2:C-(! 6+&./! 6$#!
D+&./,./#%((,=$&(!6$&!N$=$%C%-$#!M&*-$!+)-$&$./#$(!*+2!6%$!;+#5($,5*C*!\<U\B[U!

P#($&!6$&!K$##@*/C!>.+-(,:)7-:(0&!24CC(!6%$!M&*-$!6$&!*CC-$)$%#$#!7+2)$&5,*)5$%(,=%6<
)+#-B!>%$&8$%!=+&6$!6%$!Q$=$&(+#-!#*./!6$#!7#(=:&($#!*+,-$&%./($(B!D%$!K$##@*/C!%,(!5$%#$!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
[U!M:&)$C!2I&!6%$!P)&$./#+#-!6$&!Q$=$&(+#-!9-CB!7#/*#-?!GB!TT"S!

]h?rk!

Uh?rs!

]i?jU!

\?\\!

k?\\!

U\?\\!

Uk?\\!

[\?\\!

[k?\\!

]\?\\!

]k?\\!

i\?\\!

ik?\\!

'+:&6#+#-!6$,!
;&:)%#$#($#!

3*&5$#@+:&6#+#-!8$%!
;&:)%#$#($#!

3*&5$#@+:&6#+#-!8$%!
D+&./,./#%((,8I&-$&#!



Empirische Studie 

! jh!

*CC$%#%-! *+,,*-$5&42(%-$?!=$,/*C8! ,%$! #+&! $%#$!`$=%./(+#-! 9:#! U\!;+#5($#! $&/4C(B! D$##:./!
8%C6$(!,%$!$%#$!Q*,%,!6$&!6*&*+22:C-$#6$#!K$##@*/C$#B!!

D*,!>D@>AX%=(//!-$/(!6*8$%!%#,!D$(*%C!+#6!I8$&1&I2(!6%$!A$&8$=%&5+#-B!P#($&-C%$6$&(!%#!6%$!
9%$&!Q*+,($%#$!7+2)$&5,*)5$%(,$&&$-+#-?! "#($&$,,$#,=$.5+#-?!A+#,./!@+&!3*&5$!+#6!6$&!
*#,./C%$H$#6$#!>*#6C+#-!=+&6$!6%$!N$=$%C%-$!D+&./,./#%((,*#(=:&(!%#!$%#$!Q$=$&(+#-!+)<
-$&$./#$(B!"#,-$,*)(!/*(!6*,!7"D7<3:6$CC!$%#$!`$=%./(+#-!9:#![k!;+#5($#!$&/*C($#?!6%$!,%./!
+#($&,./%$6C%./!,(*&5!*+2!6%$!9%$&!A%&5+#-$#!9$&($%C$#B!D*!A$&8+#-!*+2!6$#!A+#,./!8@=B!*+2!
6%$!>*#6C+#-!@%$C(?!,%#6!6%$,$!/0/$&!-$=%./($(!*C,!6%$!7+2)$&5,*)5$%(,$&&$-+#-!+#6!"#($&$,<
,$#,=$.5+#-B!!

D%$!6&%(($!K$##@*/C!Y01(*)?'7+&(*!-$/(!-$#*+$&!*+2!6%$!9$&,./%$6$#$#!3$&5)*C$!9:#!A$&<
8+#-!)%(!F$,(%):#%*C,!$%#B!G%$! %,(!6*8$%! %#!*./(!E%-$#,./*2($#!*+2-$($%C(n!S$&(&*+$#,=I&6%-<
5$%(?!P#($&/*C(,*)5$%(?!Ga)1*(/%$?!`C*+8=I&6%-5$%(?!G$&%:,%(4(?!7+(/$#(%@%(4(?!L*/8*&5$%(!+#6!
E%-$##+(@+#-B! R$(@($&$,! 8$@%$/(! ,%./! 6*8$%! *+2! 6%$! 1&%9*($! S$&=$#6+#-! 6$&! 8$=:&8$#$#!
3*&5$!:6$&!6$,!;&:6+5(,!6+&./!6*,!F$,(%):#%*CB!7+./!6%$!E%-$#,./*2($#!$%#$,!F$,(%):#%*C,!
,%#6!8$,:#6$&,!=%./(%-!2I&!6$#!A$&8$$&2:C-B!G:)%(!%,(!6%$,$!K$##@*/C!)%(![\!-$=%./($(B!!

