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2 Begriffsdefinitionen 
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6%$!E8$#$#! *CC-$)$%#! *+2$%#*#6$&! *+2! +#6! ,%#6! ,:)%(! $%#!3:6$CC! 6$&!Q$$%#2C+,,+#-,,($%-$<
&+#-!Y9-CB!;E;ERG![\\j?!GB![ji^B!

E%#$! A$&8$=%&5+#-! 5*##! @+6$)! N$! #*./! A$&8$@%$C! %#! 5+&@<! +#6! C*#-2&%,(%-$! A%&5+#-,<
@$%(&4+)$!+#($&,./%$6$#!=$&6$#B! '%$C(! $%#!P#($&#$/)$#!*+2! G($%-$&+#-!6$,!3*&5$#%)*-$,!
:6$&!6$&!3*&5(1:,%(%:#%$&+#-?! ,:! %,(!)%(! C*#-2&%,(%-$#!A%&5+#-,@$%(&4+)$#!@+! &$./#$#B!P)!
6%$,!@+!$&&$%./$#?!%,(!$%#!%#!,%./!,(%))%-$,!K:#@$1(!#0(%-?!=$C./$,!6%$!#0(%-$#!A$&8$%#/*C($!
6$&! '%$C-&+11$! 9$&)%(($C(B! `&+#69:&*+,,$(@+#-! 6*8$%! %,(! 6%$! C4#-$&2&%,(%-$! G./*C(+#-! 6$&!
A$&8$*5(%9%(4($#B! MI&! 6%$! E&&$%./+#-! 9:#! 3*&5$#8$5*##(/$%(! :6$&! 6$&! S$&)%((C+#-! 9:#!
;&$%,%#2:&)*(%:#$#!,%#6!#+&!5+&@2&%,(%-$!A%&5+#-,@$%(&4+)$!@+!$&=*&($#!Y9-CB!KRfGG![\\r?!GB!
kU^B!!



Begriffsdefinitionen 

! U\!

P)!6%$!E22%@%$#@!6$&!A$&8+#-!)$,,$#!@+!50##$#?!)+,,!9:&*8!6$&!P#($&,./%$6!@=%,./$#!@=$%!
D%)$#,%:#$#!9$&6$+(C%./(!=$&6$#B!g$!#*./!6$#!9:)!P#($&#$/)$#!9:&*8!6$2%#%$&($#!A$&8$<
@%$C$#!5*##!6%$!A$&8$$22%@%$#@!$#(=$6$&!*+2!1,a./:-&*2%,./$&!:6$&!*+2!05:#:)%,./$&!E8$#$!
-$)$,,$#!=$&6$#B!D%$!A$&8$=%&5+#-!8$&+/(!6*8$%!*+2!6$&!1,a./:-&*2%,./$#!E8$#$?!*C,:!*+2!
6$)!S$&/*C($#!6$&!K:#,+)$#($#B!Q$%!6$#!05:#:)%,./$#!F$%C@%$C$#!,1&%./(!)*#!6*-$-$#!9:)!
A$&8$$&2:C-B!D%$,$! 8$%6$#!D%)$#,%:#$#! ,%#6! N$6:./!#%./(! -C$%./=$&(%-?! V,:#6$&#! ,($/$#! %#!
$%#$)! 5:#6%(%:#*C$#! Y1&4)%,,%9$#^! S$&/4C(#%,! @+$%#*#6$&?! 6B/B! A$&8$=%&5+#-! %,(! #:(=$#<
6%-$?!*8$&!#%./(!/%#&$%./$#6$!Q$6%#-+#-!2I&!A$&8$$&2:C-X!Y;E;ERG![\\j?!GB![j]^B!D*,!8$6$+<
($(?! +)! $%#$#! A$&8$$&2:C-! $&@%$C$#! @+! 50##$#?! )+,,! 8$%)! d$@%1%$#($#! @=*#-,C4+2%-! $%#$!
A$&8$=%&5+#-! $%#-$(&$($#! ,$%#B!A4/&$#6!6%$!A$&8$=%&5+#-!6$)#*./! $%#$!S:&*+,,$(@+#-!
2I&!6$#!A$&8$$&2:C-!%,(?!%,(!,%$!N$6:./!5$%#$!`*&*#(%$B!A$&8$=%&5+#-!5*##!6$)$#(,1&$./$#6!
@+!2:C-$#6$&!D$2%#%(%:#!@+,*))$#-$2*,,(!=$&6$#n 

 

2.3 Marke 

D%$!3*&5$!6%$#(!*C,!+#9$&=$./,$C8*&$!K$##@$%./#+#-!9:#!A*&$#!+#6!D%$#,(C$%,(+#-$#!$%#$,!
P#($&#$/)$#,!:6$&!3*&5$#%#/*8$&,!-$-$#I8$&!6$&!K:#5+&&$#@!Y9-CB!Qd7LDF![\\h?!GB![\U^B!
G%$! C$%($(! ,%./! 9:)! )%(($C/:./6$+(,./$#! A:&(! b)*&.c?! =*,! ,:! 9%$C! 8$6$+($(! =%$! b`&$#@$?!
`&$#@C*#6!:6$&!<C%#%$c?!+#6!6$)!2&*#@0,%,./$#!A:&(!b)*&v+$c?!@+!D$+(,./!b*+2!$%#$&!A*&$!
*#-$8&*./($,!'$%./$#c?!*8!Y9-CB!K"R"7L![\U[*^B!'+6$)!=%&6!6$&!Q$-&%22!A*&$#@$%./$#!:2()*C,!
*C,!Ga#:#a)!2I&!3*&5$!9$&=$#6$(!Y9-CB!Qd7LDF![\\h?!GB![\[^B!

3%(!6$&!A:&(/$&5+#2(!C4,,(!,%./!6$##:./!6$&!Q$-&%22!#%./(!$%#6$+(%-!6$2%#%$&$#?!6*!$&!,%./!%)!
R*+2$!6$&!'$%(!9$&4#6$&($!+#6!@+6$)!6%$!R%($&*(+&$#! %/&$!Q$-&%22,6$2%#%(%:#$#!*+2!9$&,./%$<
6$#$!7#,4(@$!,(I(@$#B!G:!8*,%$&$#!6%$!D$2%#%(%:#$#!*+2!6$)!&$./(C%./$#?!6$)!:8N$5(8$@:-$<
#$#?!6$)!*#8%$($&:&%$#(%$&$#?!6$)!#*./2&*-$:&%$#(%$&($#!+#6! C$(@($#6C%./!6$)! %#($-&%$&($#!
7#,*(@!Y9-CB!Q7P3`7dF>![\\j?!GB!U22B^B!D$&!&$./(C%./$!7#,*(@!8$,./&$%8(!6*8$%!6$#!Q$-&%22!3*&<

7C,!A$&8$=%&5+#-!=%&6!$%#$!*+2!5:-#%(%9$&! Y-$%,(%-^?! *22$5(%9$&! Y$):(%:#*C^!:6$&!5:#*(%<
9$&! YI8$&@$+-$#6^! E8$#$! 8*,%$&$#6$! d$*5(%:#! 8$@$%./#$(?! 6%$! 6+&./! 6%$! d$@$1(%:#! 9:#!
A$&8$8:(,./*2($#! 8$%)!K:#,+)$#($#! /$&9:&-$&+2$#!=%&6! +#6! @+-C$%./! $%#$!S:&*+,,$(<
@+#-!2I&!6$#!A$&8$$&2:C-!%,(B!!
!



Begriffsdefinitionen 

! UU!

5$!*C,!G./+(@-$-$#,(*#6?!=$C./$&!6+&./!6*,!3*&5$#-$,$(@!$&C*#-(!=$&6$#!5*##B!G:!/$%H(!$,!
%#!w]!78,B!"!3*&5$#`n!

V7C,!3*&5$! 50##$#! *CC$! '$%./$#?! %#,8$,:#6$&$!A0&($&! $%#,./C%$HC%./! ;$&,:#$##*)$#?! 78<
8%C6+#-$#?! '*/C$#?!>0&@$%./$#?! 6&$%6%)$#,%:#*C$!`$,(*C(+#-$#! $%#,./C%$HC%./!6$&! M:&)!$%<
#$&!A*&$!:6$&! %/&$&!S$&1*.5+#-!,:=%$!,:#,(%-$!7+2)*./+#-$#!$%#,./C%$HC%./!M*&8$#!+#6!
M*&8@+,*))$#,($CC+#-$#!-$,./I(@(!=$&6$#?!6%$!-$$%-#$(!,%#6?!A*&$#!+#6!D%$#,(C$%,(+#-$#!
$%#$,!P#($&#$/)$#,!9:#!6$#N$#%-$#!*#6$&$&!P#($&#$/)$#!@+!+#($&,./$%6$#BX!

")! 5C*,,%,./$#!S$&,(4#6#%,! N$6:./!=%&6! 6%$!3*&5$! :8N$5(8$@:-$#! 8@=B!)$&5)*C,:&%$#(%$&(!
6$2%#%$&(?!=*,!8$6$+($(?!6*,,!,%$!C$6%-C%./!$%#!1/a,%,./$,!K$##@$%./$#!2I&!6%$!>$&5+#2(!$%#$,!
3*&5$#*&(%5$C,! %,(B!D%$,$!$#-!-$2*,,($!D$2%#%(%:#! %,(!*CC$&6%#-,! %#!6$&!@$%(C%./$#!E#(=%.5C+#-!
#%./(!)$/&!,(%))%-?!6*!#%./(!#+&!;&:6+5($?!,:#6$&#!*+./!D%$#,(C$%,(+#-$#?! "6$$#!+#6!*+./!
;$&,:#$#!3*&5$#,(*(+,! $&&$%./$#!50##$#! Y9-CB! EGZ>![\U\?! GB! Uj^B!D$&!#*./2&*-$<! :6$&!=%&<
5+#-,8$@:-$#$! 7#,*(@! %#($&1&$(%$&(! 6%$! 3*&5$! *+,! G%./(! 6$&! K:#,+)$#($#! +#6! 2*,,(! 6$#!
3*&5$#8$-&%22! ,:!@+,*))$#?! V6*,,!*CC$,?!=*,!6%$!K:#,+)$#($#!*C,!$%#$#!3*&5$#*&(%5$C!8$<
@$%./#$#! :6$&! 8$,,$&! $)12%#6$#?! (*(,4./C%./! $%#! ,:C./$&! %,(X! YQEdEKfSEL! Uhrj?! GB! i]^B! E%#!
=$%($&$&!7#,*(@!8$@%$/(!,%./!*+2!6%$!7#8%$($&!+#6!6$2%#%$&(!3*&5$#!*C,!$%#!VQI#6$C!(a1%,./$&!
3*&5$(%#-%#,(&+)$#($!$%#$,!7#8%$($&,X! YQ7P3`7dF>![\\j?! GB!i^B!D%$!9$&(%5*C$!;&$%,8%#6+#-!
+#6! <$)12$/C+#-! ,:=%$! 6%$! G1&+#-=$&8+#-k!-$C($#! *C,! Q$%,1%$C$! ,:C./$&! 3*&5$(%#-%#,(&+<
)$#($B!A%&6!6*8$%!*+2!6*,!78,*(@,a,($)!Q$@+-!-$#:))$#?!,:!,($CC(!6%$!3*&5$!$%#$!-$,./C:,<
,$#$!78,*(@5:#@$1(%:#!6*&B!D:./!*+./!6%$,$!D$2%#%(%:#!,1%$-$C(!6$#!3*&5$#8$-&%22!#%./(!5:&<
&$5(!=%$6$&?!6*!*#/*#6!6$,,$#!9$&,./%$6$#$!3*&5$#!5$%#$!3*&5$#!=4&$#! Y9-CB!Q7P3`7dF>!
[\\j?!GB!i^B!G:)%(!6$2%#%$&(!Q7P3`7dF>!Y[\\j?!GB!k^!$%#$#!2I#2($#!7#,*(@B!D%$,$&!%,(!6$&!%#($<
-&%$&($! 7#,*(@?! =$C./$&! 9$&,./%$6$#$! 7,1$5($! *+,! 6$#! 8%,/$&%-$#! 7#,4(@$#! *+2-&$%2(?! ,%$!
5:)8%#%$&(!+#6! ,./C%$HC%./! *+2$%#*#6$&! *8,(%))(B!D*,!;&:8C$)!,:C./$&!K:)8%#*(%:#$#!8$<
,($/(!6*&%#?!6*,,!@=*&!&$C$9*#($!7#,%./($#!8$&I.5,%./(%-(?!6:./! %)!`$-$#@+-!6*@+!*+./!6%$!
L*./($%C$!6$&!$%#@$C#$#!7#,4(@$!5:)8%#%$&(!=$&6$#B!!

S$&,+./(!)*#!*C,:!6%$!9$&,./%$6$#$#!7#,4(@$!@+!$%#$&!D$2%#%(%:#!@+!5:)8%#%$&$#?!,:!%,(!$%#$!
3*&5$!C$(@($#6C%./!VE%#!L*)$?!Q$-&%22?!'$%./$#?!Ga)8:C?!$%#$!`$,(*C(+#-,2:&)!:6$&!$%#$!K:)<
8%#*(%:#!*+,!6%$,$#!Q$,(*#6($%C$#?!=$C./$,!8$%!6$#!&$C$9*#($#!L*./2&*-$&#!8$5*##(! %,(!+#6!
%)!S$&-C$%./!@+!K:#5+&&$#@*#-$8:($#!$%#!6%22$&$#@%$&$#6$,!")*-$!*+2=$%,(?!=$C./$,!@+!;&4<
2$&$#@$#!2I/&(X!YQ7P3`7dF>![\\j?!GB!s^B!D%$,$!D$2%#%(%:#!8*,%$&(!*+2!6$)!#*./2&*-$8$@:-$#$#!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
k!G1&+#-=$&8+#-!%,(!$%#!"#,(&+)$#(?!V8$%!6$&!%#!6$&!;&:6+5(=$&8+#-!6$&!>$&,($CC$&!6%$!78,*(@)%((C$&!
Y7#)B!6B!S$&2Bn!'=%,./$#/4#6C$&^!8$=+,,(!I8$&,1&%#-(!+#6!,%./!6%$!3*&5$(%#-5:))+#%5*(%:#!+#)%(<
($C8*&!*#!6%$!S$&8&*+./$&!&%./($(X!YEGZ>![\U]*^!
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7#,*(@!+#6!8$@%$/(!6%$!9$&,./%$6$#$#!>*+1($C$)$#($!6$&!&$,(C%./$#!7#,4(@$!)%(!$%#B! "#!6$&!
9:&C%$-$#6$#!7&8$%(!=%&6! 6$&! Q$-&%22! b3*&5$c! #*./! 6$&! 9:#! EGZ>! Y[\U\?! GB! [[^! 9$&5I&@($#!
+#6!9$&$%#2*./($#!M:&)!6$2%#%$&(n!!

 

2.4 Markenkommunikation 

3*&5$#5:))+#%5*(%:#! %,(! *CC-$)$%#! -$2*,,(! 6%$! VK:))+#%5*(%:#! 9:#! +#6! 2I&! 3*&5$#X!
Y3PL'"L`Ed!e!3PG"fR![\\h?!GB!U]^B!G%$!=%&6!:2(!#+&!)%(!;&%#(<!+#6!FS<A$&8+#-!%#!S$&8%#6+#-!
-$8&*./(?! N$6:./! -$/0&(! =$%(! )$/&! 6*@+B! G:! -$/0&$#! *+./! G1:#,:&%#-?! f#C%#$<;&:):(%:#,?!
3:8%C$! 3*&5$(%#-! +#6! =$%($&$! A$&8$2:&)$#! @+! 6$&! K:))+#%5*(%:#?! 6%$! 3*&5$! +#6! '%$C<
-&+11$!9$&8%#6$(B!'+6$)!5*##!6%$!$%-$#(C%./$!3*&5$!#%./(!#+&!I8$&!,%./!,$C8,(?!,:#6$&#!*+./!
I8$&! %/&$! ;&:6+5($?! %/&! 7#-$8:(! :6$&! I8$&! 9$&,./%$6$#$! E&2*/&+#-,=$&($! 5:))+#%@%$&(!
=$&6$#! Y9-CB!3PL'"L`Ed!e!3PG"fR![\\h?! GB! U]^B!D%$!3*&5$#5:))+#%5*(%:#!#%))(!6$)#*./!
$%#$!G./CI,,$C&:CC$!%#!6$&!3*&5$#2I/&+#-!$%#?!=:6+&./!,%$!%)!A$,$#(C%./$#!@+)!7+28*+!6$,!
3*&5$#=$&(,!8$%(&4-(! Y9-CB!>EdQGF![\\]?! GB! iU^B!P)!6%$,$,!'%$C! @+!$&&$%./$#?!8*+(!6%$!3*&<
5$#5:))+#%5*(%:#! C$(@($#6C%./! *+2! @=$%! E8$#$#! *+2n! '+#4./,(! )+,,! ,%$! 6*2I&! ,:&-$#?! 6%$!
3*&5$!8$%!6$#!K:#,+)$#($#!@+!9$&*#5$&#!+#6!,:)%(!3*&5$#8$5*##(/$%(!@+!,./*22$#B!D*&*+2!
2:C-$#6! )I,,$#! 6%$! -$@%$C(! 1:,%(%9$#! `$64./(#%,,(&+5(+&$#! @+! $%#$&! 3*&5$! =$%($&! 9$&(%$2(!
=$&6$#?!,:6*,,!,%$!#%./(!#+&!$%#$#!/:/$#!Q$5*##(/$%(,-&*6!$&&$%./(?! ,:#6$&#!,%./!*+./!$%#!
-$=%,,$,!3*&5$#%)*-$!8$%)!d$@%1%$#($#!8%C6$(!Y9-CB!EGZ>!e!R7L`LEd!e!PRRd"Z>![\\h?!GB!U]k^B!!

D$&!E&2:C-!6$&!3*&5$#5:))+#%5*(%:#!5*##!)%(/%C2$!9:#!9$&,./%$6$#$#!3$(/:6$#!6$&!$)1%<
&%,./$#!K:))+#%5*(%:#,2:&,./+#-!+#($&,+./(!=$&6$#B!>%$&8$%!C%$-(!$%#!-&:H$,!G1$5(&+)!*#!
3$(/:6$#!9:&?!=$C./$!,%./!%#!%/&$&!K:)1C$p%(4(?!%#!6$&!D*+$&!,:=%$!%#!6$&!7&(?!:8!,%$!v+*C%(*<
(%9!:6$&!v+*#(%(*(%9!,%#6?!+#($&,./$%6$#!Y9-CB!3PL'"L`Ed!e!3PG"fR![\\h?!GB![Uk^B!

!

V3*&5$#!,%#6!S:&,($CC+#-,8%C6$&!%#!6$#!K012$#!6$&!7#,1&+./,-&+11$#?!6%$!$%#$!"6$#(%2%5*<
(%:#,<!+#6!D%22$&$#@%$&+#-,2+#5(%:#!I8$&#$/)$#!+#6!6*,!A*/C9$&/*C($#!1&4-$#XB!
!

P#($&!3*&5$#5:))+#%5*(%:#!=%&6!6*,!A$&8$#!9:#!+#6! 2I&!3*&5$#!9$&,(*#6$#?!8$%!6$&!
6%$! /$&*+,&*-$#6$#!E%-$#,./*2($#!6$&!3*&5$!6*&-$,($CC(!=$&6$#?! +)! %/&$#!3*&5$#=$&(!
*+2@+8*+$#!+#6!,%./!,./C%$HC%./!9:)!A$((8$=$&8!@+!6%22$&$#@%$&$#B!
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2.5 Testimonials 

7C,!F$,(%):#%*C<A$&8+#-!=$&6$#!*CC$!M:&)$#!6$&!A$&8+#-!9$&,(*#6$#?!V%#!6$#$#!)%(!>%C2$!
9:#! 7+,,*-$#! +#6! P&($%C$#! @+2&%$6$#$&! K+#6$#! 6%$! `C*+8=I&6%-5$%(! 6$&! A$&8$8:(,./*2(!
$&/0/(!=$&6$#!,:CCX!Y3ED"7R"LE![\U]8^B!D$&!Q$-&%22!,(*))(!9:#!6$)!C*($%#%,./$#!A:&(!b($,<
(%):#%+)c!*8!+#6!8$6$+($(!b'$+-$#*+,,*-$?!Q$=$%,cB!")!=$%($&$#!G%##$!=+&6$!6%$!6$+(,./$!
S$&=$#6+#-!*+,!6$)!E#-C%,./$#!I8$&#:))$#?!=:!b($,(%):#*Cc!)%(! bd$2$&$#@!:6$&!A$&(<
,./4(@+#-c!I8$&,$(@(!=%&6!Y9-CB!A"GGELBDE![\U]^B!G./C%$HC%./!-$8$#!F$,(%):#%*C,!'$+-#%,!2I&!
6%$! R$%,(+#-! $%#$&! 3*&5$! *8! +#6! V8I&-$#! 2I&! 6$&$#! J+*C%(4(?! `I($?! LI(@C%./5$%(! +#6e:6$&!
;&$%,=I&6%-5$%(X! YK"R"7L! [\U\?! GB! U\r^B! G:)%(! 1&4-$#! ,%$! 3*&5$#! +#6! C*,,$#! 6%$,$! 2I&! 6%$!
K:#,+)$#($#!*((&*5(%9!+#6!*#@%$/$#6!$&,./$%#$#B!

")! 5C*,,%,./$#! G%##!=$&6$#! :2()*C,! C$6%-C%./! ;&:)%#$#($! *+2-&+#6! %/&$&! D:)%#*#@! %#! 6$&!
A$&8+#-! *C,!F$,(%):#%*C,! *#-$,$/$#!+#6! -C$%./-$,$(@(?! N$6:./!50##$#! *CC-$)$%#! 9$&,./%$<
6$#$! ;$&,0#C%./5$%($#! 6%$! ;:,%(%:#! *C,! F$,(%):#%*C! $%##$/)$#! Y9-CB! 3ED"7R"LE! [\U]8^B! G:!
50##$#!,%$!%#!6&$%!`&+11$#!+#($&($%C(!=$&6$#!Y9-CB!K"R"7L![\U\?!GB!U\j^n!!

UB Z/*&*5($&$!+#6!79*(*&$!
[B L%./(1&:)%#$#($!D*&,($CC$&!
]B ;&:)%#$#($!d$1&4,$#(*#($#!

Q$%!6$#!<'7,7:&(,(*!.*=!>;7&7,(*!5*##!@+6$)!#:./!@=%,./$#!3*&5$#<!+#6!E%-$##*)$#!
,:=%$!M&$)6)*&5$!+#($&,./%$6$#!=$&6$#B!D%$!=:/C!8$5*##($,($#!Q$%,1%$C$! 2I&!3*&5$##*<
)$#<79*(*&$!,%#6!b3$%,($&!;&:1$&c!:6$&!6%$! C%C*!b3%C5*<K+/cB!E,!/*#6$C(!,%./!6$)#*./!+)!
$%#!5I#,(C%./!-$,./*22$#$,!F$,(%):#%*C?!6$,,$#!L*)$!%6$#(%,./!)%(!6$&!3*&5$!%,(B!")!`$-$#<
,*(@! 6*@+! -%8(! $,! *+./! 79*(*&$! :6$&! Z/*&*5($&$?! 6%$! $%#$#! $%-$#$#! L*)$#! $&/*C($#?! 6$&!
,./C%$HC%./!)%(!$%#$&!3*&5$!%#!S$&8%#6+#-!-$8&*./(!=%&6B!Q$%,1%$C$!/%$&2I&!,%#6!bR+&./%c?!6$&!
G*C*)*#6$&!9:#!$8$#!6%$,$&!G./+/)*&5$?!:6$&!bQ%8$#6+)c?!6*,!b3%./$C%#<34##./$#cB!D%$!
6&%(($!`&+11$!6$&!5I#,(C%./! -$,./*22$#$#!Z/*&*5($&$! %,(! 6%$!M&$)6)*&5$?! 8$%!6$&! *+2-&+#6!
9:#!R%@$#@-$,./42($#!8$5*##($!M%-+&$#!*C,!F$,(%):#%*C!9$&=$#6$(!=$&6$#B!G:!/*(!6$&!E#$&<
-%$9$&,:&-$&!E#QA!)%(!6$#!Z:)%.2%-+&$#!bF:)!m!g$&&ac!-$=:&8$#!Y9-CB!K"R"7L![\U\?!GB!U\j^B!

x/#C%./!=%$!8$%!6$#!5I#,(C%./$#!F$,(%):#%*C,! C*,,$#!,%./!*+./!6%$!*0?'&$,%-0*(*&(*!@7,A
)&(//(,!+#($&-C%$6$&#B!G:!-%8(!$,!L%./(1&:)%#$#($!)%(!E%-$#<!:6$&!3*&5$##*)$#!:6$&!,:-*&!
:/#$!$%#$#!:22%@%$CC$#!L*)$#B!Q$%!6$#!3*&5$##*)$#!/*#6$C(!$,!,%./!=%$6$&!+)!;$&,:#$#?!6%$!
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2I&!$%#$!3*&5$!,($/$#!+#6!6$&$#!L*)$#!*#-$#:))$#!/*8$#?!=%$!6%$,!8$%!bK41(y#!"-C:c!:6$&!
bP#.C$!Q$#y,c!6$&!M*CC!%,(B!G$C($#$&!*C,!8$%!6$#!79*(*&$#!50##$#!6%$!F$,(%):#%*C,!*+./!E%-$#<
#*)$#!/*8$#B!D:./!6%$!=:/C!/4+2%-,($!S$&=$#6+#-!6$&!#%./(1&:)%#$#($#!d$1&4,$#(*#($#!
C%$-(!8$%!6$#!;$&,:#$#!:/#$!:22%@%$CC$#!L*)$#?!=%$!8$%,1%$C,=$%,$!8$%!6$&!bK#:11$&,c!A$&<
8+#-!b3:&-$#,!+)!/*C8!@$/#!%#!D$+(,./C*#6c!Y9-CB!K"R"7L![\U\?!GB!U\j^B!D%$,$!`&+11$!5*##!
=$%($&/%#! %#!@=$%!7&($#!+#($&($%C(!=$&6$#B!'+)!$%#$#!-%8(!$,!6%$! (a1%,./$#!K+#6$#?!6%$!6%$!
3*&5$! ,$C8,(! 8$#+(@$#?! +#6! @+)! *#6$&$#! 6%$! %6$*C%,%$&(! 6*&-$,($CC($#! K+#6$#! Y9-CB! 77KEd!
Uhhs?!GB!Uir^B!

R$(@($#6C%./!=%&6! N$6:./!9:#!9%$C$#!P#($&#$/)$#! %))$&!/4+2%-$&!*+2!$,%-0*(*&(! B($,CA
)(*&7*&(*! *C,!A$&8$(&4-$&! @+&I.5-$-&%22$#B!>%$&!=$&6$#! @=%,./$#!1&:)%#$#($#!`&I#6$&#!
:6$&!3*#*-$&#!$%#$&!3*&5$!+#6!Z$C$8&%(%$,!+#($&,./%$6$#B!7C,!Q$%,1%$C!2I&!$%#!1&:)%#$#($,!
F$,(%):#%*C!*C,!`&I#6$&! %,(!ZC*+,!>%11! 2I&!6$#!b>%11!Q*8a<Q&$%c! Y9-CB!K"R"7L![\U\?!GB!U\j^B!
D:./!/*+1(,4./C%./!=%&6!*+2!Z$C$8&%(%$,!@+&I.5-$-&%22$#?!8$%!=$C./$#!6%$!>:22#+#-!*+2!$%#$#!
")*-$(&*#,2$&!9:)!;&:)%#$#($#!*+2!6%$!3*&5$!8$,($/(!Y9-CB!M"GZ>Ed![\U[?!GB!kU^B!

")!M:C-$#6$#!6$&!7&8$%(!=%&6!N$6:./!*+2!;&:)%#$#($!+#6!*+2!D+&./,./#%((,8I&-$&!*C,!F$,(%<
):#%*C,! -$#*+$&! $%#-$-*#-$#?! +)! ,./C%$HC%./! 6*&*+2! *+28*+$#6! $%#$#! S$&-C$%./! @=%,./$#!
6%$,$#! 8$%6$#! Fa1$#! @%$/$#! @+! 50##$#B! D*/%#-$/$#6! =%&6! F$,(%):#%*C! *C,! `&+#6C*-$! 6$&!
*#,./C%$H$#6$#!K*1%($C!2:C-$#6$&)*H$#!6$2%#%$&(n!

  

F$,(%):#%*C,?! *+./! *C,! 3*&5$#8:(,./*2($&! 8$@$%./#$(?! ,%#6! ;$&,:#$#! 022$#(C%./$#! :6$&!
#%./(<022$#(C%./$#!R$8$#,?!6%$!@+&!G(4&5+#-!$%#$&!3*&5$!6%$,$!8$2I&=:&($#!+#6!6%$!J+*C%<
(4(!-*&*#(%$&$#B!
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3 Grundlagen der Werbung 

3.1 Funktionen der Werbung 

D%$!M+#5(%:#!6$&!A$&8+#-!=%&6!#*./!d";;ER!YUhrk?!GB!s\^!*C,!):6$&#$!A%&(,./*2(,=$&8+#-!
6$2%#%$&(?!6%$! ,%./! V%)!d*/)$#!6$,! ,(&*($-%,./$#!E%#,*(@$,!*CC$&!=%./(%-$#!3*&5$(%#-%#,(&+<
)$#($!+)!6%$!Q$$%#2C+,,+#-!6$&!E#(,./$%6+#-!6$,!S$&8&*+./$&,!@+-+#,($#!6$,!8$=:&8$#$#!
;&:6+5(,! t8$)I/(u?!=:8$%! 6$&! S$&8&*+./$&5&$%,! *C,! '%$C1$&,:#! 8$,:#6$&,! ,1$@%2%@%$&(!=%&6!
+#($&! Q$&I.5,%./(%-+#-! &$C$9*#($&! 1,a./:C:-%,./$&! M*5(:&$#XB! D:./! 6$#! =$&8C%./$#! 3*H<
#*/)$#! 50##$#! 9$&,./%$6$#$#! M+#5(%:#$#! @+5:))$#?! 6%$! *8$&! %)! $#-$#! '+,*))$#/*#-!
@+$%#*#6$&!,($/$#B!L$8$#!6$#!=%&(,./*2(C%./$#!+#6!-$,$CC,./*2(C%./$#!7,1$5($#!6$&!A$&8+#-!
5*##!,%$!*+./!1,a./:C:-%,./!:&%$#(%$&(!,$%#!Y9-CB!GZ>3"DF![\\i?!GB![i\! l!d";;ER?!Uhrk?!GB!js^!
+#6!,:)%(!@+&!VQ$$%#2C+,,+#-!5:#,+)(%9$&!E#(,./$%6+#-$#X!Yd";;ER!Uhrk?!GB!js2B^!,:&-$#B!G:!
C4,,(!,%./!C$(@($#6C%./!$&5$##$#?!6*,,!6%$!):6$&#$!A$&8+#-!2*,(!*CC$!Q$&$%./$!6$,!)$#,./C%<
./$#!'+,*))$#,$%#,!8$$%#(&4./(%-(!Y9-CB!d";;ER?!Uhrk?!GB!js^B!")!M:C-$#6$#!=$&6$#!6%$!$%#<
@$C#$#!M+#5(%:#$#!#4/$&!6+&./C$+./($(?!+)!6%$!@$#(&*C$!d:CC$!6$&!A$&8+#-!6*&@+C$-$#B!

3.1.1 Ökonomische Funktionen 

7C,!S:&*+,,$(@+#-!2I&!N$6$!=$&8C%./$!75(%9%(4(!-%C(!$%#$!2&$%$!+#6!=$((8$=$&8,+#8$$%#2C+,,($!
S:C5,=%&(,./*2(B! >%$&8$%! 6%$#(! A$&8+#-! 9:&! *CC$)! *C,! G($+$&+#-,$C$)$#(! 6$&! -$,*)(=%&(<
,./*2(C%./$#! ;&:@$,,$! Y9-CB! d";;ER! Uhrk?! GB! jr^B! G./C%$HC%./! $&@$+-(! 6%$! A$&8$=%&(,./*2(!
S:C5,$%#5:))$#?! 8$,./C$+#%-(! @+6$)! ;&:@$,,$! 6$,! >*#6$C,! +#6! ,:&-(! 2I&! 7#-$8:(! +#6!
L*./2&*-$!*+2!6$)!A$&8$)*&5(B!G%$!%,(!$%#!=%./(%-$&!Q$,(*#6($%C!6$,!3*&5$(%#-<3%p?!=:&*+,!
*+,! )%5&:05:#:)%,./$&s!G%./(! 6%$! S$&*#(=:&(+#-! @+&! G%./$&+#-! 6$,! Q$,(*#6,! ,:=%$! @+&!
S$&8$,,$&+#-!6$&!3*&5(./*#.$#!/$&9:&-$/(! Y9-CB! GZ>3"DF![\\i?! GB! [i\^B!D*,!S$&/*C($#!6$&!
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3.1.2 Psychologische Funktionen 
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3.1.3 Gesellschaftliche Funktionen 
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3.2 Zielsetzungen der Werbung 
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3.3 Grundsätze der Werbung 
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3.3.1 Wirksamkeit 
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3.3.2 Wahrheit 
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3.3.3 Klarheit 
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3.3.4 Wirtschaftlichkeit 
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3.4 Rechtliche Rahmenbedingungen 
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3.5 Werbemittel und Werbeträger  

V3$6%*=$&8+#-!8$6$+($(!6$#!F&*#,1:&(!+#6!6%$!S$&8&$%(+#-!=$&8C%./$&!"#2:&)*(%:#$#!I8$&!
6%$! Q$C$-+#-! 9:#!A$&8$(&4-$&#!)%(!A$&8$)%(($C#! %)! P)2$C6! 022$#(C%./$&! K:))+#%5*(%:#!
-$-$#! $%#! C$%,(+#-,8$@:-$#$,! E#(-$C(?! +)! $%#$! d$*C%,%$&+#-! +#($&#$/)$#,,1$@%2%,./$&!
K:))+#%5*(%:#,@%$C$!@+!$&&$%./$#X!YQdP>L![\\h?!GB!ir^B!MI&!$%#$!$&2:C-&$%./$!O8$&)%((C+#-!
6$&!A$&8$8:(,./*2(!,1%$C(!6%$!7+,=*/C!+#6!K:)8%#*(%:#!6$&!A$&8$)%(($C!,:=%$!6$&!A$&8$<
(&4-$&! $%#$! 8$6$+($#6$! d:CC$! 2I&! $%#$! $&2:C-&$%./$! A$&8$,(&*($-%$! Y9-CB! "M>! KqRL! [\U]8^B!
P#($&!A$&8$)%(($C!=%&6!6*8$%!6*,! V7+,6&+.5,)%(($C!6$&!A$&8+#-! t9$&,(*#6$#u?! %#!6$)!6%$!
*+,! 6$#! A$&8$@%$C$#! *8-$C$%($($! A$&8$8:(,./*2(! -$8I#6$C(! +#6! 6*&-$,($CC(! =%&6X! YEGZ>!
[\U]8^B!A$&8$(&4-$&#!5:))(!6*8$%!6%$!M+#5(%:#!@+?! V6%$!A$&8$8:(,./*2(!*#!6%$!'%$C1$&,:<
#$#!/$&*#@+(&*-$#X!YGZ>AE"`Ed!e!GZ>d7FFELEZKEd![\\h?!GB!]\\^B!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
U\!7C,!=$((8$=$&8,=%6&%-! 8@=B! *C,! +#C*+($&$#!A$((8$=$&8!=$&6$#! 6%$!3*H#*/)$#! 9$&,(*#6$#?! 6%$!
%&&$2I/&$#6!,%#6!+#6!,:)%(!6*,!=%&(,./*2(C%./$!S$&/*C($#!6$,!D+&./,./#%((,9$&8&*+./$&,! %)!A$,$#(<
C%./$#!8$$%#2C+,,$#!Y9-CB!GZ>AE"`Ed!e!GZ>d7FFELEZKEd![\\h?!GB!]rh^!



Grundlagen der Werbung 

! []!

MI&! 6%$!A$&8$#6$#! ,($/$#! 6&$%! 9$&,./%$6$#$! 7&($#! *#!A$&8$)%(($C#! @+&! S$&2I-+#-! W! -$<
6&+.5($?!$C$5(&:#%,./$!+#6!,:#,(%-$!A$&8$)%(($C!=%$!A$&8$-$,./$#5$!+#6!G1:#,:&%#-!Y9-CB!
EGZ>! [\U]8^B! D$,! A$%($&$#! 5*##! @=%,./$#! =$&8$(&4-$&8$@:-$#$#! +#6! =$&8$(&4-$&2&$%$#!
A$&8$)%(($C#!+#($&,./%$6$#!=$&6$#B!'+!6$#!=$&8$(&4-$&2&$%$#!A$&8$)%(($C#!-$/0&$#!8,1=B!
;&:,1$5($B! D%$,$! 50##$#! N$6:./! =%$6$&+)! *+./! 6+&./! 5C*,,%,./$! A$&8$(&4-$&! 9$&8&$%($(!
=$&6$#?!=%$!@BQB!*C,!'$%(+#-,8$%C*-$!Y9-CB!GZ>AE"`Ed!e!GZ>d7FFELEZKEd![\\h?!GB!]\U^B!

L*./!6$&!E#(,./$%6+#-!I8$&!6*,!A$&8$)%(($C! 50##$#!6%$!1*,,$#6$#!A$&8$(&4-$&?! *C,:!6%$!
3$6%$#?!6%$!6%$!A$&8$)%(($C! ,(&$+$#!,:CC$#?!8$,(%))(!=$&6$#! Y9-CB! GZ>AE"`Ed!e!GZ>d7FFEL<
EZKEd![\\h?!GB!]\\^?!>%$&8$%!=%&6!@=%,./$#!6$#!$%#@$C#$#!K*($-:&%$#!;&%#()$6%$#?!$C$5(&:#%<
,./$#! 3$6%$#?! 3$6%$#! 6$&! 7+H$#=$&8+#-! +#6! 6$&! D%&$5(=$&8+#-! +#($&,./%$6$#?! =$C./$!
$8$#2*CC,! +#($&-C%$6$&(!=$&6$#! 50##$#! +#6! N$=$%C,! *#6$&$!3$&5)*C$! *+2=$%,$#! Y9-CB! EGZ>!
[\U].^B!A$&8$(&4-$&#! 5:))(! ,:)%(! C$(@($#6C%./! 6%$! M+#5(%:#! @+?! 6%$!A$&8$8:(,./*2(! 9:)!
G$#6$&!@+)!E)124#-$&!@+!I8$&)%(($C#!Y9-CB!KRfGG![\\r?!GB![hU^B!

D%$!7+,=*/C!9:#!A$&8$)%(($C!+#6!<(&4-$&!=%&6!6+&./!9$&,./%$6$#$!M*5(:&$#!8$,(%))(B!D*<
&+#($&!2*CC$#!6*,!8$=:&8$#$!;&:6+5(?!'%$C-&+11$!+#6!6*,!A$&8$@%$C!8@=B!6%$!A$&8$8:(,./*2(!
Y9-CB!GZ>AE"`Ed!e!GZ>d7FFELEZKEd![\\h?!GB!]\U^B!

U(.,&(0/.*1):,0&(,0(*!+V,!=0(!L%*&7:&W.7/0&C&!(0*()!I(,8(&,C1(,)!

!"#$%&''()*+,-$'.)*/.!"#$%&''()*+,0#$%1+#*. .

D*&,($CC+#-,)0-C%./5$%($#!Y@B!QB!M*&8$#?!Q%C6$&^!
D*+$&!6$,!K:#(*5($,!Y@B!QB!R4#-$!6$,!G1:(,^!
A%$6$&/:C8*&5$%(!6$,!K:#(*5($,!Y@B!QB!E&,./$%#+#-,/4+2%-5$%(^!
A$&8C%./$,!P)2$C6!Y@B!QB!`&0H$!6$&!*#6$&$#!A$&8$*#@$%-$#^!
d$6*5(%:#$CC$,!P)2$C6!Y@B!QB!F/$)*(%5!6$&!d$1:&(*-$#^!
7+,=*/C)0-C%./5$%(!Y@B!QB!'%$C-&+11$#6$2%#%(%:#^!
K:,($#!

2#$34('*&,.05*.6%784*+#$.)*/.9#$"#'$4+#$. .

`$#$&$CC$!M+#5(%:#!6$,!A$&8$(&4-$&,!Y@B!QB!;:C%(%5?!Q%C6+#-^!
G%(+*(%:#!8$%!6$&!"#2:&)*(%:#,*+2#*/)$!Y@B!Q!7+(:2*/&(!9,B!K:#@$#(&%$&($,!'+/0&$#^!
3$6%$#8%#6+#-!Y@B!QB!F&$+$?!Ep5C+,%9#+(@+#-^!
")*-$!6$,!A$&8$(&4-$&,!Y@B!QB!"#/*C(?!`C*+8=I&6%-5$%(^!
678(//(!39!U(.,&(0/.*1):,0&(,0(*!+V,!=0(!L%*&7:&W.7/0&C&!(0*()!I(,8(&,C1(,)!JK.(//(9!XNEYB!
3OO3Q!ER!Z5T!