Q$%!6$&!U,7*?'(*(01*.*1!=%&6!6$&!D+&./,./#%((!6$&!E%-#+#-!6$&!D+&./,./#%((,8I&-$&!+#6!
6$&! 1&:)%#$#($#! F$,(%):#%*C,! /%#,%./(C%./! 6$&! 9$&,./%$6$#$#! Q&*#./$#! -$#:))$#B! D*8$%!
=$&6$#!6%$!7&($#!6$&!1&:)%#$#($#!F$,(%):#%*C,! @+!$%#$&!`$,*)(/$%(! @+,*))$#-$2*,,(B!D*!
9:&!*CC$)!*8$&!8$%!6$#!;&:)%#$#($#!9$&,./%$6$#$!7&($#!@+!*#6$&$#!Q&*#./$#!1*,,$#?!=%&6!
6%$,$!K$##@*/C!#+&!)%(!U\!;+#5($#!-$=%./($(?!6*! ,%$!6+&./!6%$!'+,*))$#2*,,+#-! C$6%-C%./!
#+&!$%#$!d%./(+#-!+#6!5$%#$!2$,($!7+,,*-$!9:&-$8$#!5*##B!!

D$&!I0(=(,(,:(**.*1)f(,&! -$/(! 9:#! 6$#! F$,(%):#%*C<3*&5$#<'+:&6#+#-$#! *+,B! >%$&8$%!
=%&6! 6%$! *CC-$)$%#$! F&$22$&v+:($! 6$&! '+:&6#+#-$#! %#! $%#$! Q$=$&(+#-! +)-$&$./#$(B! D%$,$!
K$##@*/C!$&/4C(!6*8$%!$%#$!U\$&<`$=%./(+#-B!!

D%$! C$(@($!K$##@*/C?! *8$&!6$##:./!$%#$!=%./(%-$!D$($&)%#*#($!8$%!6$&!F$,(%):#%*C*+,=*/C?!
,%#6! 6%$!L%)&(*B! Q$%! 6$&! K:#@$1(%:#! $%#$&!A$&8+#-! )+,,! 9:&! *CC$)! 6*,! Q+6-$(! 8$*./($(!
=$&6$#B!G:)%(!,%#6!*+./!6%$!`*-$#!6$&!F$,(%):#%*C,!8$6$+(,*)!+#6!6I&2$#!#%./(!*+H$&*./(!
-$C*,,$#!=$&6$#B!G:)%(!$&/4C(!*+./!6%$,$!K$##@*/C!$%#$!/0/$&$!`$=%./(+#-!9:#![\!;+#5($#B! !



Empirische Studie 

! h\!

6.3.1 Nutzwertanalyse der Testimonials 

    Durchschnittsbürger Prominente 

Kriterium 
Gewichtung 

(100) 
Bewertung 

(0-10) Ergebnis   
Bewertung 

(0-10) Ergebnis   
            
Aufmerksamkeit 10         
Aufmerksamkeitswidmung 10 3 30 6 60 

Summe     30   60 
            
AIDA-Modell 25         
Aufmerksamkeitsanregung 5 5 25 6 30 
Interessensweckung 6 5 30 5 30 
Wunsch zur Marke 7 4 28 4 28 
Handlung 7 4 28 4 28 

Summe     111   116 
            
Eigenschaften 20         
Vertrauenswürdigkeit 3 7 21 5 15 
Unterhaltsamkeit 3 5 15 6 18 
Sympathie 3 6 18 6 18 
Glaubwürdigkeit 3 6 18 4 12 
Seriosität 3 6 18 5 15 
Authentizität 3 6 18 5 15 
Nahbarkeit 2 6 12 5 10 
Eigennutzung 2 6 12 4 8 

Summe     72   63 
            
Brancheneignung 10         
Brancheneignung 10 5 50 1 10 

Summe     50   10 
            
Wiedererkennungswert 15         
Testimonial-Marken-
Zuordnung 15 3 45 3 45 

Summe     45   45 
            
Kosten 20         
Gage 20 8 160 1 20 

Summe     160   20 
            

Summe Gesamt 100   468   314 
678(//(!Z9![.&Ff(,&7*7/#)(!;%*!6()&0-%*07/f(,8.*133!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
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6.3.2 Zusammenfassung der Ergebnisse 
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7 Überprüfung der Hypothesen 
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8 Handlungsempfehlungen 
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! ""#!

1 Formeln 

1.1 Bestimmung des gewichteten Mittelwertes bei einer 
Likert-Skala 

!"!"! Formel#

!"##$%&$'#! ! ! ! !! ! !! ! ! !! ! ! !! ! ! !! ! ! !!!"#$%&!!"#!!"#$%&#'" !

!

$!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!8!

1!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!9!

6!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!:!

+!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!;!

,!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!<!

1.1.2 Beispiel 

=,>.2??@'5! +,>! 5,/26).,.,'! 32..,*/,-.>! +,-! A,-.-$@,'>/B-+257,2.! 1,2! C@-6)>6)'2..>1B-D

5,-'E!