Grundlagen der Werbung 

! [i!

P)!6$#!8$,()0-C%./$#!E&2:C-!$%#$&!A$&8$5*)1*-#$!@+!$&&$%./$#?!50##$#!6%$!A$&8$(&4-$&!
+#6!<)%(($C!#*./!8$,(%))($#!K&%($&%$#!8$+&($%C(!=$&6$#B!MI&!6$#!A$&8$(&4-$&!=$&6$#!6%$!%#!
F*8$CC$![!*+2-$2I/&($#!Q$+&($%C+#-,5&%($&%$#!/$&*#-$@:-$#?!=:8$%!@=%,./$#!O8$&)%((C+#-,<
*&(!+#6!!<9$&)0-$#!+#6!S$&/4C(#%,!9:#!E)124#-$&!+#6!A$&8$(&4-$&!+#($&,./%$6$#!=%&6!Y9-CB!
3fGEd![\\[?!GB!ki^n!

U(.,&(0/.*1):,0&(,0(*!+V,!I(,8(-0&&(/!

30-C%./5$%(!$%#$&!-$@%$C($#!G(&$++#-!
7#@*/C!+#6!7&(!6$&!5:)8%#%$&8*&$#!A$&8$$C$)$#($!
P)2*#-!6$&!)0-C%./$#!=$&8C%./$#!7+,,*-$!
A%&5+#-,6*+$&!
A%&5+#-,:&(!+#6!K:#(*5(,%(+*(%:#!
'$%(C%./!$C*,(%,./$&!E%#,*(@!
",:C%$&+#-!9:#!5:#5+&&%$&$#6$#!A$&8$$%#6&I.5$#!
30-C%./5$%(!6$,!7+,=$%./$#,!2I&!6$#!P)=:&8$#$#!
E%#,($CC+#-!6$&!P)=:&8$#$#!@+)!A$&8$)%(($C!
30-C%./5$%($#!6$,!A$&8$$&2:C-,<!8@=B!A$&8$=%&5+#-,5:#(&:CC$!
K:,($#!
678(//(!49!U(.,&(0/.*1):,0&(,0(*!+V,!I(,8(-0&&(/!JK.(//(9!XNEYB!3OO3Q!ER!ZZT!

D:./!#%./(!#+&!2I&!A$&8$(&4-$&?!,:#6$&#!*+./!2I&!A$&8$)%(($C!50##$#!9$&,./%$6$#$!Q$+&($%<
C+#-,5&%($&%$#! /$&*#-$@:-$#! =$&6$#?! +)! 6%$! E22$5(%9%(4(! +#6! 6$#! L+(@$#! 6$,! N$=$%C%-$#!
A$&8$)%(($C,!9:&*8!@+!1&I2$#!+#6!,:)%(!$%#$!G$C$5(%:#!6+&./2I/&$#!@+!50##$#!Y9-CB!F*8$CC$!
]^B!D%$,$!Q$+&($%C+#-,5&%($&%$#!,($CC$#!1&%#@%1%$CC!#+&!$%#$!`&+#6C*-$!@+&!G$C$5(%:#!6$&!A$&<
8$(&4-$&!+#6!<)%(($C!6*&B!g$!#*./!7#=$#6+#-,2*CC!$&/*C($#!6%$!$%#@$C#$#!K&%($&%$#!$%#$!+#($&<
,./%$6C%./!/:/$!d$C$9*#@B!D%$,!/4#-(!9:&!*CC$)!9:#!6$&!Q&*#./$!,:=%$!9:#!6$&!`&0H$!$%#$,!
P#($&#$/)$#,!*8!Y9-CB!3fGEd![\\[?!GB!kk^B!

3.6 Werbewirkungsmodelle 

3%(!@+#$/)$#6!6%22$&$#@%$&($&$#!O8$&C$-+#-$#!@+!6$)!A$&8$=%&5+#-,8$-&%22!=+&6$#!*+./!
9$&,./%$6$#$!A%&5+#-,$8$#$#!2:&)+C%$&(?!6%$!*#!6$&!A%&5+#-!$%#$&!A$&8$)*H#*/)$!8$%)!
d$@%1%$#($#!8$($%C%-(!,%#6B!GZ>3"DF!Y[\\i?!GB![r\^!6$2%#%$&(!A$&8$=%&5+#-,):6$CC$!*C,!V9$&<
$%#2*./($!*8,(&*5($!+#6!-$#$&*C%,%$&($!788%C6+#-,9$&,+./$!6$&!A%&5C%./5$%(?!)%(!6$&$#!>%C2$!



Grundlagen der Werbung 

! [k!

#4/$&+#-,=$%,$!-$,$(@)4H%-$!78C*+2,./$)*(*!%6$#(%2%@%$&(!+#6!$&5C4&(!=$&6$#!50##$#XB!G:!
=+&6$#! 9$&,./%$6$#$!3:6$CC$! $#(=%.5$C(?! 6%$! 6$#!A$&8$=%&5+#-,1&:@$,,! N$! #*./! d*#68$<
6%#-+#-$#!*+2!+#($&,./%$6C%./$!A$%,$!6$+($#!Y9-CB!3fGEd![\\[?!GB!rh^B!!

3.6.1 S-R- und S-O-R-Modelle 

D*,! G(%)+C+,<d$,1:#,$<3:6$CC! Y5+&@n! G<d<3:6$CC^?! :6$&! *+./!d$%@<d$*5(%:#,):6$CC?! %,(! 6*,!
4C($,($!3:6$CC!6$&!A%&5+#-,2:&,./+#-!Y9-CB!3EdFEL![\\r?!GB!]s\^!+#6!8$,./&$%8(!*+2!$%#2*./$!
A$%,$!6$#!K:))+#%5*(%:#,1&:@$,,!)%(($C,!6$&!6&$%!K:)1:#$#($#!K:))+#%5*(:&!8@=B!3$<
6%+)?!G(%)+C+,!+#6!d$@%1%$#(!Y9-CB!GZ>3"DF![\\i?!GB![kU^B!

!
!!!!!>880/=.*1!49!@7)!:/7))0)?'(!I0,:.*1)-%=(//!JK.(//(9!XYB6Y[!3O24Q!ER!2O4T!

788%C6+#-!]!,($CC(!%#!9$&$%#2*./($&!M:&)!6%$,$,!3:6$CC!6*&?!2I&!6*,!6&$%!7##*/)$#!@+-&+#6$!
C%$-$#n!F&*#,%(%9%(4(?!;&:1:&(%:#*C%(4(!+#6!K*+,*C%(4(B!Q$%!6$&!F&*#,%(%9%(4(!/*#6$C(!$,!,%./!+)!
G(%)+C%?!6%$!3*,,$!8$,%(@$#!+#6!9:)!P&,1&+#-!@+)!'%$C!(&*#,2$&%$&(!=$&6$#B!D$)@+2:C-$!8$<
,($/(!6%$!`$,$CC,./*2(!*+,!$%#$&!3*,,$!9:#!$%#@$C#$#!"#6%9%6+$#?!6%$!9:#!6$#!Q:(,./*2($#!6$&!
3*,,$#5:))+#%5*(%:#! *8/4#-%-! ,%#6B! D%$! ;&:1:&(%:#*C%(4(! +#($&,($CC(! 6$#! 3*,,$#)$6%$#?!
6*,,!6%$,$!,(*&5$!A%&5+#-$#!*+2!6%$! "#6%9%6+$#!/*8$#B!>%$&8$%!=%&6!$%#!1&:1:&(%:#*C$&!'+<
,*))$#/*#-! @=%,./$#! 6$&! G(4&5$! 6$&! G(%)+C*(%:#! +#6! 6$&! G(4&5$! 6$&!A%&5+#-! 6*&-$C$-(B!
D%$,! 8$6$+($(?! 6*,,! 8$%! ,(4&5$&$&! G(%)+C*(%:#! *+./! $%#$! -&0H$&$!A%&5+#-! $&@%$C(!=%&6! Y9-CB!
3EdFEL![\\r?!GB!]s\!l!3EdFEL![\U]?!GB!U\]^B!'+,4(@C%./!$p%,(%$&(!C*+(!6$)!3:6$CC!$%#!5*+,*C$&!
'+,*))$#/*#-!@=%,./$#!6$&!A%&5+#-!+#6!6$&!,%$!/$&9:&8&%#-$#6$#!P&,*./$B!E,!5*##!*C,:!
#+&! 6*##! $%#$!A%&5+#-! $%#(&$($#?! =$##! @+9:&! $%#$! 8$,(%))($! P&,*./$! @+! 9$&@$%./#$#! %,(!
Y9-CB!3EdFEL![\U]?!GB!U\]^B!

G./C+,,2:C-$&#6!+#($&,($CC(!6*,!3:6$CC?!V6*,,!3*,,$#)$6%$#!N$6$&)*##!*+2!6%$!-C$%./$!A$%,$!
$&&$%./$#!+#6!8$$%#2C+,,$#!50##$#X!YKRfGG![\\r?!GB!j\^B!D*,!3:6$CC!-$/(!8%#6$#6!6*9:#!*+,?!



Grundlagen der Werbung 

! [s!

6*,,! $%#! *#-$)$,,$#! 2:&)+C%$&($&! G(%)+C+,! $%#$! $#(,1&$./$#6$!A%&5+#-! 8$%)!d$@%1%$#($#!
$&@%$C$#!5*##?!,:2$&#!6%$,$&!6%&$5(!*#-$,1&:./$#!=%&6!Y9-CB!3EdFEL![\U]B!GB!U\[^B!D$)@+2:C<
-$!&+2(!A$&8+#-!8$%!*CC$#!"#6%9%6+$#!6%$!-C$%./$#!d$*5(%:#$#!/$&9:&B!7+2-&+#6!9:#!,(*&5$#!
K&%(%5$#!=%&6!6%$,$,!3:6$CC!#%./(!=$%($&!%#!6$&!A$&8$=%&5+#-,2:&,./+#-!$%#-$,$(@(?!,:#6$&#!
6%$#(!#+&!*C,!`&+#6C*-$!=$%($&$&!3:6$CC$?!=%$! @BQB! 2I&!6*,!G(%)+C+,<f&-*#%,)+,<d$*5(%:#,<
3:6$CC!Y5+&@n!G<f<d<3:6$CC^?!$%#$!A$%($&$#(=%.5C+#-!6$,!G<d<3:6$CC,B!!

")!`$-$#,*(@! @+! 6$)!G<d<3:6$CC!=$&6$#! 8$%! 6$)!G<f<d<3:6$CC! V%#($&9$#%$&$#6$! M*5(:&$#!
5+C(+&$CC$&?! ,:@%*C$&?! 1$&,0#C%./$&!+#6!1,a./:C:-%,./$&!7&(X! YKRfGG![\\r?! GB! j\^!8$&I.5,%./<
(%-(B!A4/&$#6!,%./!6*,!G<d<3:6$CC!C$6%-C%./!*+2!6$#!d$%@!+#6!6%$!6*&*+,!$#(,($/$#6$!d$*5(%:#!
5:#@$#(&%$&(!+#6!6%$!;&:@$,,$!6*@=%,./$#!*+,8C$#6$(?!8$@%$/(!6*,!G<f<d<3:6$CC!6%$!;,a./$!
6$,!d$@%1%$#($#!)%(!$%#B!D%$!$&=*&($($!d$*5(%:#!$&-%8(!,%./!#*./!6%$,$)!3:6$CC!*+,!6$)!'+<
,*))$#,1%$C! @=%,./$#! G(%)+C+,<! +#6! f&-*#%,)+,2*5(:&$#B! R$(@($&$,! ,%#6! 6%$! A*/&#$/<
)+#-,<!+#6!R$&#1&:@$,,$?!E%#,($CC+#-$#!,:=%$!6%$!3:(%9*(%:#!6$,!d$@%1%$#($#?!6%$!C$(@($#6<
C%./!6%$!>*#6C+#-!8$$%#2C+,,$#B!G:)%(! ,:&-(!6%$!A$&8$)*H#*/)$!@+$&,(! 2I&!$%#$!M:C-$!9:#!
9$&,./%$6$#$#!d$*5(%:#$#?!=:!$&,(! %)!7#,./C+,,!6*&*#!$%#$!K*+2/*#6C+#-!6$,!d$@%1%$#($#!
$&2:C-(B!D*,!G<f<d<3:6$CC!8$,./&$%8(!6$)$#(,1&$./$#6!$%#$!7+2$%#*#6$&2:C-$!)$/&$&$&!G(+<
2$#!Y9-CB!KRfGG![\\r?!GB!j\2Bl!GZ>3"DF![\\i?!GB![k[2B^B!D:./!*+./!6%$,$,!3:6$CC!)%(!6$)!@%$C-$<
&%./($($#!E&@=%#-$#!9:#!K*+2&$%@$#!%,(!*+2-&+#6!6$&!*+(:#:)$#!S$&*&8$%(+#-!$%#$&!A$&8$<
8:(,./*2(!9:#!$%#$)!d$@%1%$#($#!#%./(!/*C(8*&!Y9-CB!GZ>3"DF![\\i?!GB![k]^B!

3.6.2 Stufenmodelle 

A%$!%#!K*1%($C!]B[!8$,./&%$8$#?!8$,($/(!@=%,./$#!6$#!)%(!$%#$&!A$&8$)*H#*/)$!-$=I#,./<
($#!'%$C$#?!,:=:/C!05:#:)%,./$&!*C,!*+./!5:))+#%5*(%9$&!L*(+&?!$%#$!-$=%,,$!78/4#-%-5$%(!
9:#$%#*#6$&B!D%$,$!78/4#-%-5$%(!2I/&($!@+!6$&!E#(=%.5C+#-!9:#!G(+2$#):6$CC$#?!6%$!8$,*-$#?!
V6*,,!+#($&,./%$6C%./$!F$%C=%&5+#-$#!,%./!+#($&$%#*#6$&! %#!$%#$&!8$,(%))($#!d%./(+#-!8$<
6%#-$#X! Ydf``E! [\\i?! GB! sU^B! D%$! $%#@$C#$#! G(+2$#! (&$($#! %#! $%#$&! @$%(C%./$#! +#6! C:-%,./$#!
782:C-$!*+2?!=:8$%!N$6$!9:&/$&-$/$#6$!A%&5+#-!6%$!S:&*+,,$(@+#-!2I&!6%$!#*./2:C-$#6$!G(+<
2$!%,(!Y9-CB!df``E![\\i?!GB!sU^B!`&+#69:&*+,,$(@+#-!N$-C%./$&!A$&8$=%&5+#-!%,(!*CC$&6%#-,!6%$!
A*/&#$/)+#-!6$&!A$&8$8:(,./*2(!6+&./!6$#!d$@%1%$#($#!Y9-CB!GZ>AE"`Ed!e!GZ>d7FFELEZKEd!
[\\h?!GB!Uj\^B!

D*,!4C($,($!+#6!@+-C$%./!*+./!6*,!8$5*##($,($!G(+2$#):6$CC!%,(!6%$!9:#!6$)!A$&8$,(&*($-$#!
EC):! R$=%,! $#(=%.5$C($! 7"D7<d$-$CB! D%$,$,! &$./(! $%#2*./! -$/*C($#$!3:6$CC! 8$&+/(! *+2! 6$#!



Grundlagen der Werbung 

! "#!

$%&'!()*+&,!-!))&,)%.,/!01*+2&'34523&%)67!-",)&'&4)/! 08,)&'&44&! +9'!:%&!;&<.';&,&!=5'3&67!

-#&4%'&/! 0>&4%)?<*,4@A6! *,:! -!@)%.,/! 0B5*+A5,:C*,D6! 0$DCE! (FGHI8JIK! L! (FGK1MMINIFBIK!

"OOP7!(E!QRO6E!H%&!;&%!5CC&,!()*+&,2.:&CC&,!5*@A!%4)!:%&!&'4)&!J'*,:$.'5*44&)?*,D!:&'!18S1T

K&D&C!:&'!1*+2&'34523&%)4D'5:7!:&'!;&%2!K&?%U%&,)&,!&''&%@A)!<&':&,!2*447!*2!&%,&!H&'T

;&<%'3*,D!&'?%&C&,!?*!3V,,&,!0$DCE!KWJJI!"OOX7!(E!YQ+E6E!S5'5*+!5*+;5*&,:!4.CC!;&%!:&2!B.,T

4*2&,)&,! 8,)&'&44&! D&<&@3)! <&':&,7! :54! 4%@A! %:&5C&'<&%4&! 4@AC%&ZC%@A! ?*! &%,&2! H*,4@A!

,5@A! >&4%)?! &,)<%@3&C)E! S5:*'@A! <%':! &%,&! G&224@A<&CC&! 9;&'<*,:&,7! :%&! :5'5*+A%,! ?*!

&%,&'!;&4)%22)&,!G5,:C*,D![!%2!8:&5C+5CC!?*2!B5*+![!+9A'&,!4.CCE!

M'.)?!$%&C&'!B'%)%3&,!?E>E!<&D&,!:&'!U'.;C&25)%4@A&,!WU&'5)%.,5C%4%&'*,D!<%':!:%&4&4!=.:&CC!

5*+D'*,:! 4&%,&'! I%,+5@AA&%)! ,.@A! A&*)&! 5C4! J'*,:C5D&! :&'! H&';&<%'3*,D4U'.?&44&! 5,D&T

4&A&,E!(%&!<%':!5*@A!5C4! \]H&';&T^5*4)+.'2&C_!;&?&%@A,&)7!:%&!:&,!H%'3*,D4?*4522&,A5,D!

?<%4@A&,!H&';&;.)4@A5+)!*,:!K&53)%.,!$&':&*)C%@A)`!0(FG=8SM!"OOX7!(E!"ab6EQQ!

3.6.3 Hierarchie-von-Effekten-Modell 

HcA'&,:!:54!G%&'5'@A%&T$.,TI++&3)&,T=.:&CC!?<5'!&;&,+5CC4!&%,&!1;+.CD&!:&'!H&';&<%'3*,D!

;&4@A'&%;)!*,:!4.2%)!5*@A!?*!:&,!()*+&,2.:&CC&,!D&AV')7!4.!*,)&'4@A&%:&)!&4!5CC&':%,D4!:'&%!

=.:&CC&7! :%&! :*'@A! =%@A5&C! K5d! QP#b! :&+%,%&')! <*':&,e! f&',A%&'5'@A%&7! S%44.,5,?T

1))'%;*)%.,4TG%&'5'@A%&! *,:! J&'%,D&4T8,$.C$&2&,)TG%&'5'@A%&E! S%&4&,! =.:&CC&,! C%&D)! ?*T

D'*,:&7! :544! ;&%! &%,&'!H&';&<%'3*,D! 3.D,%)%$&7! 5++&3)%$&! *,:! 3.,5)%$&!B.2U.,&,)&,! ?*2!

I%,45)?!3.22&,!0$DCE!1;4@A,%))!"E"6E!

M5;&CC&!X! ?&%D)!:%&!:'&%!*,)&'4@A%&:C%@A&,!=.:&CC&!2%)! %A'&,!1;+.CD&,!:&'!H%'3*,D42&@A5T

,%42&,E! 1CC&! 5*+D&+9A')&,!=.:&CC&! *,:! :%&! :52%)! ;&4@A'%&;&,&,!H%'3*,D&,! $.,!H&';*,D!

;54%&'&,!5*+!:&2!g'%,?%U!:&4!8,$.C$&2&,)4E!\h,)&'!8,$.C$&2&,)!%4)!&%,!%,:%$%:*&CC&'7!%,)&',&'!

i*4)5,:!:&'!I''&D*,D!.:&'!13)%$%&')A&%)!&%,&4!=&,4@A&,!?*!$&'4)&A&,7!<.;&%!:%&4&'!i*4)5,:!

*,)&'4@A%&:C%@A! %,)&,4%$!4&%,!35,,7!*,)&'4@A%&:C%@A! C5,D!5,:5*&',!35,,!*,:!%2!5CCD&2&%,&,!

5*@A! 5*+! ;&4)%22)&! W;j&3)&! .:&'! I'&%D,%44&! D&'%@A)&)! %4)`! 0=W(IK! "OO"7! (E! Rb6E! I4! %4)! &%,&!

4U&?%&CC&! ^.'2!:&'!13)%$%&'*,D!*,:!<%':!9;C%@A&'<&%4&! ?<%4@A&,! D&'%,D&2!*,:!A.A&2! 8,T

$.C$&2&,)!*,)&'4@A%&:&,E!G.A&4!8,$.C$&2&,)!:'9@3)!&%,!)%&+&'&4!8,)&'&44&!?*!&%,&2!g'.:*3)!

5*4E!>&%2!D&'%,D&,! 8,$.C$&2&,)! 4&)?)! 4%@A!:&'!K&?%U%&,)!35*2!;%4!9;&'A5*U)!,%@A)!2%)!:&'!

H&';*,D!5*4&%,5,:&'!0$DCE!=W(IK!"OO"7!(E!Rb+E!k!B8f81N!"OQ";6E!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
QQ!^9'!;&:&*)452&!1;<5,:C*,D&,!:&'!18S1T^.'2&C!$DCE!1,A5,D7!(E!ll8m7!M5;&CC&!Q!



Grundlagen der Werbung 

! "#!

!"#$%%&

&
'$()*+$(,(-*+$&

&
.%$,()/0$$%/#"1&

2+33"),)4/
566(+786+")3/
9+$(,(-*+$&

.#"/0$$%/%$,()1&

:$(+);$3/
<)="%=$>$)6/
9+$(,(-*+$&

.%$,()/#"/0$$%1&

?$#+);8);! • $%&'(!)*+%,+'-'*.!

• /,01'!2*.'1(3&'456*7!
+%*!8,.'1*0.4+'*!

• $%&'(!)*+%,+'-'*.!

• 9'14*7'!2*.'1(3&'4:
56*7!+%*!8,.'1*0.4+'*!

• 9'14*7'(!)*+%,+'-'*.!

• 9'14*7'!2*.'1(3&'4:
56*7!+%*!8,.'1*0.4+'*!

9+$(,(-*+$& ;< ='1*'*!>!"#$%&%"$?!

"< @4*(.',,6*7(A*5'16*7!
>'(()*&?!

B< C'1&0,.'*(A*5'16*7!
>/%*0.4%*?!

;< C'1&0,.'*(A*5'16*7!
>!"$+&%"$?!

"< @4*(.',,6*7(A*5'16*7!
>'(()*&?!

B< ='1*'*!>!"#$%&%"$?!

;< ='1*'*!>!"#$%&%"$?!

"< C'1&0,.'*(A*5'16*7!
>!"$+&%"$?!

B< @4*(.',,6*7(A*5'16*7!
>'(()*&?!

@,7$%%$&AB&9+$(,(-*+$/=")/C00$D6$)&#$(&E$(7$F+(D8);&.+)&5)%$*)8);&,)&!GHCI&JKKJL&HM&NJ&O&
?GPQ52C''<&JKKAL&HM&RSS1&

D'4!5'1!='1*&4'1013&4'!E%--.!'(!F6'1(.!F61!8*1'76*7!5'1!86G-'1E(0-E'4.<!$%3&4*+%,+4'1.'!

/%*(6-'*.'*! &0H'*! H'1'4.(! '4*'! @4*(.',,6*7! F6! 5'*! H'I%1H'*'*! J01E'*! HFI<! K1%56E.'*!

6*5!EL**'*!(4'!5'(&0,H!H'I6((.!6*5!E14.4(3&!+'101H'4.'*<!8*5'1(!1'074'1'*!7'14*74*+%,+4'1.'!

/%*(6-'*.'*<! M0(! 9'14*7'(:)*+%,+'-'*.:$4'1013&4':J%5',,! 7'&.! 50+%*! 06(N! 50((! 5'1! /%*:

(6-'*.!H4(&'1!E'4*'!@4*(.',,6*7'*!F6!5'-!H'I%1H'*'*!K1%56E.!&0.N!(%*5'1*!50((! ,'547,43&!

'4*'!916*5'4*(.',,6*7!F6!5'1!K1%56E.E0.'7%14'!H'(.'&.<!@4*(.',,6*7(A*5'16*7'*! (4*5! (%-4.!

*43&.!06(!5'1!541'E.'*!O'1H'-0P*0&-'!F6!'1I01.'*N! (%*5'1*!+4',-'&1!06(!5'1!E%*E1'.'*!

K1%56E.'1G0&16*7<!@1(.!*03&!'4*'1!C'1&0,.'*(A*5'16*7'*N!I4'! F<D<! *03&!5'-!/06G!5'(!K1%:

56E.'(N!E%--.!'(!F6!'4*'1!@4*(.',,6*7(A*5'16*7!>+7,<!/=QRR!"SSTN!R<!#U?<!)*!0*5'1'*!O%1.'*V!

W/%*(6-'*.'*!E06G'*!0,(%!K1%56E.'!*43&.N!I'4,!(4'!54'('!76.!G4*5'*N!(%*5'1*!G4*5'*!(4'!76.N!

I'4,!(4'!54'('!E06G'*X!>R)@9@YZ![!DY@\$@)R!"S;SN!R<!"B]?<!OA&1'*5!H'4!5'1!='1*&4'1013&4'!*':

H'*! 5'-! &%&'*! )*+%,+'-'*.! 063&! '4*'! E,01'! 2*.'1(3&'456*7! +%*! 8,.'1*0.4+^1%56E.'*! +%:

106(7'('.F.!I415N!(%!4(.!'4*'!7'14*7'!2*.'1(3&'456*7!+%*!0,.'1*0.4+'*!K1%56E.'*!'4*'!D'54*:

76*7!G_1!54'!9'14*7'(:)*+%,+'-'*.:$4'1013&4'!>+7,<!JQR@Y!"SS"N!R<!#B?<!

M'1! 514..'!O41E6*7(-'3&0*4(-6(! 4(.! 54'!M4((%*0*F:8..14H6.4%*(:$4'1013&4'<! M4'('! ('.F.! (%:

I%&,! '4*'*!&%3&4*+%,+4'1.'*!/%*(6-'*.'*! 0,(! 063&! '4*'! 7'14*7'!2*.'1(3&'456*7! +%*!/%*:

E611'*F^1%56E.'*!+%106(<! W916*5_H'1,'76*7!&4'1H'4! 4(.N!50P!54'!Y'F4^4'*.'*! 4&1'!@*.(3&'4:

56*7! G_1! '4*!K1%56E.! +%1! (43&!6*5!0*5'1'*! 1'3&.G'1.47'*!-_(('*X! >JQR@Y!"SS"N! R<! #B?<!D'4!

5'1! M4((%*0*F:8..14H6.4%*(:$4'1013&4'! E%--.! '(! '1(.! F6! '4*'1! C'1&0,.'*(A*5'16*7<! `03&!

5'-! /06G! '4*'(! K1%56E.'(! I'15'*! *'H'*! 5'*! ^%(4.4+'*! J'1E-0,'*! 063&! 54'! *'70.4+'*!



Grundlagen der Werbung 

! "#!

$%&'()*%! +,-./0)&1!2345&-.! %+! 65! %,7%&!8,++37)761! )*+3! %,7%(!9:)7757;+65+/)741! '3((/<!

85&-.! :3+,/,=%! >5?2%&/57;!2,&4! 4,%! %7/+/)74%7%! 8,++37)76! &%456,%&/! @=;*<!$A9BC! "DD"1! 9<!

EFG<!

3.6.4 Elaboration-Likelihood-Modell 

8)+! HB*)03&)/,37IJ,'%*,.334I$34%**! 0%+);/1! 4)++! %+! 62%,! K%;%! ;,0/1! 0%,! 4%7%7! :%&+5)+,=%!

L3((57,')/,37!B,7+/%**57;+M74%&57;!0%2,&'%7!')77N! @>CAO9AO!P!KQJ9AO!P!>LBCR!"DDS1! 9<!

"F#G<!8)+!T#EU!=37!C,-.)&4!V%//W!574! X3.7!R<!Y)-,3::3!%7/2,-'%*/%!$34%**1!)5-.!Z%&)&0%,I

/57;+IK).&+-.%,7*,-.'%,/+I$34%**! ;%7)77/1! ?M**/! 57/%&!4,%![2%,IV&36%++I$34%**%!574!57/%&I

+-.%,4%/!62,+-.%7!%,7%(!6%7/&)*%7!574!%,7%(!:%&,:.%&%7!K%;!4%&!Q7?3&()/,37+=%&)&0%,/57;!

@=;*<! $A9BC! "DD"1! 9<! EU??<G<! 8,%! [2%,IV&36%++I$34%**%! ;%.%7! 4)=37! )5+1! 4)++! HC%6,:,%7/%7!

$3/,=)/,371!\M.,;'%,/!574!]%*%;%7.%,/!.)0%71!+,-.!(,/!>&;5(%7/%7!^0%&!4,%!_5)*,/M/!4%+!0%I

23&0%7%7!V&345'/+!)5+%,7)74%&65+%/6%7N! @$A9BC!"DD"1!9<!EUG<!8,%+!.)/!65&!\3*;%1!4)++!0%,!

.3.%(! Q7=3*=%(%7/! 4%+!C%6,:,%7/%7! 4,%!K,&'57;! 4%&!K%&057;! =3&! )**%(! =37! 4%&!_5)*,/M/!

4%&!>&;5(%7/%!)0.M7;/! @=;*<!$A9BC!"DD"1! 9<! EEG<!`,%&0%,!.)74%*/! %+! +,-.!5(!4%7!6%7/&)*%7!

K%;<! O)-.! V%//W! 574! Y)-,3::3! 0%+/%./! 0%,! 4,%+%(!K%;! %,7%! .3.%!$3/,=)/,37! 0%,! 4%&! >5?I

7).(%0%&%,/+-.)?/!4%&!:%&+5)+,=%7!L3((57,')/,37<!8%7!>&;5(%7/%7!2,&4! +3&;?M*/,;! 65;%I

.a&/!574!+,%!2%&4%7!^0%&4)-./1!23&)5?.,7! +,-.!4%&!L37+5(%7/! +%,7%!%,;%7%!B,7+/%**57;!65!

4%&!$)&'%!34%&!65!4%(!V&345'/!0,*4%/!@=;*<!$A9BC!"DD"1!9<!EE!b!!KQJ9AO!P!>LBCR!"DDS1!9<!"F#G<!

J,%;/!0%,!%,7%&!K%&0%()c7).(%!%,7!;%&,7;%+!Q7=3*=%(%7/!4%+!L37+5(%7/%7!=3&1!+3!.)74%*/!

%+!+,-.!4)0%,!5(!4%7!:%&,:.%&%7!K%;!4%&!Q7?3&()/,37+=%&)&0%,/57;<!8)+!0%4%5/%/1!4)++!'%,I

7%!$3/,=)/,37!=37!9%,/%7!4%+!C%6,:,%7/%7!0%+/%./1!4%7!>&;5(%7/%7!65!?3*;%7!574!+,-.!45&-.!

4,%+%!^0%&6%5;%7!65! *)++%71! +374%&7!4)++!+/)//4%++%7!4,%!K,&'57;!4%&!K%&057;!=37!M5c%I

&%71!30%&?*M-.*,-.%7!B,7?*^++%7!)0.M7;/1!2,%!6<d<!4,%!>//&)'/,=,/M/!4%&!4)&;%+/%**/%7!$34%**%1!

4%&!Be:%&/%7+/)/5+!=37!_5%**%7!34%&!4%&!`5(3&!4%&!K%&057;! @=;*<!$A9BC!"DD"1! 9<! EEG<! [5!

4,%+%7!$34%**%7! 'a77%7!4%(65?3*;%! )5-.!:&3(,7%7/%!R%+/,(37,)*+! 6M.*%71! 4,%! %0%74,%+%7!

[2%-'!%&?^**%7!574!45&-.!>//&)'/,=,/M/!4,%!B,7+/%**57;!4%+!L37+5(%7/%7!65(!V3+,/,=%7!M7I

4%&7!+3**%7! @=;*<!>0+-.7,//!f<"G<! Q7!)74%&%7!K3&/%7g! X%! +/M&'%&!4)+! Q7=3*=%(%7/1!4%+/3!%.%&!

2,&4! 4,%! B,7+/%**57;! 4%+! L37+5(%7/%7! =37! 4%(! Q7.)*/! 4%&! ;%+:&3-.%7%7!K3&/%! 574! 7,-./!

=37!4%7!30%&?*M-.*,-.%7!Y.)&)'/%&,+/,'%7!0%%,7?*5++/!@=;*<!>CAO9AO!P!KQJ9AO!P!>LBCR!"DDS1!9<!

"F#?<G<!!

KM.&%74! )**%&4,7;+! 0%,! .3.%(! Q7=3*=%(%7/! 4%+! C%6,:,%7/%7! 4,%! B,7+/%**57;+M74%&57;! 65!

%,7%&!$)&'%!34%&!%,7%(!V&345'/!*)7;?&,+/,;!+/)0,*!574!;%;%7^0%&!L&,/,'!&%+,+/%7/!,+/1!+3!,+/!+,%!



Grundlagen der Werbung 

! "#!

$%&!%&'%(!)%($*'+!,&-!'&%.(&+%,!/'0120%,%'-!3%'&+%(!24'+!4'542-%'.!*'.!6*.%,!2%&75-!$%8

%&'92*::$4(! ;0+2<!=>?@A!B##BC! ?<! DDE<!F&%($%&! :-%22-! :&75!.&%! G(4+%C!34''! %&'!H1':*,%'-!.&%!

=1-&04-&1'!54-C! .%'!I(+*,%'-%'!.%(!)%($*'+! 6*! 912+%'C!*'.!34''!'&75-<!IA>J?>JC!)/K?>J!!

*'.!IH@AL!;B##MC!?<!BM#E!54$%'!5&%(6*!912+%'.%!I'-31(-N!OP%!(%2%04'-%(!%&'!L5%,4!&:-C!.%:-1!

%5%(! :&'.! .&%! Q*5R(%(! 4*75!3&22%':C! .%'!I(+*,%'-%'!I*9,%(S:4,S%&-! 6*! 6122%'! *'.! .45%(!

3&(.!%:!4*75!3%:%'-2&75!345(:75%&'2&75%(!:%&'C!.4::!.%(!6%'-(42%!)%+!.%(!/'91(,4-&1':0%(8

4($%&-*'+!+%3T52-!3&(.U<!

3.7 Werbewirkungsmessung 

V%&!)%($%,4W'45,%'!&:-!%:!9X(!Y'-%('%5,%'!01'!+(1W%(!V%.%*-*'+!6*!X$%(Z(X9%'C!&'!3%28

75%(!)%&:%!.&%!3%($2&75%'!IS-&0&-T-%'!%(912+(%&75!34(%'!1.%(!'&75-<!?752&%W2&75!:&'.!:1275%!

=4W'45,%'!,&-!515%'!H1:-%'!0%($*'.%'!*'.! 9X5(%'! 6*!%'-:Z(%75%'.%'!)&(S*'+%'!$%&,!

H1':*,%'-%'C! .&%! 2%-6-%'.2&75! 4*75!I*:3&(S*'+%'! 4*9! .4:!Y'-%('%5,%'! :%2$:-! 54$%'<! [&%!

=%::*'+!.%(!)%($%3&(S*'+!3&(.!01'!=4(S-91(:75*'+:*'-%('%5,%'!.*(75+%9X5(-<!I*9+(*'.!

.%(!515%'!H1:-%'!.%(!=4(S-91(:75*'+C!@(5%$*'+:8\(1$2%,4-&S%'!*'.!,4'+%2'.%(!Q%&-!3&(.!

.&%!)%($%3&(S*'+:,%::*'+!5T*9&+!0%('4752T::&+-C!1$3152!:&%!%&'%'!+(*'.2%+%'.%'!V%:-4'.8

-%&2!&'!.%(!H1,,*'&S4-&1':Z24'*'+!.4(:-%22-!;0+2<!?]F)@/^@A!_!?]FAILL@J@]H@A!B##`C!?<!""DE<!

=&-5&29%!01'!.(%&!0%(:75&%.%'%'!L%:-0%(945(%'!S4''!.&%!)%($%3&(S*'+!+%,%::%'!3%(.%'<!?1!

S4''!.&%!=%::*'+!01(C!3T5(%'.!*'.!'475!.%(!)%($%,4W'45,%!%(912+%'<![&%!H1'-(122%!01(!

.%(! 3%($2&75%'! IS-&0&-T-! 3&(.!,&--%2:!!"#$#%$%! .*(75+%9X5(-<! [&%:%! *'-%(:*75%'! .&%!)&(S8

:4,S%&-!01'!I2-%('4-&0%'!.%(!)%($%,&--%2+%:-42-*'+<!V%&!.%'!\(%-%:-:!3%(.%'!\%(:1'%'!4*:!

.%(!Q&%2+(*ZZ%! 6*!0%(:75&%.%'%'!)%($%,&--%2'!$%9(4+-!*'.! &5(%!A%4S-&1'%'!.4(4*9! %(94::-<!

I'54'.! .%::%'! S4''! .&%! 6*SX'9-&+%!)%($%,&--%2+%:-42-*'+! 4'+%Z4::-! 3%(.%'<! I*75! /.%%'!

SR''%'!.*(75!%&'%'!\(%-%:-!4*9! &5(%![*(75:%-6*'+:S(49-!*'.!:1,&-!4*75!4*9! &5(%!)&(S:4,8

S%&-! X$%(Z(X9-!3%(.%'<! ?122! .&%!)%($%3&(S*'+!3T5(%'.! %&'%(!)%($%,4W'45,%! +%,%::%'!

3%(.%'C! :1! SR''%'! 4'54'.! 01'! &"'()*+,%$-.*#+! +2%&75,TW&+! 3%75:%2'.%! Q&%2+(*ZZ%'8

?-&75Z(1$%'! &'! (%+%2,TW&+%'! I$:-T'.%'! 6*! 3%($%$%61+%'%'! ^%.T75-'&:04(&4$2%'! $%9(4+-!

3%(.%'<!!/%$$#%$%! .4+%+%'!3%(.%'!'475! %&'%(!)%($%S4,Z4+'%! %(51$%'<![&%!)&(S:4,S%&-!

%&'%(! 3%($2&75%'! IS-&0&-T-! 3&(.! 42:1! (X7S$2&7S%'.! +%Z(X9-<! )&%.%(%(S%''*'+:-%:-:! :13&%!

@(&''%(*'+:-%:-:!:&'.!.4$%&!.&%!$%.%*-:4,:-%'!L%:-:!;0+2<!HK>??!B##aC!?<!b#B9<E<!!



Grundlagen der Werbung 

! "#!

$%&'!(')*'+%),-&./0'//-&.! ,1&&! 122')3%&./! &-)! 31&&! 3-)45.'675)8!+')3'&9!+'&&! :-;<)!

=%'2.)>?'&!3'6%&%')8!+-)3'&@!A%'/'!,>&&'&!:-0!'%&'&!12/!>,<&<0%/45'!B)>?'&!;')/81&3'&!

+')3'&9!+%'!:@C@!3')!$)2>/!<3')!3')!B'+%&&9!3')!3-)45!'%&'!(')*',10D1.&'!'))'%458!+-)3'!

E;.2@!FGBB$!HIIJ9!K@!"L#M@!=-0!1&3')'&!,>&&'&!1-45!&%458>,<&<0%/45'!B)>?'&9!+%'!N&3%,1O

8<)'&9!67)!31/!P1-6;')5128'&!3'/!P<&/-0'&8'&!-&8')/-458!+')3'&@!Q'8:8')'/!2R//8!/%45!122')O

3%&./!/45+')')!')61//'&!-&3!&145+'%/'&!E;.2@!CSTFNUB$F!V!CWTQ$F!V!KXTQYNXT!HI##9!K@!ZI[M@!

A%'!\'//-&.!/4527//'28!/%45!%&!3)'%!]'/8;')615)'&!1-6^!$%&/8'22-&./8'/89!$)%&&')-&./8'/8!-&3!

Y-60'),/10,'%8/8'/8@!

3.7.1 Einstellungstests 

A%'!$%&/8'22-&.!:-!'%&'0!_)<3-,8!518!.)<?'!Y-/+%),-&.'&!1-6!3%'!P1-61*/%458!'%&'/!P<&/-O

0'&8'&@!K<!8)%88!'%&'!P1-61*/%458!&-)!31&&!'%&9!+'&&!3%'!$%&/8'22-&.!:-!'%&'0!_)<3-,8!<3')!

:-!'%&')!\1),'!D</%8%;!%/8@!A1)1-/!'&8/8'58!3%'!Y&&150'9!31//!'%&'!D</%8%;'!$%&/8'22-&./R&3'O

)-&.! 1-45! '%&'! `')R&3')-&.! 3')! P1-61*/%458! 0%8! /%45! :%'58! E;.2@! PQGKK! HIIa9! K@! #I#M@! A%'!

P1-61*/%458!-&3!3%'!310%8!:-/100'&5R&.'&3'!$%&/8'22-&./R&3')-&.!+')3'&!;<)!-&3!&145!