&'($)*!+,-!&'./0-.,'!%!8F9!

!$!G>,)-!H,-.-$@,'>/B-+25I!%!89!

1!G,),-!H,-.-$@,'>/B-+25I!%!J:!

6!G.,2*>!K!.,2*>I!%!;:!

+!G,),-!'26).!H,-.-$@,'>/B-+25I!%!9;!

,!GB1,-)$@L.!'26).!H,-.-$@,'>/B-+25I!%!8M!

!

!"##$%&$'#! ! ! ! ! ! !"! ! ! !"! ! ! !"! ! ! !"! ! ! !"!"# ! !!!"!



Formeln 

! ""##!

1.2 Bestimmung des Variationskoeffizienten 

!"#"! Formel$

!"#$"%$&'()&*++$,$*'% ! !!"#$%#&%#'()*+,-$.!!!!!"##$%&$'# ! ! !""!
!
$%&! '()*+),+)-.&%/01*2! 3455(! 5%/0! 6-&,! +)5! 7,82,)99! '7''! :;*)3<5%&,&*!!! $&5=,%>(%?&!

'()(%5(%=!!!@41A%2=&%(&*B!&,,&/0*&*C!

1.2.2 Beispiel 

D&5(%991*2! +&5! E),%)(%8*5=8&AA%F%&*(&*! +&,! E&,(,)1&*5.6,+%2=&%(! -&%! $1,/05/0*%((5-6,G

2&,*H!

I%((&3.&,(!:JB!K!LMNO!

'()*+),+)-.&%/01*2!:5B!K!PMQL!

!"#$"%$&'()&*++$,$*'% ! !!!!"!!!" ! !"" ! !"!!!!
 
$&,! E),%)(%8*5=8&AA%F%&*(! %5(! +)9%(! =3&%*&,! )35! RQSM!.)5! -&+&1(&(M! +)55! +&,!I%((&3.&,(! F1,!

E&,(,)1&*5.6,+%2=&%(!?8*!$1,/05/0*%((5-6,2&,*!,&>,45&*()(%?!%5(C!

1.3 Bestimmung der Bewertung der Nutzwertanalyse 

!"%"! Formel$

!

!"#"$%&'( ! ! !"##$%&$'# !
!"#$%!!!!"#!!"#$%&#'!!"#$%&'#(')! ! !"!

!

D&%!+&9!I%((&3.&,(!9155!+)-&%!+),)1A!2&)/0(&(!.&,+&*M!+)55!+%&!>85%(%?&!;*(.8,(9T23%/0G

=&%(!+%&!U&.%/0(1*2!R!&,043(M!19!+%&5!5/03%&V3%/0!)1A!+%&!'=)3%&,1*2!+&,!W1(F.&,()*)3<5&!19G

,&/0*&*!F1!=T**&*C!
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!"#"$ Beispiel%

$%%&'()*)+!,&%!-&.&%/*)+!0*!123+&),&%!4*556+&7!

89&%:*)+! ;</! =*%'(5'()<//5:>%+&%)! 635! ?6%@&):2/5'(61/&%! %&+/! ;&<)&! 4*1;&%@56;@&</!

;&(%!635!+&.A()3<'(&!9&%:*)+!6)BC!

!

?<//&3.&%/!DEF!G!HIJK!

4)06(3!,&%!4)/.2%/;A+3<'(@&</&)!G!J!

!

!"#"$%&'( ! !!!!!! ! !" ! !!
!

=&%!9&%/!.<%,!,6:&<!<;;&%!6*1!,<&!)L'(5/&!+6)0&!M6(3!+&%*),&/B!N2;</!&%(L3/!9&%:*)+!;</!

=*%'(5'()<//5:>%+&%)! (<)5<'(/3<'(! <(%&%! 4*1;&%@56;@&</5&%%&+*)+! &<)&! -&.&%/*)+! O2)! J!

P*)@/&)B!
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2 Tabelle 
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"./! 9$&,%./$&$?! 6%$! 9:&C%$-$#6$!7&8$%(! ,$C8,(,(4#6%-! :/#$! 2&$)6$!>%C2$! 9$&2*,,(! +#6!
5$%#$!*#6$&$#!J+$CC$#!+#6!>%C2,)%(($C!*C,!6%$!*#-$-$8$#$#!8$#+(@(!@+!/*8$#B!D%$!*+,!
*#6$&$#! A$&5$#! =0&(C%./! $#(#:))$#$#! G($CC$#! :6$&! 6$)! G%##! #*./! $#(C$/#($#!
;*,,*-$#!,%#6!6+&./!J+$CC$#*#-*8$!5$##(C%./!-$)*./(B!
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