3')!(')*'01?&150'!-&8')/-458@!Y22')3%&./!.%*8!'/!*'%!3%'/')!b<)0!3')!(%),-&./0'//-&.!

P)%8%,9!3%'!3%'!Y-//1.',)168!%&!b)1.'!/8'228@!=-0!'%&'&!R&3')8!/%45!3%'!$%&/8'22-&.!'%&'/!P<&O

/-0'&8'&! &%458! %00')! ;<)! 3'0! P1-69! /<&3')&! ')/8! 31&1459! +%'! '/! 1-/! 3')! B')%&.'/O

N&;<2;'0'&8OT%')1)45%'!*',1&&8!%/8!E;.2@!Y*/45&%88!"@Z@"@M@!=-0!1&3')'&!2%'.8!'%&!c&8')/45%'3!

:+%/45'&!3')!$%&/8'22-&.! :-0!_)<3-,8! -&3!3')!$%&/8'22-&.! :-!3')!(')*-&.! ;<)@! K<!+-)3'!

')+%'/'&9! 31//!3%'!$%&/8'22-&.! :-! '%&')!(')*-&.!1-45!3%'!$%&/8'22-&.! :-!3'0!*'+<)*'&'&!

_)<3-,8!*''%&62-//8@!A%'/!,1&&!*'%!3')!(%),-&./0'//-&.!:-!GD')18%<&12%/%')-&./D)<*2'0'&!

675)'&!E;.2@!PQGKK!HIIa9!K@!#I"6@M@!

3.7.2 Erinnerungstests 

A%'!\'//-&.!3')!(')*'')%&&')-&.!*'/%8:8!'%&'!:'&8)12'!K8'22-&.!%&!3')!(')*'+%),-&./0'/O

/-&.@!\%8!%5)!,1&&!6'/8.'/8'228!+')3'&9!+'245'!N&6<)018%<&'&!'%&')!(')*'01?&150'!%&!+'2O

45')!b<)0!%0!B'3R458&%/!.'/D'%45')8!+-)3'&@!A%'!:+'%!+%458%./8'&!\'//-&./0'85<3'&!/%&3!

3')! F'4122O]'/8! E$)%&&')-&./+%),-&.M! -&3! 3')! F'4<.&%8%<&O]'/8! E(%'3')'),'&&-&.M! E;.2@!

KXT($NB$F!V!KXTFY]]$U$XP$F!HIId9!K@!"La!e!CSTFNUB$F!V!CWTQ$F!V!KXTQYNXT!HI##9!K@!ZI[M@!!

C'%! 3'&! !"#$%%&'"()(9! 1-45! 12/! F'D)<3-,8%<&/O]'/8/! *':'%45&'89! +%)3! :+%/45'&! :+'%! ;')O

/45%'3'&'&!`1)%1&8'&!-&8')/45%'3'&@!K<!,>&&'&!3%'!]'/8/!'&8+'3')!.'/878:8!<3')!-&.'/878:8!



Grundlagen der Werbung 

! "#!

$%&'()*+,(&-!.*&$*/!01)23!45678!#99#:!63!;9<=3!>*-?-*&*@!A@-!$*&!,B2A'(*!8*'C22DE*@-:!$*&!*A/*!

CF-A1*!7&A//*&%/)! C/!$A*!G*&B*HCI/C(H*!%/$!$A*!B*.J&B*/*/!K&J$%F-*! 1J&C%@@*-?-3!L*A!

$A*@*&!MC&AC/-*!FN//*/! O*$J'(!F*A/*!PC@@A1*/!Q*$R'(-/A@&*@-*!%/-*&@%'(-!.*&$*/3!SA*@!)*D

@'(A*(-! ,B*&! $A*! )*@-,-?-*/!8*'C22DE*@-@:! C%'(! C2@! TUA$*$!8*'C22DE*@-@V! B*?*A'(/*-3!4A-! $A*D

@*H!M*&+C(&*/!FN//*/!@J.J(2!CF-A1*!C2@!C%'(!PC@@A1*!7&A//*&%/)@.*&-*!)*H*@@*/!.*&$*/:!

A/$*H!$*&!L*+&C)-*! *A/*!Q*$R'(-/A@@-,-?-*! A/! WJ&H! *A/*@!XA/.*A@*@! ?%! K&J$%F-FC-*)J&A*/:!

4C&F*//CH*/! J$*&! D@YHBJ2*/! *&(R2-3! S%&'(! $A*! 4*@@%/)! $*&! PC@@A1*/! Q*$R'(-/A@A/(C2-*!

FN//*/!8,'F@'(2,@@*!$C&C%@!)*?J)*/!.*&$*/:!A/.A*+*&/!*A/*!G*&B*BJ-@'(C+-!AH!Q*$R'(-/A@!

)*B2A*B*/!A@-!01)23!6ZXG7[Q78!\!6ZX8UEE7]7Z^78!#99_:!63!"`a=3!

S*&!?.*A-*!E*@-!?%&!4*@@%/)!$*&!7&A//*&%/)!A@-!$*&!!"#$%&'('$&)*"+(3!SA*@*!4*-(J$*!%/-*&D

@%'(-!$A*!GA*$*&*&F*//%/)!$*&!G*&B%/)3!L*A!$A*@*H!M*&+C(&*/!FC//!*@!C22*&$A/)@!C%'(!?%!

*&(*B2A'(*/! W*(2*&/! FJHH*/:! A/$*H! /A'(-! %/-*&@'(A*$*/! .*&$*/! FC//:! JB! $A*! L*+&C)-*/!

B*.*A@*/!.J22*/:!*A/!)%-*@!Q*$R'(-/A@!?%!(CB*/:!J$*&!JB!@A*!@A'(!*A/+C'(! A&&*/3!6JHA-! A@-!*@!

1J/!R%I*&@-*&!]J-.*/$A)F*A-:!$C@@!^J/-&J22+&C)*/!)*@-*22-!.*&$*/:!%H!$A*@*!W*(2*&! ?%!1*&D

H*A$*/3!U2@!^J/-&J22*!.*&$*/!G*&B*HA--*2!1*&.*/$*-:!$A*!$*&!L*+&C)-*!/A'(-!F*//*/!FC//3!

U/(C/$! $*@@*/! FN//*/! $A*O*/A)*/! *&+C@@-!.*&$*/:! $A*! ?%1*&2R@@A)! )*C/-.J&-*-! (CB*/! 01)23!

6ZXG7[Q78! \! 6ZX8UEE7]7Z^78! #99_:! 63! "`a=3! S*@! G*A-*&*/! 2C@@*/! @A'(! B*AH! FJ/-&J22A*&-*/!

8*'J)/A-AJ/DE*@-!$&*A!U&-*/!%/-*&@'(*A$*/3!b%H!*A/*/!FC//!*A/!TcC\]*A/D8*'J)/A-AJ/DE*@-V!

$%&'()*+,(&-!.*&$*/3!L*A!$A*@*H!E*@-!.*&$*/!$*/!L*+&C)-*/!1*&@'(A*$*/*!G*&B%/)*/!1J&D

)*2*)-:!B*A!$*/*/!@A*!C/)*B*/!H,@@*/:!JB!@A*!$A*@*!.A*$*&*&F*//*/!J$*&!/A'(-3!L*A!$*/!1J&)*D

2*)-*/!G*&B%/)*/!(C/$*2-!*@!@A'(!?%&!*A/*/!XR2+-*!%H!*dA@-A*&*/$*!%/$!?%&!C/$*&*/!XR2+-*!

%H!*&+%/$*/*!B?.3! +C2@'(*!U2-*&/C-A1*/3!SA*! ?.*A-*!E*@-H*-(J$*! A@-! $*&! TGC(2?.C/)-*@-V:!

B*A!$*H!$A*!B*+&C)-*/!K*&@J/*/!?.*A!J$*&!H*(&!G*&B%/)*/!1J&)*2*)-!B*FJHH*/3!U%@!$A*D

@*/!H,@@*/! @A*! C%@.R(2*/:!.*2'(*! @A*! ?%1J&! @'(J/!)*@*(*/!(CB*/3!S*&! TQ2JBC2-*@-V! A@-!$A*!

$&A--*!MC&AC/-*!$*&!8*'J)/A-AJ/DE*@-@3!SA*!M*&@%'(@P*&@J/*/!B*FJHH*/!(A*&B*A!@J.J(2!C22*!

e&@P&%/)@@-AH%2A!C2@!C%'(!+C2@'(*!U/-.J&-*/!?%!*A/*H!b*A-P%/F-!1J&)*2*)-3!U%@!$A*@*/![-*H@!

H,@@*/!$A*!L*+&C)-*/!/%/!C%+?*A)*/:!.*2'(*!A/!$*&!5&A)A/C22A@-*!C%+)*?*A)-!.%&$*/!01)23!45D

678!#99#:!63!;9<=3![H!Q*)*/@C-?!?%!$*H!8*'C22DE*@-!.A&$!HA-!$*H!8*'J)/A-AJ/DE*@-!.*/A)*&!

Q*$R'(-/A@2*A@-%/)!)*+J&$*&-3!7@!FC//!2*$A)2A'(!)*H*@@*/!.*&$*/:!JB!,B*&(C%P-!*A/!^J/-CF-!

?%&!G*&B%/)!@-C--)*+%/$*/!(C-3!S*&!8*'C22DE*@-!)*(-!@JHA-!-A*+*&!A/!$C@!S*-CA2!%/$!?*A)-!C%+:!

JB!*A/*!A/(C2-2A'(*!U%@*A/C/$*&@*-?%/)!HA-!$*&!G*&B*BJ-@'(C+-!@-C--)*+%/$*/!(C-!01)23!^5ED

>78!\!L[747>!;___:!63!;9;f=3!



Grundlagen der Werbung 

! ""!
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4 Grundlagen der Markenpolitik 

4.1 Identitätsbasiertes Markenmanagement 
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4.1.1 Markenidentität 

P#($&!3*&5$#%6$#(%(4(!9$&,($/(!)*#!6*,!G$C8,(8%C6!6$&!3*&5$!*+,!G%./(!6$,!P#($&#$/)$#,B!
VG%$!+)2*,,(!6%$!$,,$#(%$CC$#!+#6!=$,$#,1&4-$#6$#!3$&5)*C$!$%#$&!3*&5$X!YEGZ>!e!M"GZ>Ed!
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4.1.1.1 Markenherkunft 
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&4+)C%./! 8$-&$#@8*&! %,(?! ,:#6$&#! 8$&I.5,%./(%-(! *+./! 6%$! 5+C(+&$CC$! +#6! %#,(%(+(%:#$CC$! D%<
)$#,%:#!Y9-CB!QEZKEd![\Ui!l!QR"LD7!e!QPd37LL![\\]?!GB!]r22B^B!D%$!-$:-&*1/%,./$!>$&5+#2(,<
6%)$#,%:#!+)2*,,(!6%$!5:#(%#$#(*C$?!#*(%:#*C$?!&$-%:#*C$!+#6!C:5*C$!78-&$#@+#-!6$&!3*&5$?!
=:&*#!L*./2&*-$&! ;&:6+5($! +#6!3*&5$#! :2()*C,! 8$=$&($#B! G:)%(! 8*+$#! 9$&,./%$6$#$!P#<
($&#$/)$#! *+2! 6%$! -$:-&*1/%,./$!3*&5$#/$&5+#2(! +#6! ,$(@$#! 6%$,$! -$@%$C(! %#! 6$&!3*&5$#<
5:))+#%5*(%:#!$%#B!D:./!*+./!6%$!5+C(+&$CC$!D%)$#,%:#!5*##!$%#$#!1&4-#*#($#!E%#2C+,,!*+2!
6%$!3*&5$#/$&5+#2(!+#6!6*&*+22:C-$#6!*+2!6%$!75(%9%(4($#!6$,!3*&5$#)*#*-$)$#(,!/*8$#B!
G./C%$HC%./!%,(!6%$!-$:-&*1/%,./$!>$&5+#2(!6+&./!6%$!=*./,$#6$!"#($&#*(%:#*C%(4(!+#6!`C:8*<

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Ui!%#2:&)*(%:#!./+#5n!VG./CI,,$C%#2:&)*(%:#?!6%$!2I&!6$#!K+#6$#!8$%!6$&!K*+2$#(,./$%6+#-!8$,B!=%./(%-!
%,(!+#6!*#6$&$!"#2:&)*(%:#$#!$&,$(@$#!:6$&!8I#6$C#!5*##!Y@BQB!3*&5$?!;&$%,?!E&-$8#%,,$!9:#!;&:6+5(<
($,(,!$(.B^X!YEGZ>![\Ui^!
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C%,%$&+#-!#%./(!%))$&!$%#6$+(%-!$&5$##8*&?!=$,/*C8!6%$!L*./2&*-$&!*+2!6%$!,:-$#*##($#!b.+C<
(+&*C! .+$,cUk!@+&I.5-&$%2$#B!D%$,$! ,%#6! :2()*C,! -&$%28*&$&! *C,! ,1$@%2%,./$?! -$:-&*1/%,./$! "#<
2:&)*(%:#$#!@+)!>$&5+#2(,C*#6!+#6!50##$#!6$##:./!$%#$!-$=%,,$!d%./(+#-!@+&!-$:-&*1/%<
,./$#!78-&$#@+#-! -$8$#B! D%$! 6&%(($! +#6! ,:)%(! C$(@($!D%)$#,%:#! %,(! 6%$! %#,(%(+(%:#$CC$!>$&<
5+#2(!+#6!-%8(!7+,5+#2(!I8$&!6$#!P&,1&+#-!$%#$&!3*&5$! %#!$%#$&!8$,(%))($#!Q&*#./$!:6$&!
f&-*#%,*(%:#B!G:!50##$#!3*&5$#!,(*&5!)%(! %/&$&!3+(($&)*&5$! %#!S$&8%#6+#-!-$8&*./(!=$&<
6$#B!'+!6$#!=%./(%-$#!K:)1:#$#($#!6$&!%#,(%(+(%:#$CC$#!>$&5+#2(!@4/C$#!6%$!Q&*#./$#8&4+<
./$?!6%$!P#($&#$/)$#,5+C(+&!+#6!6%$!P#($&#$/)$#,-&I#6$&B!D%$!3*&5$#%6$#(%(4(!5*##!9:&!
*CC$)!9:#!6$#!P#($&#$/)$#,-&I#6$&#!+#6! <2I/&$&#! ,(*&5!8$$%#2C+,,(!+#6!-$1&4-(!=$&6$#B!
Q$%,1%$C,=$%,$!,($/(!D&B!ZC*+,!>%11!*C,!P#($&#$/)$#,2I/&$&!)%(!,$%#$)!L*)$#!2I&!6%$!J+*C%<
(4(! 6$&! ;&:6+5($! 6$&! Q*8a#*/&+#-,)*&5$! b>%11c?! =:6+&./! 6$&! %#,(%(+(%:#$CC$! Q$@+-! 9:)!
L*./2&*-$&!=*/&-$#:))$#!+#6!%6$#(%2%@%$&(!=$&6$#!5*##!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE!
[\\]?!GB!Uh2B^B!!

'+,*))$#-$2*,,(!6$2%#%$&$#!QR"LD7!+#6!QPd37LL!Y[\\]?!GB!]h^!6%$!3*&5$#/$&5+#2(!*C,!V`$<
,*)(/$%(! *CC$&! -$:-&*1/%,./$#?! 5+C(+&$CC$#! +#6! %#,(%(+(%:#$CC$#! E%#2CI,,$?! 6%$! 2$,(C$-$#?! 9:#!
=:?! =$)! :6$&! =*,! $%#$! 3*&5$! $#(,(*))(XB! D+&./! 6%$! >$&9:&/$8+#-! 6$&! $%#@$C#$#! >$&<
5+#2(,2*.$(($#! 5*##! 6*,! 3*&5$#)*#*-$)$#(! 6%$! =*/&-$#:))$#$! >$&5+#2(! $%#$&! 3*&5$!
C*#-2&%,(%-!9$&4#6$&#!+#6!1&4-$#!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE![\\]?!GB![\^B!

4.1.1.2 Markenvision 

D%$!3*&5$#9%,%:#!5C4&(!6%$!M&*-$!bA:/%#!=:CC$#!=%&_c!+#6!8$@%$/(!,%./!%6$#(%(4(,,(%2($#6!*+2!
6*,!'+5+#2(,9$&/*C($#!6$&!3*&5$B!G%$!&$1&4,$#(%$&(!$%#$#!=$,$#(C%./$#!Q$,(*#6($%C!6$&!3*&<
5$#%6$#(%(4(! +#6! -%8(! 6%$! *+2! 2I#2! 8%,! @$/#! g*/&$! *+,-$C$-($!E#(=%.5C+#-,&%./(+#-! 9:&! Y9-CB!
QR"LD7![\\s?!GB!U\k^B!>%$&2I&!=$&6$#!8%C6/*2(<$):(%:#*C$!R$%(C%#%$#!$#(=%.5$C(?!6%$!,./C%$H<
C%./!6%$!Q$6$+(+#-!+#6!M+#5(%:#!6$&!3*&5$!8$%!6$&!d$*C%,%$&+#-!6$&! C*#-2&%,(%-$#?! ,(&*($-%<
,./$#!P#($&#$/)$#,@%$C$!!6*&,($CC$#!,:CC$#!Y9-CB!78,./#%((!]B[^B!D%$!3*&5$#@%$C$!,%#6!N$6:./!
5:#5&$(%,%$&($&!+#6!6+&./!$%#$#!5C$%#$&$#!'$%(&*/)$#!-$5$##@$%./#$(!Y9-CB!QPd37LL!e!QR"L<
D7!e!L"FGZ>KE![\\]?!GB![[^B!D%$!3*&5$#9%,%:#!6%$#(!,:)%(!$/$&!*C,!V3:(%9*(%:#,<!+#6!"#,1%&*(%<
:#,v+$CC$?! 6%$! 6%$! @+5I#2(%-$! E#(=%.5C+#-! $%#$&!3*&5$! 2I&! 6%$! %#($&#$#!Q$@+-,-&+11$#! $&<
2*,,8*&!)*./(X!YQR"LD7![\\s?!GB!U\k^B!R$(@($#6C%./!*-%$&(!6%$!3*&5$#9%,%:#!*C,:!*C,!K::&6%#*<
(%:#,2+#5(%:#! I8$&! 6%$! '$%(! +#6! ,($CC(! $%#! +#($&#$/)$#,=$%($,?!)%(! 6$#!3*&5$#@%$C$#! 5:#<
2:&)$,!>*#6$C#!,%./$&!Y9-CB!QPd37LL!e!>7R7G'fS"Z>!e!>E337LL![\U[?!GB!ih^B!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Uk!D(n!K+C(+&$CC$!7#/*C(,1+#5($!
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4.1.1.3 Markenkompetenz 

L$8$#!6$&!3*&5$#/$&5+#2(!6%$#(!*+./!6%$!3*&5$#5:)1$($#@!*C,!Q*,%,!2I&!6%$!"6$#(%(4(!$%#$&!
3*&5$B!3%(!6$&!Q$*#(=:&(+#-!6$&!M&*-$!bA*,!50##$#!=%&_c!&$1&4,$#(%$&(!,%$!6%$!,1$@%2%,./$#!
:&-*#%,*(%:#*C$#!M4/%-5$%($#!$%#$,!P#($&#$/)$#,!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ>KE![\\]?!GB!
[\^B!G%$!-%8(!*#?!%#!=$C./$)!Q$&$%./!6%$!3*&5$!$%#$#!/:/$#!L+(@$#!2I&!6$#!L*./2&*-$&!8%$($(?!
+#6! -&$%2(! 6*8$%! *+2! 8$,(%))($?! &$C$9*#($! d$,,:+&.$#! +#6! K:)1$($#@$#! 6$,!3+(($&+#($&<
#$/)$#,!@+&I.5!Y9-CB!QR"LD7!e!QPd37LL![\\]?!GB![h^B!f2(!=%&6!6$&!Q$-&%22!%#!4C($&$#!3*&5$#<
2I/&+#-,*#,4(@$#! *+./! *C,! Ga#:#a)! 2I&! 6%$! ;&:6+5(v+*C%(4(! 9$&=$#6$(B! D%$,$! Q$-&%22,6$+<
(+#-!-%8(! N$6:./!#+&! ,$/&!9$&5I&@(!6*,! $%-$#(C%./$!S$&,(4#6#%,!6$&!3*&5$#5:)1$($#@!=%$<
6$&B! G./C%$HC%./! =$&6$#! 6%$! "#($&6$1$#6$#@$#! @=%,./$#! 6$&! 3*&5$! +#6! %/&$&! E#(,($/+#-!
*+H$&*./(!-$C*,,$#?!=$C./$! N$6:./!*#/*#6!6$,! %6$#(%(4(,8*,%$&($#!3*&5$#2I/&+#-,*#,*(@$,!
*+,,./C*--$8$#6!,%#6?!6*!6%$!3*&5$!C$(@($#6C%./!*C,!6*,!E&-$8#%,!6$&!&%./(%-$#!K:)8%#*(%:#!
6$&!P#($&#$/)$#,&$,,:+&.$#!9$&,(*#6$#!=%&6B!7+,!6%$,$&!K:)8%#*(%:#!$#(,($/(!,./C%$HC%./!
$%#$!*#!6$#!3*&5(*#2:&6$&+#-$#!*+,-$&%./($($!3*&5$B!E&,(!)%(!$%#$)!I8$&C$-$#$#!K+#6$#<
#+(@$#! %,(! $%#$!D:)%#*#@! 6$&!3*&5$! -$-$#I8$&! 6$)!A$((8$=$&8!)0-C%./B!>*#6$C(! $,! ,%./!
6*8$%! +)! $%#$#! 6*+$&/*2(! I8$&C$-$#$#! K+#6$##+(@$#?! ,:! =%&6! 9:#! K$&#5:)1$($#@$#! -$<
,1&:./$#B!G:=:/C!6%$!K:)1$($#@$#!*C,!*+./!6%$!K$&#5:)1$($#@$#!8*,%$&$#!N$6:./!*+2!A%,<
,$#,9:&,1&I#-$#!-$-$#I8$&!6$,!A$((8$=$&8,?!=*,! ,%$! ($)1:&4&!)*./(B!P)!6%$!;:,%(%:#%$<
&+#-!@+!/*C($#!+#6!=$%($&/%#!6$&!K:#5+&&$#@!I8$&C$-$#!@+!,$%#?!)I,,$#!1$&)*#$#($!"#9$,(%<
(%:#$#!%#!6%$!E&#$+$&+#-!9:#!K:)1$($#@$#!-$(4(%-(!=$&6$#!Y9-CB!QPd37LL!e!QR"LD7!e!L"FGZ><
KE![\\]?!GB![\2B^B!

4.1.1.4 Markenwerte 

Q$%!6$#!3*&5$#=$&($#!YbA:&*#!-C*+8$#!=%&_c^!/*#6$C(!$,!,%./!+)!6%$!`&+#6I8$&@$+-+#-$#!
$%#$,!P#($&#$/)$#,?!6%$!6*,!(4-C%./$!S$&/*C($#!8$$%#2C+,,$#B!D+&./!,%$!=%&6!6$&!d*/)$#!2I&!
,(&*($-%,./$!+#6!:1$&*(%9$!E#(,./$%6+#-$#!-$,$(@(?!=:6+&./!6%$!7&(!6$,!-$-$#=4&(%-$#!3*&<
5$#*+2(&%((,!6$($&)%#%$&(!=%&6!Y9-CB!GZ>7RRE>L![\UU?!GB!si^B!G7FFREd!+#6!SqRZKLEd!Y[\\r?!GB!
Urh^!6$2%#%$&$#!6$#!3*&5$#=$&(! YQ&*#6!Ev+%(a^!*C,! V6$#N$#%-$#!A$&(?!6$&!)%(!6$)!L*)$#!
:6$&!Ga)8:C!6$&!3*&5$!9$&8+#6$#!%,(XB!E&!8&%#-(!6$)#*./!V=%./(%-$!$):(%:#*C$!K:)1:#$#<
($#!6$&!3*&5$#%6$#(%(4(!,:=%$!6%$!AI#,./$!6$&!&$C$9*#($#!'%$C-&+11$#!*#!$%#$!%6$*C$!3*&5$!
@+)!7+,6&+.5X!YQPd37LL!e!>7R7G'fS"Z>!e!>E337LL![\U[?!GB!k[^B!'+,*))$#!)%(!6$&!G($%-$<
&+#-!6$&!3*&5$#,(4&5$!-%C(!6%$!G($%-$&+#-!6$,!A$&($,!*C,!:8$&,($,!'%$C!6$&!3*&5$#2I/&+#-!%#!
6$)! %6$#(%(4(,8*,%$&($#! 3*&5$#)*#*-$)$#(*#,*(@B! g$6:./! 5*##! 6$&! 3*&5$#=$&(! N$! #*./!
'=$.5!+#6!3*&5$#9$&,(4#6#%,!+#($&,./%$6C%./!*8-$-&$#@(!=$&6$#B!D*8$%!=%&6!@=%,./$#!6$#!
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05:#:)%,./$#?!):#$(4&$#! +#6! 6$#! 1,a./:-&*2%,./$#?! #%./(<):#$(4&$#!A$&($#! +#($&,./%$<
6$#B!3%(!C$(@($&$)!8$,./42(%-(!,%./!9:&!*CC$)!6%$!9$&/*C($#,:&%$#(%$&($!M:&,./+#-?!6%$!,%./!)%(!
6$&!3$,,+#-! 9:#!3*&5$#=$&(%#6%5*(:&$#!8$,./42(%-(?!=%$! @BQB! 6$&!3*&5$#8$5*##(/$%(! Y9-CB!
78,./#%((!iB[^!:6$&!6$,!3*&5$#%)*-$,!Y9-CB!78,./#%((!iBUB[!l!QR"LD7![\\s?!GB!r]2B!l!G7FFREd!e!
SqRZKLEd![\\r?!GB!Urh^B!A%&6!6$&!3*&5$#=$&(!N$6:./!*+,!05:#:)%,./$&!G%./(!8$(&*./($(?!,:!
=%&6!$&!6*-$-$#!V*C,!Q*&=$&(!@+5I#2(%-$&!)*&5$#,1$@%2%,./$&!E%#@*/C+#-,I8$&,./I,,$!6$2%<
#%$&(X!YG7FFREd!e!SqRZKLEd![\\r?!GB!Urh^B!7+2-&+#6!6$&!2$/C$#6$#!G(*#6*&6%,%$&+#-!6$&!3$,<
,+#-!6$,!3*&5$#=$&($,!5*##!$%#!6%&$5($&!S$&-C$%./!@=%,./$#!9$&,./%$6$#$#!3*&5$#=$&($#!
#%./(!,(*((2%#6$#!Y9-CB!QR"LD7![\\s?!GB!ri^B!D$,!A$%($&$#!5*##!6$&!3*&5$#=$&(!$#(=$6$&!=$%(!
:6$&! $#-! *8-$-&$#@(!=$&6$#B! E&! 5*##! ,:=:/C! *+,!):#$(4&$&!;$&,1$5(%9$! 2I&! C$6%-C%./! $%#$!
:6$&!I8$&!)$/&$&$!;$&%:6$#!$&)%(($C(!=$&6$#B!A$%($&-$/$#6!50##$#!@+5I#2(%-$?!8%,/$&!#%./(!
&$*C%,%$&8*&$!A$&(,./012+#-,)0-C%./5$%($#!$8$#2*CC,! %#!6%$!3$,,+#-!6$,!3*&5$#=$&($,!)%(!
$%#8$@:-$#!=$&6$#!Y9-CB!G7FFREd!e!SqRZKLEd![\\r?!GB!Urh2B^B!!

4.1.1.5 Markenpersönlichkeit 

D%$!3*&5$#1$&,0#C%./5$%(!YbA%$!(&$($#!=%&!*+2_c^!=%&6!6+&./!6$#!9$&8*C$#!+#6!#:#<9$&8*C$#!
K:))+#%5*(%:#,,(%C! $%#$&! 3*&5$! I8$&! *CC$! 3*&5$<K+#6$#<K:#(*5(1+#5($! /%#=$-! *+,-$<
6&I.5(!Y9-CB!QR"LD7![\\s?!GB!U\j^B!D%$!3*&5$!5*##!6*8$%!$%#$!;$&,0#C%./5$%(!*##$/)$#?!4/#<
C%./!=%$!6%$! $%#$,!3$#,./$#B! G./C%$HC%./!/*8$#!3$#,./$#! C*+(!`"R3fdE,! YUhUh^! bF/$:&a!:2!
7#%)%,)c!6%$!L$%-+#-?!P#8$,$$C($,!@+!8$,$$C$#?!%#6$)!,%$!%/#$#!)$#,./C%./$!E%-$#,./*2($#!
9$&C$%/$#B!D+&./!6%$,$!S$&$%#2*./+#-!6$&!"#($&*5(%:#!)%(!f8N$5($#!C4,,(!,%./!$%#$!3*&5$!)%(!
)$#,./C%./$#!3$&5)*C$#!/%#,%./(C%./!$%#$&!;$&,0#C%./5$%(!$#(=%.5$C#!Y9-CB!QPd37LL!e!QR"L<
D7!e!L"FGZ>KE! [\\]?! GB! []^B! D$&! K:))+#%5*(%:#,,(%C! =%&6! ,:=:/C! 9:#! 6$#! d$1&4,$#(*#($#!
$%#$&!3*&5$!*C,!*+./!9:#!6$&!3*&5$#/$&5+#2(!-$1&4-(B!D$,!A$%($&$#!,:CC($!6%$!3*&5$#1$&<
,0#C%./5$%(!$#-!)%(!6$#!3*&5$#=$&($#!9$&5#I12(!,$%#B!A%&6!,%$!1:,%(%9!9:#!6$)!K:#,+)$#<
($#!=*/&-$#:))$#?!,:!$#(,($/(!$%#!$):(%:#*C$&!Q$@+-!@=%,./$#!6%$,$)!+#6!6$&!3*&5$?!=*,!
@+!$%#$&!"6$#(%2%5*(%:#!)%(!6$&!3*&5$!,$%($#,!6$,!K:#,+)$#($#!+#6!,./C%$HC%./!@+!$%#$&!,(*&<
5$#!3*&5$#8%#6+#-! 2I/&$#!5*##B! "#!*#6$&$#!A:&($#!8$$%#2C+,,(!6%$!3*&5$#1$&,0#C%./5$%(?!
*+2!=$C./$!A$%,$!6%$!3*&5$!9:#!6$#!'%$C-&+11$#!=*/&-$#:))$#!=%&6!Y9-CB!QR"LD7![\\s?!GB!
U\j^B!D%$!;$&,0#C%./5$%(!$%#$&!3*&5$!5*##!6*8$%!9$&,./%$6$#$!D%)$#,%:#$#!*##$/)$#?!6%$!
)%(! >%C2$! 6$&!3*&5$#5:))+#%5*(%:#! I8$&)%(($C(!=$&6$#! 50##$#! Y9-CB! QPd37LL!e!QR"LD7!e!
L"FGZ>KE![\\]?!GB![]^B!!
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4.1.1.6 Markenleistung 

D%$!-&+#6,4(@C%./$!M:&)!6$&!3*&5$#C$%,(+#-!%,(!6%$!8I#6$C#6$!K:)1:#$#($!+#6!8*,%$&(!*+2!
6$#! 9:&*#-$/$#6! *+2-$2I/&($#! K:)1:#$#($#! 6$&!3*&5$#%6$#(%(4(B! D+&./! ,%$! C4,,(! ,%./! 6%$!
,1$@%2%,./$!3*#%2$,(*(%:#! 6$,!L+(@$#9$&,1&$./$#,! *C,! ;&:6+5(! :6$&!D%$#,(C$%,(+#-! *+,6&I<
.5$#! Y9-CB! GZ>7RRE>L![\UU?!GB!sk^B! D%$!3*&5$#C$%,(+#-! 5C4&(! 6%$! M&*-$! bA*,! (+#!=%&_c! +#6!
&$1&4,$#(%$&(!V6%$!-&+#6,4(@C%./$!M:&)!+#6!7+,,(*((+#-!6$&!;&:6+5($!+#6!D%$#,(C$%,(+#-$#!
YK$&#C$%,(+#-$#^! $%#$,! P#($&#$/)$#,! %#! %/&$&! ($./#%,./<v+*C%(*(%9$#! +#6! 9%,+$CC$#! `$,(*C<
(+#-! ,:=%$! ,a)8:C%,./<$):(%:#*C$#! 7+2C*6+#-! +#6! 6$)! 6*6+&./! 8$6%#-($#! 7+2(&$($#! *+2!
6$)!3*&5(X!YQR"LD7![\\r?!GB!U\h^B!R*+(!Q7P3`7dF>!Y[\\j?!GB!s^!%,(!$%#$!3*&5$!*+,!G%./(!6$,!
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GB! Usi2B^B! D%$! K:#,+)$#($#! ,*))$C#! *5(%9! +#6!)%(! /:/$)!7+2=*#6! "#2:&)*(%:#$#! @+! 6$#!
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6*!6%$!;&:6+5($%-$#,./*2($#!8$5*##(! ,%#6B!>%$&8$%! /*#6$C(! $,! ,%./!+)!$%#$!(,/(8*0)%,0(*A
&0(,&(!8@=B!$%#$!(-%&0%*7/(!`%)0&0%*0(,.*1B! VD%$,$,!;:,%(%:#%$&+#-,@%$C! %,(!6$&!K0#%-,=$-!
2I&!-$,4((%-($!34&5($?!*+2!6$#$#! "#2:&)*(%:#$#!I8$&!*+,-$&$%2($!+#6! %#!Q$@+-!*+2!,*./C%./$!
E%-$#,./*2($#!*+,(*+,./8*&$!7#-$8:($! (&%9%*C! ,%#6X! YEGZ>![\U[?!GB!Usr^B!A4/&$#6!6*,! "#($<
&$,,$!#*./!;&:6+5(%#2:&)*(%:#$#!8$%!6$#!K:#,+)$#($#!#*./C4,,(?!,+./$#!,%$!9$&,(4&5(!#*./!
$):(%:#*C$#! ")1+C,$#! +#6!7#&$-+#-$#?! 6%$! %/#$#! $%#$#! I8$&! 6$#! ,*./C%./$#!`&+#6#+(@$#!
/%#*+,-$/$#6$#!'+,*(@#+(@$#!9$&,./*22$#B!D$&!S:&($%C!6*&*#!%,(?!6*,,!E&C$8#%,1:,%(%:#%$&+#<
-$#! ,./=$&$&! 9:#! 6$&! K:#5+&&$#@! #*./*/)8*&! ,%#6! %)! S$&-C$%./! @+&! ,*./C%./$#! ;:,%(%:<
#%$&+#-B!A$%($&/%#!$&/*C($#!E&C$8#%,5:#@$1($!$%#$!-&0H$&$!1,a./:C:-%,./$!d$C$9*#@?!6%$!2I&!
$%#$!(%$2$&$!S$&*#5$&+#-!6$&!3*&5$!8$%)!K:#,+)$#($#!,:&-(B!E%#!Q$%,1%$C!/%$&2I&!%,(!bK&:)<
8*./$&!Q%$&c?!=$C./$,! ,%./!6+&./!6%$!E&C$8#%,,$!bM&%,./$c!+#6!bL*(+&c!9:#!,$%#$#!A$((8$<
=$&8$&#!6%22$&$#@%$&(!Y9-CB!EGZ>![\U[?!GB!Usr^B!

D*,!C$(@($!L:&)@%$C!%,(!6%$!ab,=(,.*1!=(,!X7,:(*8(:7**&'(0&!Y9-CB!78,./#%((!iB]^!8@=B!6%$!
;:,%(%:#%$&+#-!6+&./!75(+*C%(4(B!G%$!%,(!6+&./!-$&%#-$,!5:-#%(%9$,!,:=%$!-$&%#-$,!$):(%:#*C$,!
"#9:C9$)$#(!-$1&4-(B!>%$&8$%!,%#6!,:=:/C!6%$!Q$6I&2#%,,$!*C,!*+./!6%$!"#2:&)*(%:#$#!(&%9%*CB!
E,! ,:CC! C$6%-C%./! 6+&./! K:))+#%5*(%:#! *+2! $%#! 7#-$8:(! *+2)$&5,*)! -$)*./(! =$&6$#B! D%$!
75(+*C%,%$&+#-!@%$C(!#%./(!*+2!6%$!S$&)%((C+#-!,*./C%./$&!:6$&!$):(%:#*C$&!E%-$#,./*2($#!*8?!
,:#6$&#! 9%$C)$/&! *+2! 6%$! &$%#$! F/$)*(%,%$&+#-! 6$&! 3*&5$B! D*6+&./! $#(,($/(! $%#! 3$&$<
Ep1:,+&$<E22$5(Us?! =:6+&./! 6%$! E%#,($CC+#-! @+&! 3*&5$! 9$&8$,,$&(! =%&6B! R$(@($#6C%./! ,:CC!
6+&./!6%$!M0&6$&+#-!6$&!3*&5$#8$5*##(/$%(!6%$!3*&5$!bF:1!:2!3%#6c!=$&6$#!8@=B!$%#$!6:<
)%#*#($?! $p5C+,%9$! 3*&5$#8$5*##(/$%(! $&C*#-$#B! G:)%(! 5*##! $,! ,./:#! 2I&! $%#$! 3*&5$! =%$!
bZ/%v+%(*c!-$#I-$#?! %))$&!=%$6$&! (/$)*(%,%$&(!+#6! %#!6$&!K:))+#%5*(%:#!1&4,$#(!@+!,$%#!
+#6!6*)%(!,./C%$HC%./!bF:1!:2!3%#6c!@+!=$&6$#!Y9-CB!EGZ>![\U[?!GB!Usj2B^B!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
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:6$&!Q$-&%22$^!$%#$!,(4&5$&$!Ga)1*(/%$!/$&9:&&+2$#?!=$##!,%$!)$/&)*C,!1&4,$#(%$&(!=$&6$#B!D$&!E2<
2$5(! C4,,(! ,%./! *+2! 6*,! `$2I/C! 6$&! S$&(&*+(/$%(! @+&I.52I/&$#?! 6%$! 6+&./! 6%$! )$/&2*./$! ;&4,$#(*(%:#!
$#(,($/(X!Y37dKFMfdGZ>PL`BDE![\Ui^!
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4.3 Markenbekanntheit 

3%(!>%C2$!6$&!3*&5$#8$5*##(/$%(!@+,*))$#!)%(!6$)!3*&5$#%)*-$!6$&!$p($&#$#!'%$C-&+11$#!
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6%$!3*&5$#1:,%(%:#%$&+#-!$&2:C-&$%./!=*&B!D*8$%!6$2%#%$&$#!G7FFREd!+#6!SqRZKLEd!Y[\\r?!GB!
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-$-$#!%,(!$%#$!-$,(I(@($!3*&5$#8$5*##(/$%(!Y9-CB!*+./!78,./#%((!]BrB[^B!E&,($&$! %,(!6$)#*./!
$%#$!*5(%9$!Q$5*##(/$%(!$%#$&!3*&5$?!6%$! %#!6$&!;,a./$!6$,!K:#,+)$#($#! 2$,(!9$&*#5$&(! %,(!
+#6!*+2!6%$!,%./!6$&!L*./2&*-$&!8$@%$/(B!",(!6%$,$&!*C,:!Q$6I&2#%,&$%@$#!*+,-$,$(@(!:6$&!=%&6!
:/#$!3*&5$#8$@+-!#*./!$%#$&!;&:6+5(5*($-:&%$!-$2&*-(?!5*##!$&!,%./!*#!6%$!3*&5$!:/#$!>%C<
2$,($CC+#-$#! $&%##$&#! Y9-CB! QR"LD7! [\\s?! GB! UUU^B! D%$! '+:&6#+#-! @=%,./$#!3*&5$! +#6! ;&:<
6+5(5*($-:&%$! 5*##! ,%./! 6*8$%! *+./! I8$&! )$/&$&$! K*($-:&%$#! $&,(&$.5$#B! E,! )+,,! N$6:./!
8$*./($(!=$&6$#?!6*,,!6%$,$!'+:&6#+#-!*+./!,(*((2%#6$(!+#6!#%./(!#+&!$%#$!Q$5*##(/$%(!6$&!
3*&5$!*CC$%#!:/#$!Q$@+-!@+&!K*($-:&%$!9:&C%$-(B!G:)%(!-%C(!=$%($&/%#?!6*,,!V3*&5$#8$5*##(<
/$%(!tBBBu!#%./(!#+&!*C,!6%./:(:)$!Y$%#$!3*&5$!%,(!8$5*##(!:6$&!+#8$5*##(^?!,:#6$&#!*+./!*C,!
5:#(%#+%$&C%./$!`&0H$!9$&,(*#6$#!=$&6$#!t5*##uX!YG7FFREd!e!SqRZKLEd![\\r?!GB!sh^B!!

G:!/*(!*+./!!77KEd!YUhh[?!GB!ji^!6%$,$,!K:#(%#++)!6$&!3*&5$#8$5*##(/$%(!%#!6$&!3*&5$#8$<
5*##(/$%(,1a&*)%6$! @+,*))$#-$2*,,(! +#6! #*./! :8$#! /%#! $&=$%($&(B! G:! 8$,($/$#! #%./(! #+&!
$%#$!1*,,%9$?!-$,(I(@($!+#6!$%#$!*5(%9$?!+#-$,(I(@($!Q$5*##(/$%(!,:#6$&#!*+./!$%#$!%#($#,%9$?!
*5(%9$! YF:1! :2! 3%#6^! ,:=%$! $%#$! 6:)%#*#($?! $p5C+,%9$! 3*&5$#8$5*##(/$%(B! bF:1! :2! 3%#6c!
8$6$+($(!6*8$%?!6*,,!6$)!K:#,+)$#($#!6%$,$!3*&5$!,:2:&(!8@=B!*C,!E&,($,!$%#24CC(B!E%#$!6:<
)%#*#($?! $p5C+,%9$!3*&5$#8$5*##(/$%(! I8$&6$.5(! 6*-$-$#! *CC$!=$%($&$#!3*&5$#! 6$,!A$((<
8$=$&8,!+#6!2I/&(!,:-*&!@+&!2$,($#!O8$&@$+-+#-?!6%$!3*&5$!,$%!6%$!$%#@%-!9$&2I-8*&$!%#!6%$<
,$&!;&:6+5(5*($-:&%$! Y9-CB!dE"LEZKE!e!g7L'![\\r?!GB![ki2B! l! G7FFREd!e!SqRZKLEd![\\r?!GB!sh^B!
D%$! "#($#,%(4(! 6$&! 3*&5$#8$5*##(/$%(! 5*##! 6*8$%! 9:#! 9$&,./%$6$#$#! M*5(:&$#! 8$$%#2C+,,(!
=$&6$#?!=%$!@BQB!6+&./!6*,!7+,)*H!6$&!$&%##$&($#!Q$,(*#6($%C$!,:=%$!6$&!=*/&-$#:))$#!
75(+*C%(4(!+#6!S$&(&*+(/$%(!6$,!3*&5$#@$%./$#,!*C,!*+./!6+&./!6%$!Q&$%($!6$&!;&:6+5(5*($<
-:&%$!+#6!6%$!7#@*/C!6$&!$&%##$&($#!3*&5$#!Y9-CB!G7FFREd!e!SqRZKLEd![\\r?!GB!sh^B!
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4.4 Markenwahrnehmung und -interpretation 

P#($&! 6$&!3*&5$#=*/&#$/)+#-! 9$&,($/(!)*#! 6$#! V;&:@$,,! 6$&! 7+2#*/)$?! f&6#+#-?! 7+,<
=*/C! +#6! "#($&1&$(*(%:#! 9:#!)*&5$#8$@:-$#$#! "#2:&)*(%:#$#X! YK"R"7L! [\Ui^B! D*8$%! /4#-(!
6%$!A*/&#$/)+#-!#$8$#!6$#!1/a,%5*C%,./$#!G(%)+C%!*+./!9:#!6$&!Q$@%$/+#-!6%$,$&!G(%)+C%!
@+&!P)-$8+#-!*8B!D$,!A$%($&$#!,1%$C$#!*+./!6%$!Q$6%#-+#-$#!6$,! "#6%9%6++),!,$C8,(!$%#$!
d:CC$B! G:)%(!50##$#!@=$%!;$&,:#$#?!)%(!6$#,$C8$#!`&+#69:&*+,,$(@+#-$#?! $%#!G(%)+C%!9:CC<
,(4#6%-! +#($&,./%$6C%./! =*/&#$/)$#B! '=*&! $&2*,,$#! 8$%6$! ;$&,:#$#! 6$#! $%#-$/$#6$#! "#<
2:&)*(%:#,2C+,,!)%(!6$#,$C8$#!G%##$,=*/&#$/)+#-$#?!N$6:./!$&2:C-(?!6%$!E&2*,,+#-?!E%#:&6<
#+#-!+#6!"#($&1&$(*(%:#!*+2!+#($&,./%$6C%./$!A$%,$!Y9-CB!KfFREd!e!QR"E3ER!Uhhh?!GB!][j^B!!

4.4.1 Wahrnehmungsprozess 

D$&!A*/&#$/)+#-,1&:@$,,!$%#$,!G(%)+C%!$&2:C-(!I8$&!6&$%!;/*,$#n!,$C$5(%9$!Q$*./(+#-?! ,$<
C$5(%9$!S$&@$&&+#-!+#6!,$C$5(%9$!E&%##$&+#-B!

Q$%!6$&!)(/(:&0;(*!U(7?'&.*1!/*#6$C(!$,!,%./!+)!6%$!*+2-$#:))$#$#!"#2:&)*(%:#,&$%@$?!6%$!
I8$&!6%$!3*,,$#)$6%$#!*+,-$,(&*/C(!=$&6$#B!G./C%$HC%./!%,(!6$&!3$#,./!(4-C%./!$%#$&!/:/$#!
7#@*/C! 9$&,./%$6$#$&! d$%@$! *+,-$,$(@(B! G./:#! 8$%! 6$&! K:#2&:#(*(%:#! 2%C($&(! 6$&!3$#,./! 6%$!
G(%)+C%! +#6! ,./$#5(!#+&! $%#$&!3%#6$&/$%(! ,$%#$!7+2)$&5,*)5$%(B!D$&!S$&8&*+./$&! &$*-%$&(!
6*8$%!$/$&!*+2!d$%@$?!=$##!,%$!@+!$%#$)!*5+($#!Q$6I&2#%,!%#!Q$@+-!,($/$#?!8$&$%(,!*#(%@%1%$&(!
=$&6$#!:6$&! 9:)!-$=:/#($#!3*H!*8=$%./$#B!D%$!7+2-*8$!6$&!3*&5$#5:))+#%5*(%:#!8$<
,($/(! C$(@($#6C%./!6*&%#?!6%$!Q$*./(+#-!6$,!K:#,+)$#($#!@+!-$=%##$#B!G:)%(!)+,,!,%$! ,%./!
9:#!6$&!P)-$8+#-,&$%@2C+(!*8/$8$#?!+)!=*/&-$#:))$#!@+!=$&6$#!Y9-CB!KfFREd!e!QR"E3ER!
Uhhh?! GB! ][j2B^B! E&,(! 6*##! 5*##! 6%$! #$+&:C:-%,./$! G./=$CC$! I8$&,./&%(($#! =$&6$#! +#6! 6%$!
G(%)+C%!=$&6$#!,$C$5(%9!)%(!6$#!G%##$#!=*/&-$#:))$#!Y9-CB!788%C6+#-!r^B!7+H$&6$)!,%#6!
+#($&,./%$6C%./$!;&42$&$#@$#!,:=:/C!2I&!6%$!G%##$,5*#4C$!*C,!*+./!2I&!6%$!S$&@$&&+#-$#!$#(<
,./$%6$#6!Y9-CB!Md7L'![\UU^B!!

")! $&,($#! 1$&,:#$#8$@:-$#$#! M%C($&! 5:))(! $,! *C,:! @+&! )(/(:&0;(*! G(,F(,,.*1B! g$6$&!
3$#,./!#%))(!6%$!$%#-$/$#6$#!"#2:&)*(%:#$#!*+2!6%$,$!A$%,$!*+2?!6*,,!,%$!@+!,$%#$)!8$&$%(,!
8$,($/$#6$#!D$#5,./$)*(*!1*,,$#B!D%$!S$&@$&&+#-!%,(!6*8$%!,:!@+!9$&,($/$#?!6*,,!6$&!L*./<
2&*-$&! 6%$! "#2:&)*(%:#$#! 6+&./! 1$&,0#C%./$! D$+(+#-$#! 9$&@$&&(?! ,:6*,,! ,%$! %/&$! S:&$%#-$<
#:))$#/$%(!,(I(@$#!+#6!#%./(!%#!M&*-$!,($CC$#!Y9-CB!KfFREd!e!QR"E3ER!Uhhh?!GB!][h^B!
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!
:880/;.*1![9!C.8f(>&0S0&W&!;(,!O7',*('-.*1!@A.(//(9!B*!:*/('*.*1!7*!bF:PX!3J22R!

")!#4./,($#!G./&%((!2:C-(!$%#!1,a./:C:-%,./$&!;&:@$,,?!8$%!6$)!6%$!G%##$,$%#6&I.5$!8$=$&($(!
=$&6$#B!D%$!Q$=$&(+#-!=%&6!6*8$%!6+&./!6%$!;$&,0#C%./5$%(?!E&2*/&+#-$#?!A$&($!+#6!`C*+<
8$#,,a,($)$!,:=%$!6+&./!6%$!F*-$,2:&)!8$$%#2C+,,(B!D%$!1$&,0#C%./$#!E&2*/&+#-$#!+#6!;&4<
-+#-$#!6$,!L*./2&*-$&,! 50##$#! @+6$)!*+./!7+,=%&5+#-$#! *+2! 6%$!S$&@$&&+#-$#!:6$&! 6%$!
M:5+,,%$&+#-$#! 6$&! $&,($#! M%C($&$8$#$! /*8$#! Y9-CB! Md7L'! [\UU^B! D%$! L*./2&*-$&! ,1$%./$&#!
,%./!6*&*+2/%#!#+&!6%$!"#2:&)*(%:#$#!%)!`$64./(#%,?!6%$!%/&$!E%#,($CC+#-$#!+#6!O8$&@$+-+#<
-$#!,(I(@$#B!D%$,!=%&6!*C,!)(/(>&0S(! D,0**(,.*1!8$@$%./#$(!Y9-CB!KfFREd!e!QR"E3ER!Uhhh?!GB!
][h^B!"#!M:C-$!6$,,$#!$&-%8(!,%./!6%$!,+8N$5(%9$?!%#($&#$!d$1&4,$#(*(%:#?!*+2!6%$!6$&!L*./2&*<
-$&!)%(!`$2I/C$#!+#6!>*#6C+#-$#!&$*-%$&(!Y9-CB!Md7L'![\UU^B!

4.4.2 Neuromarketing in der Markenpolitik 

A%$!%#!78,./#%((!iBiBU!8$,./&%$8$#?!=$&6$#!9:#!6$)!3$#,./$#!%#!6$)!A*/&#$/)+#-,1&:<
@$,,!9:#!A$&8+#-!9$&,./%$6$#$!M%C($&!$%#-$,$(@(?!+)!6%$,$!@+!8$=$&($#B!G$%(![\\[!8$,./42<
(%-(!,%./!$%#!Q$&$%./!6$,!3*&5$(%#-,!-$#*+$&!)%(!6$#!78C4+2$#!%)!K:12!6$,!K:#,+)$#($#B!G:!
$&-*8! $%#$! =%,,$#,./*2(C%./$! P#($&,+./+#-! 9:#! 6$)! F$*)! +)! 6%$! >%&#2:&,./$&! G*)+$C!
3.ZC+&$!+#6!d$*6!3:#(*-+$?!6*,,!Z:.*<Z:C*!+#6!;$1,%!90CC%-!+#($&,./%$6C%./$!>%&#8$&$%./$!
*#,1&$./$#B!A4/&$#6!8$%!6$)!K:#,+)!5$%#$!3*&5$#!-$@$%-(!=+&6$#?!,:!@$%-($#!,%./!5$%#$!
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P#($&,./%$6$B! D%$,! 4#6$&($! ,%./! N$6:./! 8$%)! '$%-$#! 6$&! 3*&5$! =4/&$#6! 6$,! K:#,+),B! G:!
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5 Einsatz von Testimonials in der Markenkom-
munikation 

5.1 Entwicklung von Testimonialwerbung in Deutsch-
land 
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5.2 Funktionen und Ziele von Testimonials 
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5.3 Erfolgsfaktoren von Testimonialwerbung 
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6 Empirische Studie 

6.1 Methodik und Vorgehensweise 
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6.1.1 Aufbau des Fragebogens 

Q$%! 6$)! M&*-$8:-$#! /*#6$C(! $,! ,%./! +)! $%#$! f#C%#$+)2&*-$! I8$&! 6%$! Q$2&*-+#-,,:2(=*&$!
bJ+$,(Q*.5! P#%1*&5cB! D$&! M&*-$8:-$#! %,(! %#! 9%$&! F/$)$#8C0.5$! +#($&($%C(B! 7C,! M&*-$#(a1!
=$&6$#!/*+1(,4./C%./!-$,./C:,,$#$!M&*-$#!9$&=$#6$(B!VQ$%!8#$23+($$#)#)!M&*-$#!-%8(!$,!$%#$!
8$-&$#@($!+#6!6$2%#%$&($!7#@*/C!)0-C%./$&!7#(=:&(5*($-:&%$#?!%#!=$C./$!6%$!Q$2&*-+#-,1$&<
,:#!%/&$!7#(=:&(!$%#1*,,$#!Yz2:&)*(%$&$#y^!)+,,X!Y;fdGF![\Ui?!GB!k]^B!D*)%(!=%&6!8$@=$.5(?!
$%#$#!%6$*C$#!S$&-C$%./!@=%,./$#!6$#!$%#@$C#$#!;&:8*#6$#!@%$/$#!+#6!6%$!E&-$8#%,,$!8$,,$&!
*+,=$&($#! @+! 50##$#B! '+,4(@C%./! =%&6! 6%$! E%#2*./#$##+#-! 6$&! -$,./C:,,$#$#! M&*-$#! -$<
=4/C(?! =$,/*C8! ,%./! 6$&! L+(@$&! 2I&! $%#$! 7#(=:&(! $#(,./$%6$#!)+,,B! P)! @+! 9$&,./%$6$#$#!
F/$)$#!6%$!E%#,($CC+#-!6$,!;&:8*#6$#!@+!$&2:&,./$#?!=$&6$#!6%$!)$%,($#!M&*-$#!,:!2:&)+<
C%$&(?!6*,,!$%#$!k<;+#5(<R%5$&(<G5*C*Uj!9$&=$#6$(!=$&6$#!5*##B!>%$&)%(!50##$#!8$,()0-C%./!
S$&-C$%./$!-$@:-$#!+#6!$%#$!$%#/$%(C%./$!7+,=$&(+#-!-$=4/&C$%,($(!=$&6$#B!P)!6$#!M&*-$<
8:-$#!2I&!6$#!F$%C#$/)$&!@+!9$&$%#2*./$#!+#6!=$%($&/%#!@+!-$=4/&C$%,($#?!6*,,!6%$,$&!6$#!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
Uj!R%5$&(<G5*C*?!*+./!R%5$&<G5*C%$&+#-?!%,(!$%#!*+2!d*(%#-!8*,%$&$#6$,!G5*C%$&+#-,9$&2*/&$#!@+&!3$,<
,+#-!6$&!E%#,($CC+#-!Y9-CB!AOQQEL>fdGF![\Ui^!
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M&*-$8:-$#!#%./(! 2&I/@$%(%-! *88&%./(?!=%&6!6+&./!6$#!M&*-$8:-$#!/%#=$-!6%$,$&!M&*-$#(a1!
-&0H($#($%C,!8$%8$/*C($#B!

D$&! $&,($! M&*-$#8C:.5! 8$,./42(%-(! ,%./! )%(! 6$&! *CC-$)$%#$#! Ga)1*(/%$! @+! A$&8+#-B! >%$&<
6+&./! ,:CC! /$&*+,-$2+#6$#! =$&6$#?! =$C./$! A%&5+#-! +#6! E%#,($CC+#-! A$&8+#-! *CC-$)$%#!
8$%)!K:#,+)$#($#!/$&9:&&+2(B!D%$,$!E%#,($CC+#-!5*##!,./C%$HC%./!*+./!E%#2C+,,!*+2!6%$!F$,<
(%):#%*C=$&8+#-!/*8$#B!A$##! @BQB! $%#$! -&+#6,4(@C%./$!78#$%-+#-! -$-$#I8$&!A$&8+#-!8$<
,($/(?!,:!50##$#!6%$!7#(=:&($#!%#!Q$@+-!*+2!6%$!F$,(%):#%*C=$&8+#-!$8$#2*CC,!#$-*(%9!8$$%#<
2C+,,(!=$&6$#!+#6!*#6$&,/$&+)B!!

")!@=$%($#!F$%C! 6$,!M&*-$8:-$#,!=%&6! (%$2-&I#6%-$&! *+2!6%$!F$,(%):#%*C=$&8+#-!$%#-$-*#<
-$#B!'+!Q$-%##!6%$,$,!M&*-$#8C:.5,!,:CC$#!6%$!;&:8*#6$#!$%#$!*CC-$)$%#$!G($CC+#-!@+!F$,(%<
):#%*C,! %#! 6$&! A$&8+#-! $%##$/)$#B! L$8$#! 6$&! *CC-$)$%#$#! E%#,($CC+#-! =$&6$#! 6%$! F$%C<
#$/)$&!@+6$)!@+!9$&,./%$6$#$#!E%-$#,./*2($#!9:#!F$,(%):#%*C=$&8+#-!8$2&*-(?!+)!$%#$#!
E%#8C%.5! @+! $&/*C($#?!=$C./$!K&%($&%$#! 2I&! 6%$!K:#,+)$#($#! 8$,:#6$&,!=%./(%-! +#6!=$C./$!
$/$&!+#=%./(%-!,%#6B!D$,!A$%($&$#!=%&6!%)!D$(*%C!6%$!-&+#6C$-$#6$!E%#,($CC+#-!@+!1&:)%#$#<
($#!F$,(%):#%*C,!%)!S$&-C$%./!@+!D+&./,./#%((,8I&-$&#!+#($&,+./(B!7C,!`&+#6C*-$!6%$#(!/%$&<
8$%!6%$!7"D7<M:&)$C!Y9-CB!78,./#%((!]BsB[^?!+)!@+!I8$&1&I2$#?!=%$!=%&5,*)!6%$!$%#@$C#$#!F$,<
(%):#%*C2:&)$#!*+2!6$#!K:#,+)$#($#!,%#6B!G:)%(!=%6)$#!,%./!6%$!M&*-$#!6$&!7+2)$&5,*)<
5$%(,*#&$-+#-?!6$&! "#($&$,,$#,$#(=%.5C+#-?!6$,!K*+2=+#,./$,!,:=%$!6$&!>*#6C+#-,*8,%./(B!
7C,!M&*-$#(a1!=%&6!*+./!/%$&!6%$!R%5$&(<G5*C*!9$&=$#6$(B!'+6$)!=$&6$#!6%$!M&*-$#!,:=:/C!
2I&!6%$!1&:)%#$#($#!3*&5$#8:(,./*2($&!*C,!*+./!2I&!6%$!D+&./,./#%((,8I&-$&!-C$%./-$/*C($#?!
+)!$%#$#!8$,()0-C%./$#!S$&-C$%./!@%$/$#!+#6!,./C%$HC%./!$%#$!$&,($!7+,,*-$!I8$&!6%$!8$%6$#!
F$,(%):#%*C2:&)$#!2:&)+C%$&$#!@+!50##$#B!

D$&!6&%(($!78,./#%((!8$,./42(%-(!,%./!)%(!6$&!'+:&6#+#-!9:#!F$,(%):#%*C,!@+!%/&$#!8$2I&=:&<
($($#! 3*&5$#B! >%$&! ,:CC! -$($,($(! =$&6$#?! 8$%! =$C./$#! 3*&5$#! 6%$! 3*&5$#<F$,(%):#%*C<
S$&8%#6+#-!8$%!6$)!K:#,+)$#($#!$%#1&4-,*)!%,(!+#6!8$%!=$C./$#!#%./(B!D*8$%!%,(!8$,:#6$&,!
=%./(%-?!6*,,!6$&!;&:8*#6!,1:#(*#!*#(=:&($(!+#6!#%./(!%)!"#($&#$(!&$./$&./%$&(B!D$&!M&*-$#<
8C:.5!%,(!%#!6&$%!M&*-$#!+#($&-C%$6$&(B!A4/&$#6!6%$!$&,($!M&*-$!6*&*+2!$%#-$/(?!:8!6*,!&%./(%-$!
1&:)%#$#($!F$,(%):#%*C! @+! $%#$&!3*&5$! @+-$:&6#$(!=$&6$#! 5*##?! ,:! 5*##!6$&!F$%C#$/)$&!
6$,!M&*-$8:-$#,!8$%!6$&!@=$%($#!M&*-$!6%$!3*&5$!8@=B!6%$!3*&5$#!6$,!N$=$%C%-$#!;&:)%#$#<
($#! #$##$#B! Q$%! E&,($&$)!=$&6$#! N$=$%C,! 2I#2!)0-C%./$! F$,(%):#%*C,! *#-$@$%-(?! *+,! 6$#$#!
6$&! F$%C#$/)$&! 6$#! &%./(%-$#! ;&:)%#$#($#! *+,=4/C$#!)+,,B! R$(@($&$,! %,(! *C,! :22$#$! M&*-$!
5:#,(&+%$&(B!D*!;&:)%#$#($!%))$&!/4+2%-$&!2I&!)$/&$&$!3*&5$#!=$&8$#?!/*8$#!6%$!;&:8*#<
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6$#!6%$!30-C%./5$%(?!8%,! @+!6&$%!3*&5$#!$%#@+-$8$#?! 2I&!6%$!6*,!F$,(%):#%*C!=%&8(!8@=B!-$<
=:&8$#!/*(B!7+2!6%$,$!A$%,$!5*##!I8$&1&I2(!=$&6$#?!=%$!-&:H!6$&!A%$6$&$&5$##+#-,=$&(!
6$&!A$&8$1*&(#$&,./*2(!@=%,./$#!3*&5$!+#6!F$,(%):#%*C! %,(B!P)!@+,4(@C%./!*+./!6%$!F$,(%<
):#%*C=*/C!8$%!6$#!D+&./,./#%((,8I&-$&#!@+!1&I2$#?!50##$#!6%$!;&:8*#6$#!8$%!6$&!6&%(($#!
M&*-$!6$,!QC:.5,!*#-$8$#?! 2I&!=$C./$!3*&5$!6%$! N$=$%C,!*8-$8%C6$($#!F$,(%):#%*C,!=$&8$#B!
>%$&8$%!5*##!6$&!L+(@$&! N$=$%C,! $%#$!3*&5$!$%#-$8$#?!6*!D+&./,./#%((,8I&-$&! %#!6$&!d$-$C!
#+&! 2I&!$%#$!3*&5$!=$&8$#B!7#/*#6!9:#!*5(+$CC$#!A$&8+#-$#!,:=:/C!)%(!;&:)%#$#($#!*C,!
*+./!)%(!D+&./,./#%((,8I&-$&#!*C,!3*&5$#8:(,./*2($&#!5*##!6$)#*./!6%$!G(4&5$!6$&!F$,(%<
):#%*C<3*&5$#<S$&8%#6+#-! +#6! 6*)%(! $%#/$&-$/$#6!6$&! E&2:C-! #*./-$=%$,$#!=$&6$#B!D*<
9:#! *8C$%($#6! 50##$#! 6%$! 1:,%(%9! *+,-$2*CC$#$#! 3*&5$#! *C,! Q$,(! ;&*.(%.$! 6%$#$#?! =:&*#!
,./C%$HC%./!>*#6C+#-,$)12$/C+#-$#!2I&!P#($&#$/)$#!$&2*,,(!=$&6$#!50##$#B!

D$&! 9%$&($!+#6! C$(@($!F$%C! 6$&!P)2&*-$!8$@%$/(! ,%./! *+2! 6%$! ,:@%:6$):-&*2%,./$#!D*($#!6$&!
K:#,+)$#($#?!+)!6%$!E&-$8#%,,$!8$,,$&!@+:&6#$#!@+!50##$#!+#6!@+!1&I2$#?!=$C./$!`&+11$!
9:#!;$&,:#$#!*)!)$%,($#!9$&(&$($#!%,(!+#6!:8!6%$!;&:8*#6$#!,./C%$HC%./!6%$!`&+#6-$,*)(<
/$%(!=%$6$&,1%$-$C#B!

6.1.2 Auswahl der Fallbeispiele 

A%$!%#!78,./#%((!sBUBUB!8$,./&%$8$#?!8$,./42(%-(!,%./!6$&!6&%(($!F$%C!6$&!P)2&*-$!)%(!6$&!'+<
:&6#+#-!@=%,./$#!F$,(%):#%*C!+#6!3*&5$B!MI&!6%$,$!K*($-:&%$!=+&6$#!9$&,./%$6$#$!M*CC8$%<
,1%$C$!*+,-$=4/C(?!+)!$%#$!9%$C24C(%-$!7+,=*/C!@+!-$=4/&C$%,($#B!"#!6$&!$&,($#!K*($-:&%$!=%&6!
$%#$!3*&5$!9:&-$-$8$#?!8$%!6$&!6%$!Q$2&*-($#!6*,!&%./(%-$!1&:)%#$#($!F$,(%):#%*C!*+,=4/<
C$#!)I,,$#B!>%$&8$%!=+&6$#!2I#2!M*CC8$%,1%$C$!*+,-$=4/C(?!6%$!8$%!6$&!E&,($CC+#-!6$&!G(+6%$!
*5(+$CC!+#6!)%(!9$&,./%$6$#$#!A$&8$,1:(,!%#!6$&!M$&#,$/=$&8+#-!1&4,$#(!,%#6B!D$,!A$%($<
&$#!,%#6!,%$!8$5*##(! 2I&!6$#!E%#,*(@!9:#!1&:)%#$#($#!3*&5$#8:(,./*2($&#!+#6!-$/0&$#!@+!
6$#! =$&8$,(4&5,($#! P#($&#$/)$#! %#! D$+(,./C*#6B! G:! -$/0&$#! bL"SE7! Mfd! 3ELc! 9:#!
Q$%$&,6:&2!+#6!bG./=*&@5:12c!@+!6$#!=$&8$,(4&5,($#!K:#,+)-I($&/$&,($CC$&#!+#6!-$=4/&<
C$%,($#! 6*6+&./! $%#$!K:#(%#+%(4(! +#6!;&4,$#@! %#! 6$&! M$&#,$/=$&8+#-! Y9-CB! GF7F"GF7! [\U[^B!
P)! *+./! 9$&,./%$6$#$! Q&*#./$#! *+2@+2I/&$#?! =+&6$#! @+,4(@C%./! 6%$! b"L`! D%Q*c?!!
bf1$Cc!+#6!6%$!bG1*&5*,,$c!/%#@+-$@:-$#B!7+./!6%$,$!3*&5$#!,%#6!%#!6$&!FS<A$&8+#-!,(*&5!
9$&(&$($#B!b"L`!D%Q*c!=+&6$!6*8$%!%)!G1$@%$CC$#!*+,-$=4/C(?!6*!6%$,$!3*&5$!6+&./!$%#$!*+<
H$&-$=0/#C%./!C*#-N4/&%-$!A$&8$1*&(#$&,./*2(!)%(!6$)!LQ7<Q*,5$(8*CC,1%$C$&!D%&5!L:=%(@<
5%!*+,-$@$%./#$(!%,(!Y9-CB!"L`!D"Q7![\U]^B!G:)%(!5*##!,./C%$HC%./!-*&*#(%$&(!=$&6$#?!6*,,!6%$!
8$2&*-($#! ;$&,:#$#!)%(! 6$#! $%#@$C#$#!3*&5$#! +#6! %/&$#! F$,(%):#%*C,! %#! K:#(*5(! -$(&$($#!
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,%#6B! D*6+&./! C%$-(! 8$%! 6$#! K:#,+)$#($#! 6%$,$C8$! `&+#6C*-$! 9:&! +#6! $,! 5*##! 9$&)%$6$#!
=$&6$#?!6*,,!6%$!Q$2&*-($#!5$%#$#!Q$@+-!@+&!3*&5$!/*8$#B!!!

Q$%! 6$&! 3*&5$#@+:&6#+#-! 6$&! 1&:)%#$#($#! F$,(%):#%*C,! =+&6$! 6*&*+2! -$*./($(?! 6*,,! ,:<
=:/C!/4+2%-!9$&=$#6$($!3*&5$#8:(,./*2($&!=%$!6*,!3:6$C!>$%6%!KC+)!*C,!*+./!8%,!6*(:!=$<
#%-$&!9$&=$#6$($!=%$!3:6$&*(:&%#!L*@*#!E.5$,!:6$&!G4#-$&%#!R$#*!3$a$&<R*#6&+(B! "#,-$<
,*)(!=+&6$#!8$%!6%$,$)!M&*-$#(a1!*CC$&6%#-,! %)!`$-$#,*(@!@+)!$&,($#!F$%C! ,%$8$#!M*CC8$%<
,1%$C$!9$&=$#6$(?!6*!6%$!Q$2&*-($#!5$%#$!7+,=*/C)0-C%./5$%($#!/*8$#?!,:#6$&#!,$C8,(!I8$&!
$%#!F$p(2$C6!6%$!9$&)+($($!3*&5$!#:(%$&$#!)+,,($#B!P)!*C,:!$%#$!-&0H$&$!Q*#68&$%($!@+!C%$<
2$&#?!=+&6$#!,:)%(!)$/&!M*CC8$%,1%$C$!*+,-$=4/C(!*C,!8$%!6$)!9:&/$&%-$#!M&*-$#(a1B!L$8$#!
>$%6%!KC+)!+#6!L*@*#!E.5$,!=+&6$#!6$,!A$%($&$#!*+./!8$%!6%$,$&!'+:&6#+#-!=%$6$&!$%#$!
C*#-N4/&%-$! A$&8$1*&(#$&,./*2(! *+2-$-&%22$#! +#6! @=*&! 6%$! @=%,./$#! >*&%8:! +#6! F/:)*,!
`:((,./*C5B!P)!=$%($&$!9$&,./%$6$#$!Fa1$#!9:#!;&:)%#$#($#!,:=:/C!8$%!6$&!Q$&+2,8$@$%./<
#+#-! *C,! *+./! 8$%! 6$)! Ga)1*(/%$=$&(! 6*&@+C$-$#?! =+&6$#! 6%$!3*&5$#8:(,./*2($&! D*#%$C*!
K*(@$#8$&-$&?!6%$!KC%(,./5:<Q&I6$&!+#6!`$:&-$!ZC::#$a!*C,!=$%($&$!M*CC8$%,1%$C$!*+,-$=4/C(B!
G:)%(! &$1&4,$#(%$&$#! 6%$!3*&5$#8:(,./*2($&! 6%$! Q$&+2,-&+11$#!3:6$C?! 3:6$&*(:&?! G4#-$&?!
E#($&(*%#$&?!G1:&(C$&!+#6!G./*+,1%$C$&B!!

Q$%!6$#!D+&./,./#%((,8I&-$&#!=+&6$!$8$#2*CC,!$%#$!9%$C24C(%-$!7+,=*/C!-$#:))$#?!+)!6$#!
;&:8*#6$#!9$&,./%$6$#$!M*CC8$%,1%$C$!6*&C$-$#!@+!50##$#B!D*8$%!=+&6$#! 2I#2!M*CC8$%,1%$C$!
@+!+#($&,./%$6C%./$#!3*&5$#!-$=4/C(?!6%$!$#(=$6$&!8$&$%(,!C*#-2&%,(%-!)%(!D+&./,./#%((,8I&<
-$&#!*C,!F$,(%):#%*C,!=$&8$#!:6$&!*8$&!$&,(!,$%(!5+&@$)!%#!6$&!M$&#,$/=$&8+#-!)%(!D+&./<
,./#%((,8I&-$&#! 1&4,$#(! ,%#6B! D*&I8$&! /%#*+,! =+&6$#! ,:=:/C! Q$%,1%$C$! 6%$! (a1%,./$#! *C,!
*+./!6%$!%6$*C%,%$&(!6*&-$,($CC($#!K+#6$#!*C,!F$,(%):#%*C,!*+2-$-&%22$#B!bK#:11$&,c!%,(!6*8$%!
=:/C! 6%$! 8$5*##($,($!3*&5$!)%(! $%#$)! C*#-N4/&%-$#! E%#,*(@! 9:#! D+&./,./#%((,8I&-$&#! *C,!
3*&5$#8:(,./*2($&B! D%$!A$&8+#-! b3:&-$#,! /*C8! U\! %#! D$+(,./C*#6c?! 8$%! 6$&! 9$&,./%$6$#$!
;$&,:#$#! %#! +#($&,./%$6C%./$#! G%(+*(%:#$#! @+! bK#:11$&,c! 8$2&*-(!=$&6$#?! 6I&2($! 8$%! *CC$#!
Q$2&*-($#! 8$5*##(! ,$%#B! 7+./! b>:C%6*aZ/$.5c! +#6! bQ&%CC$! M%$C)*##c! =$&8$#! )%(! D+&./<
,./#%((,8I&-$&#?!6%$!9$&)$%#(C%./!%)!P&C*+8!8@=B!*+2!6$&!G(&*H$!@+!6$#!1:,%(%9$#!E%-$#,./*2<
($#!6$&!N$=$%C%-$#!3*&5$!%#($&9%$=(!=$&6$#B!D%$,$)!Q$%,1%$C! 2:C-(!*+./!b>D{c?!$%#!#$+$&$,!
Q$%,1%$C!6$&!(a1%,./$#!K+#6$#?!+#6!8$2&*-(!6%$!F$,(%):#%*C,!'+/*+,$?!+)!,%$!9:#!6$&!3*&5$!
@+!I8$&@$+-$#B!P)!N$6:./!*+./!$%#!M*CC8$%,1%$C!2I&!6$#!%6$*C%,%$&(!6*&-$,($CC($#!K+#6$#!*+2<
@+-&$%2$#?!=+&6$!6%$!M*)%C%$!*+,!6$&!bL+($CC*c!A$&8+#-!*+,-$=4/C(B!D%$,$!,:CC!$%#$!D+&./<
,./#%((,2*)%C%$! ):&-$#,! 8$%)! M&I/,(I.5! %#! 9$&,./%$6$#$#! G(:&a,! =%$6$&,1%$-$C#B! D%$! 2I#2!
M*CC8$%,1%$C$!6%$#$#!*C,! $%#$!`&+#6C*-$!9:#!9$&,./%$6$#$#!P),$(@+#-$#!6$,!E%#,*(@$,! 9:#!
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D+&./,./#%((,8I&-$&#! *C,!3*&5$#8:(,./*2($&#!+#6!50##$#!6*)%(!7+,5+#2(! I8$&!6$#!E&2:C-!
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6.3.1 Nutzwertanalyse der Testimonials 

    Durchschnittsbürger Prominente 

Kriterium 
Gewichtung 

(100) 
Bewertung 

(0-10) Ergebnis   
Bewertung 

(0-10) Ergebnis   
            
Aufmerksamkeit 10         
Aufmerksamkeitswidmung 10 3 30 6 60 

Summe     30   60 
            
AIDA-Modell 25         
Aufmerksamkeitsanregung 5 5 25 6 30 
Interessensweckung 6 5 30 5 30 
Wunsch zur Marke 7 4 28 4 28 
Handlung 7 4 28 4 28 

Summe     111   116 
            
Eigenschaften 20         
Vertrauenswürdigkeit 3 7 21 5 15 
Unterhaltsamkeit 3 5 15 6 18 
Sympathie 3 6 18 6 18 
Glaubwürdigkeit 3 6 18 4 12 
Seriosität 3 6 18 5 15 
Authentizität 3 6 18 5 15 
Nahbarkeit 2 6 12 5 10 
Eigennutzung 2 6 12 4 8 

Summe     72   63 
            
Brancheneignung 10         
Brancheneignung 10 5 50 1 10 

Summe     50   10 
            
Wiedererkennungswert 15         
Testimonial-Marken-
Zuordnung 15 3 45 3 45 

Summe     45   45 
            
Kosten 20         
Gage 20 8 160 1 20 

Summe     160   20 
            

Summe Gesamt 100   468   314 
678(//(!Z9![.&Ff(,&7*7/#)(!;%*!6()&0-%*07/f(,8.*133!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
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6.3.2 Zusammenfassung der Ergebnisse 
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7 Überprüfung der Hypothesen 
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8 Handlungsempfehlungen 
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! ""#!

1 Formeln 

1.1 Bestimmung des gewichteten Mittelwertes bei einer 
Likert-Skala 

!"!"! Formel#

!"##$%&$'#! ! !! !! ! !! ! ! ! ! ! ! !! ! ! !! ! ! !!!"#$%&!!"#!!"#$%&#'" !

!

$!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!8!

1!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!9!

6!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!:!

+!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!;!

,!%!&'($)*!+,-!&'./0-.,'!1,2!345*26)7,2.!<!

1.1.2 Beispiel 

=,>.2??@'5! +,>! 5,/26).,.,'! 32..,*/,-.>! +,-! A,-.-$@,'>/B-+257,2.! 1,2! C@-6)>6)'2..>1B-D

5,-'E!

&'($)*!+,-!&'./0-.,'!%!8F9!

!$!G>,)-!H,-.-$@,'>/B-+25I!%!89!

1!G,),-!H,-.-$@,'>/B-+25I!%!J:!

6!G.,2*>!K!.,2*>I!%!;:!

+!G,),-!'26).!H,-.-$@,'>/B-+25I!%!9;!

,!GB1,-)$@L.!'26).!H,-.-$@,'>/B-+25I!%!8M!

!

!"##$%&$'#! ! ! ! ! ! !"! ! ! !"! ! ! !"! ! ! !"! ! ! !"!"# ! !!!"!



Formeln 

! ""##!

1.2 Bestimmung des Variationskoeffizienten 

!"#"! Formel$

!"#$"%$&'()&*++$,$*'% !!!"#$%#&%#'()*+,-$.!!!!!"##$%&$'# ! ! !""!
!
$%&! '()*+),+)-.&%/01*2! 3455(! 5%/0! 6-&,! +)5! 7,82,)99! '7''! :;*)3<5%&,&*!!! $&5=,%>(%?&!

'()(%5(%=!!!@41A%2=&%(&*B!&,,&/0*&*C!

1.2.2 Beispiel 

D&5(%991*2! +&5! E),%)(%8*5=8&AA%F%&*(&*! +&,! E&,(,)1&*5.6,+%2=&%(! -&%! $1,/05/0*%((5-6,G

2&,*H!

I%((&3.&,(!:JB!K!LMNO!

'()*+),+)-.&%/01*2!:5B!K!PMQL!

!"#$"%$&'()&*++$,$*'% ! ! !!!"!!!" ! !"" ! !"!!!!
 
$&,! E),%)(%8*5=8&AA%F%&*(! %5(! +)9%(! =3&%*&,! )35! RQSM!.)5! -&+&1(&(M! +)55! +&,!I%((&3.&,(! F1,!

E&,(,)1&*5.6,+%2=&%(!?8*!$1,/05/0*%((5-6,2&,*!,&>,45&*()(%?!%5(C!

1.3 Bestimmung der Bewertung der Nutzwertanalyse 

!"%"! Formel$

!

!"#"$%&'( ! ! !"##$%&$'# !
!"#$%!!!!"#!!"#$%&#'!!"#$%&'#(')! ! !"!

!

D&%!+&9!I%((&3.&,(!9155!+)-&%!+),)1A!2&)/0(&(!.&,+&*M!+)55!+%&!>85%(%?&!;*(.8,(9T23%/0G

=&%(!+%&!U&.%/0(1*2!R!&,043(M!19!+%&5!5/03%&V3%/0!)1A!+%&!'=)3%&,1*2!+&,!W1(F.&,()*)3<5&!19G

,&/0*&*!F1!=T**&*C!
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!"#"$ Beispiel%

$%%&'()*)+!,&%!-&.&%/*)+!0*!123+&),&%!4*556+&7!

89&%:*)+! ;</! =*%'(5'()<//5:>%+&%)! 635! ?6%@&):2/5'(61/&%! %&+/! ;&<)&! 4*1;&%@56;@&</!

;&(%!635!+&.A()3<'(&!9&%:*)+!6)BC!

!

?<//&3.&%/!DEF!G!HIJK!

4)06(3!,&%!4)/.2%/;A+3<'(@&</&)!G!J!

!

!"#"$%&'( !!!!!!! ! !" ! !!
!

=&%!9&%/!.<%,!,6:&<!<;;&%!6*1!,<&!)L'(5/&!+6)0&!M6(3!+&%*),&/B!N2;</!&%(L3/!9&%:*)+!;</!

=*%'(5'()<//5:>%+&%)! (<)5<'(/3<'(! <(%&%! 4*1;&%@56;@&</5&%%&+*)+! &<)&! -&.&%/*)+! O2)! J!

P*)@/&)B!
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2 Tabelle 
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"./! 9$&,%./$&$?! 6%$! 9:&C%$-$#6$!7&8$%(! ,$C8,(,(4#6%-! :/#$! 2&$)6$!>%C2$! 9$&2*,,(! +#6!
5$%#$!*#6$&$#!J+$CC$#!+#6!>%C2,)%(($C!*C,!6%$!*#-$-$8$#$#!8$#+(@(!@+!/*8$#B!D%$!*+,!
*#6$&$#! A$&5$#! =0&(C%./! $#(#:))$#$#! G($CC$#! :6$&! 6$)! G%##! #*./! $#(C$/#($#!
;*,,*-$#!,%#6!6+&./!J+$CC$#*#-*8$!5$##(C%./!-$)*./(B!
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